
How to build your own Mac 
and why you shouldn’t 




























Everything Mac. Everything iPod. 


Apple Premium Resellers live and breathe the Mac. They'll help you 
choose the model that's best for you and get you set up with the 
software and accessories you'll need. Same with iPod. Premium 
Resellers offer the complete range, along with a great selection of 
add-on products that let you enjoy your music wherever you go. 


Practical advice, in-store demonstrations and events that showcase 
the very best from Apple. 





































Work 
Growing Pains 







ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Comp Now North Sydney. Complete Computer Centre Wagga. Digital Appeal Central Coast. Digital Appeal Tuggerah. 
Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. Maccentric Chatswood. Maccentric Warringah Mall. My Mac Bondi. 
Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. Next Byte Castle Hill. Next Byte Macquarie Centre. 

Next Byte Pitt Street. Next Byte Rushcutters Bay. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Charlotte Street. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Malvern. Comp Now South Melbourne. Comp Now Westfield Doncaster. Comp Now Westfield Geelong. 

My Mac Melbourne. Next Byte Bourke Street. Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 
WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 



For more information see www.apple.com.au/buy/apr/ 


© 2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, MacBook Air and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 















Xerox Special Offers 

Special Offers from Designwyse - back by popular demand! 



Low Cost, A3 Colour Laser Printer 
Xerox Docuprint 3055DX $1995 

• Ideal for A3 Office Work & Low End Graphics 

• 600 dpi, Ethernet 10/100Base-TX, Duplex Printing, 

• 35 page per min mono and 8 ppm colour, 250 sheets, 

• Maximum A3 print size (allow for borders), 

• Max Monthly Print Volume: 65,000 pages, 256 MB RAM, 

• 350 MHz Processor, Adobe PostScript Level 3,USB 2.0 

R/R $2,995. Special Offer $1995 ...Save $1,000 


Solve all your printer 
problems with a High 
Quality Fuji Xerox Laser 
Printer from Designwyse. 

Hurry - while special stocks last! 


Xerox A3 Colour Laser Printers 





fuji xerox 


Mid Range, A3 Col. Laser Printer 
Xerox Phaser C4350 $4,350 

• Low Price Per Page for volume work 

• Good Quality A3+ & A4 Colour Laser Printer 

• Optional Scanner/Copier & Booklet Maker 

• Fast 35ppm A4 in full color or 45ppm in mono. 

• Adobe Post-Script 3 , PowerPC G3-600MHz 

• High speed and dedicated ASIC image co-processor. 
R/R $6,264 Special Offer $4,350..Save $1,924 


High End, A3 Colour Laser Printer 
Xerox Phaser 7760DN $8,950 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Oversized A3+ for proofing & paid printing work 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/month 

• Includes 3 Year Onsite Warranty 

R/R $11,550.. Special Offer $8,950. .Save $2,600 


Top End, A3 Colour Laser Printer 
Xerox Phaser 7760GX $9,995 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Oversized A3+ for proofing & paid printing work 

• Media Input: 2150 sheets with 5 Trays 

• Phaser Match 4 Colour calibration profiler 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/ month 

• Includes 3 Year Onsite Warranty 

R/R $13,199- Special Offer $9,995. Save $3,204 


Phaser 7760 DN & GX 
Inc FREE 16GB iPod 
Touch worth $499 


All prices include GST 


Xerox A4 Laser Printers 



General A4 Colour Laser Printer 
Xerox Phaser C3210DX $995 

• Excellent Admin/General A4 Colour Printer 

• Low Cost, Networkable, Duplex, Postscript 

• Use in Place of B&W Office Printer 

• 25 ppm colour and 30 ppm monochrome 

• First Page Out: < 17 sec. colour & monochrome 

• Processor: 400 MHz + Tsubasa co-processor 
R/R $1, 319-Special Offer $995... Save $324 



Low Cost, A4 Colour Laser Printer 
Fuji Xerox Docuprint Cl 110A $495 

• Entry' Level Admin A4 Colour/B&W Laser 

• Low Cost and Networkable 

• Use in Place of B&W Office Printer 

• 12 ppm colour and 16 ppm monochrome 

• First Page Out: 9 sec mono, 12 sec colour. 

• Processor: 333 MHz, 128MB RAM. 

R/R $599. Special Offer $495...Save $104 



Office, A4 B&W Laser Printer 
Fuji Xerox Phaser 3428 DN $395 

• Good Quality Admin A4 B&W Laser Printer 

• Low Cost, Networkable, Productive, Easy to Use 

• Up to 1,200 x 1,200 Image Quality, Auto Duplex 

• Print Speed: Up to 28 pages per minute (A4) 

• Duty Cycle: Up to 65,000 pages / month 

• Parallel, USB 2.0, Ethernet 10/100BaseTX 

• Amazing Price, Limited Offer, While Stocks last. 

R/R $748.... Special Offer $395 ...Save $353 



Multi Func, A4 Mono Laser Printer 
WC3119 Print/Copy/Scan $145 

• Ideal for Home or Small Office 

• Printer, Copier & Scanner. Up to 18 ppm 

• Print/copy resolution: 600 x 600 dpi 

• Scan in colour direct to your PC 

• A4, Paper capacity: 251 sheets 

• Crazy Price, Limited Offer, While Stocks last. 

R/R $275... Special Offer $145 ....Save $130 


Prices subject to change without notice E&0E, Special Offers valid until dates shown while stocks last. Rental Finance Available 


ft 

Authorised Reseller 

IN MELBOURNE CALL 

FREECALL - NO CHARGE 

9554 6060 

1800 334 684 

1 Fairborne Way Keysborough VIC 3173 www.designwyse.com.au sales@designwyse.com.au 



Designwyse 

Professional Computer Solutions 









































Buy Adobe CS3 and get Free 
Training Packs....only 
from Designwyse. 


Adobe Creative Suite 3 is the professional’s choice for print, publishing & web 
design. Order now for FREE Packs of training CDs, exclusive to Designwyse! 


Let’s face it, you’ve been waiting for this release for a while. You 
may have even put-off upgrading your PowerMac, waiting for 
Adobe Creative Suite 3 to arrive. 

Well, wait no more! Adobe CS3 is now available and it’s a real 
power-house when coupled with a new Apple Intel based Mac. 

FREE Set of Training CDs - Exclusive to Designwyse 

Investing in new Creative Suite Software is exciting. It’s even better 
if you unlock CS3’s full power with easy to use training CDs. 

Purchase your new CS3 software or licenses from Designwyse and 
receive a Rill set of Centennial training CDs worth up to $1,600 (26 
CDs) absolutely FREE with every new Rill Creative Suite, or your 
choice of any single pack with any CS3 upgrade/training bundle. ’ 

* When purchased at these prices. Offer Excludes education versions of Creative Suite. 

Centennial Media training packages includes 5 or 6 Cds for each of the major applications in 
each suite, inc Photoshop, Illustrator, InDesign, Dreamweaver, Flash and Fireworks. Training CDs 
cover full basic principles from earlier versions through to new features of CS3. Single user training 
license with each package. Prices include Gst and are subject to change without notice. E&OE. 

CS3 Upgrades: - Pick any one training pack for a Standard upgrade & any 2 packs for a Premium Upgrade. 


Adobe CS3 Design Premium 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 Extended 

• Adobe Illustrator CS3 

• Adobe Flash CS3 Professional 

• Adobe Dreamweaver CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Premium - Full Suite ..$2795 

Includes $1,617 worth of training packs FREE (5) 

Prem Upgrade from CS. $925 

Includes $594 worth of training packs (any 2) 

Please call for best pricing on other Creative 
Suites, Site Licenses or Upgrades. 


Adobe CS3 Design Standard 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 

• Adobe Illustrator CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Standard - Full Suite ...$1895 

Includes $950 worth of training packs FREE (3) 

Stand. Upgrade from CS.... $ 679 

Includes $297 worth of training packs (any 1) 

FREE DELIVERY AUSTRALIA WIDE 

XX 

Adobe 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


JSL 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: www.desigmyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 
































owe Mercury On-The-Go™ 

Bus Powered Portable Solutions 


www.macsales.com/OTG 


Small enough to 
fit in your pocket!: 


• • 


Other World Computing 


Serving the Mac Universe since 1988 

Visit: www.macsales.com or Call: 815.338.8685 


onfpmNurs 

Top, 


Quality Products 


il ... 




Competitive Prices 


Expert Support 


-IT 

companies! 




Learn more about OWC's 
new 'Green' Headquarters. I 


Conservation & Recycling 
for a greener tomorrowl 


b mm 


• Up to 1.0TB + 1.0TB Dual Drive (Mirrored). 

• FireWire 800/400+USB 2.0. 

• Up to 64MB of drive cache (32MB per drive). 


• Ultra-protective shock isolation system. 

• Custom Oxford 924 Based Bridge Solution. 


^ Ck 
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USB 2.0 Only USB2.0+eSATA FireWire FireWire FireWire 800/400 

+USB 2.0 +USB 2.0 


Up to 500GB 
from $74.99 


3.5"W x 5.5"D x 1"H 


NewerTech® Guardian Effimus 9 
RAID-1 FireWire 800/400+USB 2.0 


www.macsales.com/GMAX 


/»> neiuertechnolagy: 


1. Primary Drive 
2. Mirrored Drive 


High-Performance RAID 1 'MIRROR' 
Solution provides "Live Activity" 
backup/data redundancy of your 
critical data. 


“£r»i 
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Guardian EflSESmus 

300GB + 300GB 

FASTEST RAID-1 Solution 
on the market. 


* 0 / 


RAID-1 (Mirror) 


Computer 

• Drive fails... no loss of data. 

You keep working and saving data. 

• Quick, easy, affordable, permanent solution. 


■ Replacement of failed drives enables 
automatic recreation of complete 
"drive mirror" to new drive. 


from 

$249.99 


Serious Storage. | 

Powered Hub. i 

OWC Mercury Rack Pro™ 

www.macsales.com/Rack 

NewerTech DuoteflStack® 

www.macsales.com/miniStack 


from $629.99 



HEP 

FireWire® 800 +USB 2.0 
Removable Bay Solutions 

Ideal for applications requiring high data 
throughput, capacity and flexibility. 

• Hardware RAID, SoftRaid, 

JBOD options. 

• Available with eSATA, 

FireWire 800/400, and USB 
2.0 interface support. 


The Hub of Your 
Digital Life: 

One convenient hub 
for connecting all 
your digital devices! 



User customizable 
configurations. 

Up to 4 x 1.0TB 
Performance Hard Drives. 


Up to 1.0TB from $109.99 

miniStack v2 miniStack v3 

il 'j if* 

6.5'W x 6.5*D "*** | 


x 1,5'H 

Integrated Side & Rear FireWire Integrated Side and Rear FireWire 
400 & USB 2.0 Powered Hubs 800/400, USB 2.0, and eSATA 

Powered Hubs 


Sleek and Fast. 


OWC Mercury Elite-AL Pro 

www.macsales.com/Elite 


FireWire 800/400, USB 2 

The Ultimate Solution for any Data 

FW 800/FW400/USB 2.0/eSATA 

■9 1 WIN 1 SSImnll © 

*« 0 ■ ■ a • 8 
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FW800/FW400+USB 2.0 

9 "flWM.'.P i!S)a»ii © 
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FW400+USB 2.0 



0, + eSATA 

Storage Need. 

from 

$99.97 


• Up to 1.0TB of storage. 

• Up to 32MB of drive cache. 

• Ultra-protective shock 
isolation system. 

• All Elite Models Feature 
Performance Oxford 
9XX Chipset. 


VISA 


I [%&££[]' School/Corporate Purchase Orders accepted with approved credit. 
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5.338.8685 



Customer Quote CORNER 

'...the prices, broad selection and quality 
of the products is the best I've found 
for international purchases." 

Daniel P., Columbia 


| Orders ship from USA with extremely competitive shipping rates. All prices quoted in US dollars 



More Memory = 1 

Use our online memory guide at 
www.macsales.com/memory 

: aster Mac 

Mac Pro 8-core/Quad-core - up to 32.0GB 


Apple Intel® Macs - up to 4.0GB 


Upgrade Apple MacBook®, MacBook Pro, iMac®, 
and Mac mini Core 2 Duo, and Core 2 Extreme. 



1GB, 2GB, 4GB Matched Sets 

GB 

€ 


1.0GB from $25.99 2.0GB from $49.99 

3.0GB kit from $74.95 4.0GB kit from $99.97 


Upgrades for Mac Pro from $37.44 per GB 
4.0GB Kits from $149.99 


Upgrade 667MHZ & 800MHZ Models 
2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) - all models 


Detail of Apple-Qualified 
OWC heat spreaders for 
Mac Pro Quad Xeon. 


We have the right memory for your Mac® 


Fully tested and certified to meet or exceed all Apple* specifications for use in Mac Pro for 
a lifetime of performance. OWC Memory includes the use of actual Apple-Qualified Heat- 
Spreaders to ensure you can utilize these modules with full confidence. 



We have got the right memory for 
PowerBooks, iBooks, Power Macs - G3s, G4s, 
G5s - Memory for nearly every Mac ever made. 


| "That's a great deal!" 
- Dave Hamilton. Mac 


Dave Hamilton, Mac Observer 




Your Online Mac® Upgrade Center 


HARD DRIVES 

www.macsales.com/harddrive 



SuperDrives and Blu-ray 

Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio®, 
Apple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple Runes' 
Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI Dragon Burn®. 
www.macsales.com/superdrives 



Read 
& Write 



External SuperDrives USB 2.0/FireWire 
from $77.99 


Internal SuperDrives for Desktops/Towers 
from $31.99 


2.5" IDE/ATA 
Up to 250GB 
160GB for $74.99 


Internal and External Blu-ray Solutions 
from $169.99 


Internal SuperDrives for Apple Laptops 

from $99.95 


USB 2.0 UNIVERSAL DRIVE ADAPTER 1 ' 

www.macsales.com/newertech 


j * *- ■ . VucmrM 
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Us 


The Swiss Army Knife of Disk Connectivity only $29.99 
Gives New Life to Old Drives! Connect any 2.5", 3.5", 5.25" IDE and SATA device to 
your computer through your USB 2.0 port. Easily transfer files from computer or 
notebook, back up files, or store large file archives on hard drives. 

/>> nemert L-dinolagy;' 
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NewerTech Products 


OWC is proud to be the #1 distributor of NewerTech products 

www.macsales.com/newertech 


Build your own drive! 

www.macsales.com/storage 


MAXPower® Wireless 


0GB 'Add your own hard drive' 
kits available from $29.99 


Certain OWC and NewerTech® kits include Prosoft 
Engineering® Data Backup 3, NovaStor NovaBACKUP®, 
& Intech® SpeedTools Utilities ™... $200 Value! 



Get MAXimum Range and MAXimum Performance with MAXPower* Wireless 802.11 n/g/b 

))) Up to 4x Greater Range ))) Fastest Wireless Data Transfer Rate up to 300Mbps 


Software 

Included 

$200 

Value 







fi intech 


Upgrade your Network to 
full featured 802.11 n/g/b 

MAXPower 802.11 n/g/b 
Wireless Router for only $67.99 


Video Cards 

www.macsales.com/video 


Controller Cards 

www.macsales.com/harddrive 


Add to any Mac or PC 
with available USB 2.0 
port. MAXPower 802.11 n/g/b 
Wireless USB 2.0 Stick 
Adapter& Extension 
Cradle for only $49.99 



Add to your Power Mac G3/G4/G5 
or Windows* Desktop/Tower via PCI 
Slot. MAXPower 802.11 n/g/b Wireless 
PCI Adapter for only $49.99 


Add to your PowerBook G4 15" and 
17" or PC Laptop with PCMCIA 
Cardbus slot. MAXPower 802.11 n/g/b 
Wireless PCMCIA Laptop Cardbus 
Adapter for only $49.99 



New - For Mac Pro Xeon Towers: 


ATI Radeon Pro HD 3870 
Available Now! $217.99 


IDE/ATA/SATA 
Controller Cards 
from $52.50 
Add More, faster 
drives to your Mac 



FireWire 800 PCI/PCI-X Special - $24.99 

Upgrade/Add FireWire 800 to G3/G4/G5 Power Macs 


CSGQPower® Batteries for Apple Laptop and iPod® 






NuPower, NewerTech, Net 


registered trademarks and the USB 2.0 Universal Drive Adapter and the Newer Technology, Inc logo are trademarks of I 
Technology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go, Mercury Elite-AL Pro, MercufyRack 
' *.. ingAthfLrjnaf^^ 


Pro, and Other World Computing are tra^a^Xi^M^^flMBUa 
trademark property of their owners. PrieesTspecifications, and availability 


are subject to change without notice. 
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INTRODUCINGTHE NEW 


ADVC HD50 THOMSON » 



High Definition Digital Video Conversion 

Our ADVC® HD family supports virtually any high-definition (HD), 
video conversion need. Standalone or connected to a computer, 
all ADVC HD products feature sturdy construction and broad 
compatibility with most video equipment. 



Features of the ADVC HD50 include: 

• Capture/Edit with any HDV compatible video editing software 

• Powered by FireWire bus on Desktop or Notebook computers 

• No need to install drivers or any additional software applications 

• Supports 1080i and 720p HD formats 

• Windows® and Mac OS® compatible 






Troducts do not support HD formats and are for SD resolution only. 


Distributed by 

Playback Systems 

03 9885 5888 
sales@playback.com.au 


TGV0004/HD50 


The ADVC HD50 is ideal for: 

• Capturing video from HDMI-equipped camcorders 

• Video capture from DVI sources (such as PC graphics) 

• Recording gaming sources 

Other products in the ADVC Family include: 

ADVC55*, ADVC110*, ADVC300*, ADVC700*, ADVC1000*, 
ADVC3000*, ADVCHDM1, ADVCHDSC1, TwinPactl 00* 
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012 Matthew JC. Powell 

Aussie telcos, face your 
consequences 

&-v 

015 AMW readers 

A few readers had some Mac 
difficulties this past month and would 
like to share their stories. 

&-i 

034 Fleur Doidge 

All about Nolobe 

9€-Y 

044 Martin Levins 


&N 

015 The month in review. 

Apple Store opens in Sydney, 3G 
iPhone hits the market — hard, App 
Store debuts, .Mac transforms into 
MobileMe, TV shows arrive on Austra¬ 
lia’s iTunes Store and the price of the 
MacBook Air gets slashed. Yeah, not 
much happening in the Mac market at 
the moment... 

022 MUG events for August. 

02 Off the Net 


Photoshop Elements training 
its guises 

§s-o 

064 Keith White 

The latest computer books 

3S-Q 

082 Alex Kidman 

Can technology be allergic to 
humans? 


in all 
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029 Openers, closers 
and lower-thirds 

Danny Gorog 

Adding titles and credits to a video 
production adds professional polish 
as well as communicating valuable 
information to your audience. But 
there’s more to it than just slapping 
some text on screen. 

tt -2 

036 Return of the clones 

Rob Griffiths 

With the transition to Intel processors 
across Apple’s line, it’s now possible 
to build your own computer capable 
of running Mac OS X from off-the-shelf 
parts. But should you? We put a DIY 
kit and a Psystar Open Computer up 
against the real thing. 


www.macworld.com.au 


AMW August 08 09 ◄ 
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047 Save time, type less 

049 Quickly create new tabs in Safari 

050 Run apps in X11 

051 Take screenshots on an iPhone 

053 Check your AirPort speed 

Page-scroll Mail’s message list 

054 Send photos at the right size 

Control the new iTunes Visualizers 

057 Create iCal events from 

anywhere 

Annotate non-pdf files in Preview 
059 Do more with the Media Browser 
Save all attachments to iPhoto 
Quickly capture video frames 
Protect disk images with a password 
060 Overcome camera glitches 


069 AMW lab: 

Wireless routers 

No strings attached 

Virgin Mobile Broadband 
GlobeSurfer II 

w 

Linksys WRT310N 

W '/2 

Apple Time Capsule 

W '/2 

Billion BiPAC 7300N 

w 

Belkin N1 Vision 

m 

SMC Mini WirelessG Barricade 

W '/2 

NewerTechnology MAXRange 
W'/i 



072 iPhone 3G 

Does it live up to the hype? 

m 

07^ Remote for iPhone 

Must-have app for iPhone users 

075 TopXNotes 1.3 

Sets itself apart from the pack 

m 

076 Nikon Coolpix P80 

Startling at the price 

07f Pentax K20D 

Idiot-proof dSLR 

077 RapidWeaver 4.0 

Takes the pain out of web publishing 

071 Pacemaker DJ 

Feel the beat 

m 
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next byte 

next byte 

next byte 

next byte 

next byte 

next byte 

next byte 

next byte 


With 23 locations we're closer than we appear. 


rii 


The ultimate Apple experience. 

www.nextbyte.com.au sales@nextbyte.com.au 1300 361 119 



next byte 






Commentary on all and sundry 


Matthew JC. Powell 
has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


Smack! 

T he above headline is intended 
for whomever it was at Telstra 
and Vodafone who decided to 
keep the pricing plans for iPhone 3G 
secret until the last possible second. 
Consider it administered, as they say, 
“upside the head". Optus could also 
have come out with its info a little 
earlier, but it at least gave customers 
a solid week to pore over the plans. 

And Apple shouldn’t escape the 
smackings either, if only because 
its own coy behaviour in the leadup 
to the iPhone’s release served to 
encourage the secrecy on the part 
of telcos. Two days before the thing 
went on sale, I was still getting "we 
haven’t made an announcement yet” 
in answer to the simple question “will 
the iPhone be sold at the Sydney 
Apple Store". Hold out your hand — 
this is going to hurt you more than it 
hurts me. 

The iPhone 3G is, in some ways, 
like a new Star Wars movie. The fan 
base is already there, the hype is vir¬ 
tually self-perpetuating, and it really 
doesn’t much matter what the critics 
say, it’s going to have a big opening 
weekend. Everyone involved knew 
that, and to my mind took advantage. 

In Telstra’s case particularly, I can’t 
help feeling that if the iPhone data 
plans had been publicised a week in 
advance there would not have been 
many people queued up outside T-life 
shops. Instead, the final plans were 
announced the day the device went 
on sale, so people who’d queued 
since the wee small hours were 
signed up before they’d even fully 
gained consciousness. 


HotJJnks 

apcmag.com/best_value_australian_iphone_plans.htm 

AMW's Danny Gorog weighs up iPhone plans 


You could say, and many have, that 
no-one was holding a gun to anyone’s 
head and saying you have to buy on 
day one. More than a few people said 
"sit back and wait a few days or even 
weeks, and check out the plans. Don’t 
sign anything until you’re sure". Time 
magazine also said The Phantom 
Menace was kind of dull, but it made 
a billion bucks anyway. 

Likewise people rocked up to 
Telstra and Vodafone and Optus with 
100 points of ID ready to sign on the 
dotted line for whatever two-year com¬ 
mitment they could get in ten minutes. 
If they couldn’t get the 16GB black 
model they wanted, they’d take the 
8GB, or a white one — just don’t let 
me leave the store without an iPhone! 

It was foolish. It was reckless. And 
the telcos knew it was going to hap¬ 
pen, and they were waiting. 

The great irony in it is that all three 
were apparently holding back their 
plans to avoid being undersold by 
their competitors, yet Optus, the one 
that released its plans earliest, turns 
out to have generally the best value 
plans. Some of the Vodafone plans 
offer similar value to Optus, though 
there’s less flexibility. Don’t get me 
started on Telstra. 5MB included data 
a month? What? 

There were practically riots in the 
streets in Canada (I say practically 
because, really, Canadians aren’t the 
rioting kind) when its one and only 
iPhone provider came out with a plan 
offering 2GB of data for $0115 (about 
$A117). For $A119 you get 1GB from 
Telstra. That is frankly absurd. 

Rogers has relented and now 
offers a plan with 3GB of data for 
$060 ($A61.50). Of course it relented 
because people knew about its plans 
far enough in advance to realise how 


awful they were, kick up a stink, sign 
petitions and get media coverage that 
made Rogers look opportunistic and 
greedy. No-one knew Telstra’s plans 
were even worse until it was too late. 
Maybe we could riot in the streets now, 
but it won’t help people who, groggy at 
6am and running on the pure adrena¬ 
line hit of owning an iPhone, have 
already signed the contracts. 

We’re supposed to have a competi¬ 
tive telecommunications industry here. 
We’ve got telcos providing iPhones — 
that should have led to better deals, 
not worse. The secrecy, the skuldug¬ 
gery, the sheer arrogant silence of the 
three telcos and Apple over the weeks 
leading up to the iPhone launch com¬ 
pletely undermined what the market 
should have been able to provide. 

In the USA, where there is only one 
telco selling iPhones, AT&T offers 
plans from as little as $US70 (about 
$A72) with unlimited data. 

For what it’s worth, at time of writing 
I’d been using the iPhone 3G for three 
weeks on a variety of networks and 
had used about 180MB of mobile 
data (not counting WiFi, which I gen¬ 
erally use at home and in the office). 

Of course only a few days of that had 
included the availability of MobileMe 
and the App Store. At a guess I’d 
say the $89 200MB per month plan 
wouldn’t be enough for me (even with 
its very generous $25 of included calls 
— that’s not a typo). I’d have to go on 
to the $119 1GB plan. 

Anyone care to join me in a riot? ^ 
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MacBook Pro 17" Intel Core 2 Duo 
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2.1GHz 1GB/120GB/ComboDrive 
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33EE21 
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MacBook Air 13" 

1.6GHz Intel Core 2 
Duo2GB/80GB 
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$2379 


A Flexirent prices are based on 36-month commercial rental or consumer lease. Includes GST. Subject to credit approval. Payable monthly. Conditions apply. 
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Easily convert 
your old vinyl 
records to 
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unmatched style and quality. 
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Each month, Conexus (02 9975 
0900) is giving away a set of 
JBL Reference 220 headphones 
valued at $140 to The Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Earphones have always been a 
smaller, more portable alternative 
to traditional headphones, 
and JBL Reference 200 Series 
earphones are certainly that. But 
Reference 200 Series earphones 
are designed to perform more 
like their larger counterparts. Is 
it possible to get realistic, full- 
spectrum sound from virtually 
weightless earphones that can 
easily slip into a pocket? Would 
we have brought it up if the 
answer were no? 


Letters should be e-mailed to 
matthew.powell@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 
170 Dorcas Street, South 
Melbourne, Victoria 3205. 
Letters of fewer than 200 
words are given preference. 
Comments posted to the 
forums on www.macworld. 
com.au are also eligible for the 
JBL Reference 220 prize. We 
reserve the right to edit letters 
and probably will. To be eligible 
for the JBL Reference 220 
prize, you must include your full 
name and address, including 
state or territory. 


JBLJ Reference 220 letter of the month 



Your magazine, 
your forum. 


Welcome to the world 

About 2 months ago I decided it was 
time for a change in my computing 
world, and that I was going to try out a 
Mac computer. Next Byte is the main 
Apple reseller in Tasmania, so I bought 
a MacBook from them. I got home and 
started the computer up, only to find that 
it had an account already on it. Upon 
ringing Next Byte, I discovered they had 
given me a laptop that had been taken 
back to them because it was dodgy. Bad 
salesmanship, but no fault of Apple. 

So I went back and they promptly gave 
me a new one. Unfortunately, when I 
opened this one, it had a warped battery. 
A little perturbed, I went back again 
and showed them the problem. So they 
sent it back as a dead on arrival, and 
after a few days they got me a new 
MacBook. This third MacBook seemed 
fine for a while, but then every now and 
then it started using insane amounts of 
CPU and would lag horrendously. Once 


again I went back to Next Byte (keep in 
mind this was nearly a month after I had 
purchased the first computer), and they 
played around with it for a bit. 

When they realised it was faulty, they 
made arrangements for me to get a 
fourth MacBook: the one I am currently 
typing on. When I first got it, I noticed it 
had a slightly wobbly mouse button, but 
I was too tired of dealing with them, so I 
decided to let it pass. 

That was the beginning on my adventure 
into the world of Macs. Thankfully it has 
been a smoother ride since then. 

Leuke Marriott 
South Hobart, Tas. 

It would be great if every new Mac user had 
an absolutely flawless experience when 
they made the switch. Unfortunately stories 
like this one seem to come up from time to 
time. My recommendation: join the AMW 
forums, where you'll get a virtually infinite 
source of help and advice. — M.JC.R 


Weird (lack of) Science 

I am a PhD student studying biological 
science and a regular reader of Australian 
Macworld. I just wanted to know if there is 
anyone else out there who would thinks it 
would be good to hear some tips on using 
a Mac as a scientist either in the mag or on 
the web site. 

There are plenty of topics that could be 
covered, including using Macs to find and 
keep track of scientific literature, how to 
produce a scientific paper with Word and 
Endnote, how to handle large documents 
in word processors (such as theses) and 
so on. There could be advice on the best 
way to word with other scientists using 
Windows and how to submit a paper 
so that you don’t run into compatibility 
problems. 

There are also many scientific applications 
(such as Endnote) that could be reviewed. 

I can suggest a few applications that I 
regularly use. 

Is this something that you might consider? 
I’d be happy to contribute in some way. 

Ben 

Via AMW Forums 


If there's enough interest from readers, of 
course we’d look at covering more special¬ 
ist scientific topics. We’ve done a few such 
articles in the past (and most of what we 
cover is at least partly applicable to what 
scientists do with their Macs as well) but 
if there's something we should be looking 
more closely at, we'll look. — M.JC.R 

World traveller 

If I purchase a 3G iPhone in the USA, will it 
be the same as one purchased in Australia 
(apart from the charger plug)? Will it work, 
and will all the functions work? 

Rob Herweynen 
Vie e-mail 

It won't be exactly the same as one 
purchased in Australia, but very very close. 
The specs of iPhones sold here are ever 
so slightly different. Nonetheless, a phone 
purchased in the USA and legally unlocked 
over there will work on the Australian 
network. The function set available is partly 
dependent on the carrier you choose over 
here. — M.JC.R 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of "Command - V”. Entries will be judged by the editorial staff of Australian Macworld. The judges decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne, Victoria 3205 Ph 03 9948 4900. (ABN 13 064 613 529). 
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Podcast feedback 

A funny thing happened the other day 
when I was listening to my iPhone mp3 
collection. I realised (after hearing the 
same song too many times this week 
and wondering if the Shuffle function was 
broken) that I had 22 editions or so of the 
AMW podcasts that I had been automati¬ 
cally downloading and synchronising to my 
iPhone and they were all unlistened to. 

So I played them for something different 
and apart from being shocked by MJCP's 
quaint mixture of accents I never would 
have expected (I’ve been accused of 
having a twang in my voice after spending 
only 2 1/2 years in Calgary) was very im¬ 
pressed with the content. I’ve never been 
involved with a MUG but I am guessing 
that if I were I may become engrossed in 
the sort of conversations that you guys do 
on the Podcasts. The irritating part was 
that I found myself trying to butt in and 
add my two cents worth before I realised it 
was recorded conversation, and I was just 
talking to myself (thankfully in the privacy 
of my car). 

The oddities like MJCP sometimes 
pretending he is not in some way a geek, 
when clearly, everyone who is on the 
PodCast is — and being one myself I 
have to suggest that there is absolutely 
nothing wrong with that. Other imagina¬ 
tive responses to the simple question 
“How are you today” show just what an 
interesting mix of people we have work¬ 
ing behind the scenes. 

I have to say the technical content as well 
as the interplay is a great combination 
and I am now determined to listen to the 
remaining 12 I haven’t made it to yet and in 
future I will keep up to date each week. 

AppleConvert 
Via AMW Forums 


Hot^nks 

www.macworld.com.au/forums 

Got a beef? Chew the fat 


Aw, shucks. We’ve got big plans for 
the AMW Weekend Edition podcast, so 
keep listening for some pretty interesting 
changes. — M.JC.P 


Problem screening 

I recently used a brand new MacBook. 

I was shocked to find that when you 
closed the lid the keyboard left indents on 
the screen. This was also the case with 
another MacBook I used. Is it a design flaw 
or is it a manufacturing mishap? 

Nicholas Bosch 
Hazelbrook NSW 

The screen of a MacBook should end 
up very close to the keys when the lid is 
closed, but not touching. If it's actu¬ 
ally touching and leaving indents on the 
screen, that's a fault. Even when not 
touching though, you can end up with oil 
and gunk from the keys finding its way onto 
the screen, which looks unsightly. You can 
prevent this by covering the keyboard with 
a light cloth when closing the MacBook. 

— M.JC.P. 


iPhone conundrum 

I don’t get it. What’s the big deal about the 
iPhone? OK, it’s well-designed, like a lot of 
Apple things, but is it any better than other 
phones? What can it do that any other 
smartphone can’t do? Given what a small 
share of the computer market Apple has, 
why does anyone care that it’s also going 
to have a small share of the phone market? 
Theo Deisel 
Adelaide, SA 


It's an interesting question and one that 
quite a few people are asking. In truth the 
iPhone is missing a lot of features you'll 
find on other smartphones. What it does 
well (like web browsing) it does extremely 
well though. I'm sure we’ll be having this 
discussion for some time yet. — M.JC.P 
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Thankfully we have a web site for keeping up with this stuff now 

High-fives and t-shirts. It’s smiles all round at the 
opening of the Apple Store, Sydney. 


Not a slow news month 



T he 07.2008 issue of Australian Macworld went 
to the printers the day Steve Jobs announced the 
iPhone 3G at the WWDC keynote. Almost unbe¬ 
lievably, it’s only been a month since then. 

In that time Australia officially joined the fraternity of 
countries that have an Apple-owned retail presence with 
the opening of the Apple Store Sydney on the 19th of 
June. The day before that opening Ron Johnson, Apple’s 
Vice President responsible for retail, told AMW that “by 
having the Store opening before the iPhone 3G launch 
we get to have two big events”. 

The first of those two was the Store itself, which doz¬ 
ens of people slept in front of overnight in order to be 
among the first through the doors. By the time the Store 
actually opened, thousands of people had queued on 
George Street, up King and onto York Street - many of 
them with no intention of actually buying anything. 

At least you got a free t-shirt. They popped up on eBay 
days later selling for upwards of $100. 

The second event was of course the iPhone 3G launch 
on the 11th of July. The first place you could go to buy an 
iPhone in Australia was the Optus “Yes” Store in George 
Street, Sydney, a few blocks from the Apple Store. Hun¬ 
dreds of people lined up around the block in the middle 
of a rather chilly Sydney night in order to obtain Apple’s 
new wonder device. Luckily Optus provided scarves. 
None of them have yet turned up on eBay. 

Of course if you didn’t want to get an iPhone from Op¬ 
tus you could also line up at a Telstra or Vodafone outlet. 
Some even lined up outside the Apple Store overnight. 

But wait, there’s more. The other changes in tan¬ 
dem with the release of the iPhone - the transition from 


.Mac to MobileMe and the launch of the App Store for 
iPhone applications — were also of significance to Mac 
users this month. 

At time of writing the MobileMe transition was go¬ 
ing other than entirely smoothly, with users reporting 
problems synchronising contacts and other information, 
as well as new iPhone users finding that the push e- 
mail functionality didn’t work effectively. Hopefully by 
the time you read this those teething problems will have 
been solved. 

What won’t have changed is the features that have 
been dropped from .Mac, such as iCards and HomePage 
editing using iWeb. While the discontinuation of these 
services had been announced at WWDC many users 
still reported disappointment once the transition had 
taken place. 

And yet more. Late on the afternoon of 24 June, some 
astute iTunes Store users noticed something new: TV 
shows had been added to the Australian store, complete¬ 
ly absent any degree of fanfare. Apple didn’t even issue 
a press release about it until 5am the following day, and 
that was sent out without a header in the e-mail. 

Perhaps the low-key approach was in line with the mod¬ 
esty of the offering: 21 programs were available at launch, 
from the Australian Broadcasting Corporation, the Ameri¬ 
can ABC network, MTV, Channel Nine and Disney. 

Also virtually unheralded was a price reduction in the 
solid-state disk option in configuring the MacBook Air. 
That option now costs $769, quite a reduction on the 
$1409 premium it attracted at launch in January. 

I think that’s eveiything. One very busy month in the 
life of Apple and the Mac. — Matthew JC. Powell 
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www.apple.com/au/iphone/appstore/ 

Find out more 


The App Store cometh 


I t’s the not-so-seeret weapon that turns the 3G iP¬ 
hone into a utility powerhouse. It’s the App Store, 
and Apple unveiled it on the night the iPhone went 
on sale. Which was great, if you happened to have an 
iPhone by then, which means that those who queued up 
in Sydney’s chilly climes outside the Optus store could 
jump right in straight away. That also applied to those 
who had early access to the iPhone. I fit into that cat¬ 
egory, and spent some time perusing the App Store at 
length. Canny AMW forumites (aren’t they all canny? 
Well, maybe not all the time) also spotted at around the 
same time that the iTunes 7.7 (which came through as 
an update yesterday) gave access to the App Store, albeit 
only for browsing purposes at that stage. 

I’ve used a lot of smartphones over the years, and tried 
to install applications to many of them. Typically, this 
process can be described as insanely painful, involving 
downloading an application on a computer, then sync¬ 
ing the phone, then installing the application, then hop¬ 
ing like crazy that it’s not a virus or doesn’t just crash 
the phone and wipe the SIM. 

By comparison, the App Store is almost stupidly 
simple. Hit the App Store button, and you’re taken to 
a “Featured” page, similar to that you could already 
get via iTunes on an iPod Touch. The bottom menu al¬ 
lows you to quickly flick between Categories, the Top 
25 applications, search for Apps and check that you’re 


running the most current version of each of these ap¬ 
plications. It’s an effortless procedure, and everything 
is clearly laid out - almost. 

There are, predictably, a few launch quirks. At first, I’d 
presumed that there were only 15 games on offer (and at 
the time of writing, Games make up about 75 percewnt 
of the Top 25 applications, so there’s definitely interest), 
because the Games categoiy lists that many. In fact, there 
are many, many more games - including some free ones 
- but the vast majority are located in the “Entertainment” 
category. Clearer guidelines might be in order there. 

It’s also tough not to be somewhat overwhelmed by 
the sheer number of applications on offer. Apple’s claim¬ 
ing over 500 applications available at launch, which is 
far more than I’d ever thought of running on any other 
smartphone I’ve ever come across. Checking via the iP¬ 
hone, there’s a total of 725 applications listed via cat¬ 
egory, although that’s somewhat deceptive — as an 
example, all 15 of the “Games” turn up again in “Enter¬ 
tainment” as mentioned above. 

Up and running. Installing an application is remark¬ 
ably simple, either from the Phone (and later, the Touch) 
itself, or via iTunes. As with the iTunes Store, you make 
your selection by clicking on the price, at which point it 
swishes away to become an “install” icon. You tap on that 
icon, and it’ll begin downloading the application imme¬ 
diately. This works on either WiFi or 3G (and presumably 
2G), although WiFi is by far going to be your quickest bet 
in almost any situation, and you also won’t run foul of 
the 3G limitation of 10MB per application. 

The application sets itself the next available icon spot 
on the Phone, and a small download bar across it lets 
you know how quickly it’s progressing. Once it’s in¬ 
stalled, you’re by default dropped back out of the App 
Store, but you can click on your application of choice 
and start using it immediately. 

From iTunes, it’s not much different, although you will 
need to sync with the iPhone to actually get the appli¬ 
cation running. Synchronising also backs up applica¬ 
tions, although this can mean if you’ve downloaded an 
application from iTunes and subsequently deleted it 
from the iPhone, it’ll reappear by default the next time 
you synchronise. 

In terms of pricing, Apple seems to have largely left 
that up to the application vendors. There’s a swag of free 
Apps (we’ll let you do the maths there) along with appli- 
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cations that start at $1.19 (including some games and a 
raft of public domain e-books). The typical top-end price 
is $12.99, mostly for games, although at least one appli¬ 
cation, TravelTracker, will set you back a meaty $36.99. 

One factor that I found interesting was that it’s a lot 
easier to just browse the App Store from within iTunes 
than it is on a 3G iPhone. There’s a certain amount of 
inevitability about that, simply due to screen real estate 
issues, but there’s a couple of key areas that Apple really 
should address to make things simpler for iPhone/iPod 
Touch users. There’s no way to quickly browse for free 
applications (there is on iTunes), although you can view 
the top 25 free applications at any given time. Search 
functionality is rather rudimentary; while you could 
search for “Free” (and it will return free applications), 
it’ll also return any application with that in the title. 

Must-have. Speaking of Free applications, one of the 
really nice aspects of the App Store is the breadth of free 
software on offer. This ranges from the very silly (Moo, 
PhoneSaber) to the more serious, such as VoiceNote, 
EasyNote, AIM and Facebook, as well as the very use¬ 
ful Remote, which lets you remotely control iTunes on 
a Mac, or control an Apple TV outright. A quick Remote 


tip, by the way. When I first installed it, there was no way 
it would work for me - I kept getting told that “an un¬ 
known error occurred. Please check your library and try 
again.” My gut feel was that this was because my iTunes 
Library files were on the MacBook I was trying to control, 
but the music files resided on my NAS, and for whatever 
reason, Remote didn’t like that. 

I discovered the fix, however, if it strikes anyone 
else. First of all, try quitting out of Remote. Start play¬ 
back on your Mac, then connect Remote up again. 
It should spot that something’s playing. Pause that, 
and from then on, you should have full remote control 
back again. 

Getting back to the App store, there’s also a certain 
quantity of free software on offer that’s essentially 
adware — either front-ends for business applications 
such as Salesforce.com, or just advertising, such as the 
Carling-sponsored iPint. Although in the case of iPint, 
it does at least offer a virtual beer for free; there’s also 
iBeer, but that will cost you $3.99. 

At the time of writing, Apple has announced that the 
2.0 software will cost $12.99 for iPod Touch owners. 
That’s still a kick in the teeth, but it’s at least a lighter 
bit of dentistry than the previous upgrade. — Alex Kidman 


P e o ft a g o 61) Digital Celebrating 25yrs in business 


A DPSlomie - takimig Ol'dleirs nowl iMac Discounts MacBook Discount: 



MacBook Discounts 




iMac 20"2.4GHz/1GB RAM 
250GB HDD-$1599 
FREE RAM Upgrade to 2GB! 
Plus your $50 Discount!* 


MacBook 13" 2.1 GHz/1 GB RAM 
120GB HDD-$1499 
FREE RAM Upgrade to 1.5GB! 
Plus your $50 Discount!* 



$50 off 8GB 
& 16GB iPod 
Touch!* 


40" LCD 1 080p TV 


Apple 

Time Capsule 


TV,Time Capsule, Mac mini, 
EyeTV, Wireless keyboard & mouse, 
Remote Control, HDMI cables, with 
Samsung 40" LCD TV (1920 dpi, 1080p) 

Wirelessly enjoy your Movies, Music, 
iTunes, YouTube, Podcasts, Slideshows 
& Mac Apps on this 40"HDTV Display! 

See it working in our Showroom! 

$5950 or approx $65 per week on Flexirent! 


PcbfesS0(S)0Tlg5|] 


MacPro + 20" Cinema Display 



2x2.8 GHz CPUS/4GB RAM - $5489 



Xserve 2.8 GHz 
Quad CPU -$5489 


MacBook Pro 




MacBook Pro 1572.4GHz/ 
4GB RAM -$2898 
MacBook Pro 1572.5GHz/ 
4GB RAM - $3498 
MacBook Pro 1772.5GHz/ 
4GB RAM - $ 3998 ^ 


IV 9896 1555 


digital 


sales@pentagon.net.au 

www.pentagon.net.au 


Cnr Union & Whitehorse Rd Mont Albert 3127 
Trading Hrs: Mon-Fri 9am-5:30pm MM 
Sat 9am-5pm / Sun 10am-3pm 

* Conditions apply/while stocks last Premium Reseller 
















































W-N 


[USERS AND 
GROUPS] 


Hgtgnks 

www.macworld.com.au/events 

All the most up-to-date information 


MUG event listing for August 


Fri 1 

South Australian Apple Users’ Club [SA] 

www.saauc.org.au 

Sat 2 

AUSOM Incorporated [VIC] 

www.ausom.net.au/nextmeetings 

Mon 4 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

Tue 5 

North Queensland Macintosh Users Group [QLD] 

www.nqmug.org 

MacTalk — Newcastle & The Hunter Macintosh User 
Group 

www.mactalkhunter.org.au 

Western Australian Mac Users Group [WA] 

www.wamug.org.au/meetings 

Wed 6 

South Australian Apple Users’ Club [SA] 

www.saauc.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

Thu 7 

TasMac [TAS] 

groups.yahoo.com/group/tasmug 

Hervey Bay Mac Users Group [QLD] 

Sat 9 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

North Queensland Macintosh Users Group [QLD] 

www.nqmug.org 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

Sun 10 

Gold Coast Apple Users Group [QLD] 

goin.to/gcusers 

Mon 11 

Macintosh Users Group Sunshine Coast [QLD] 

www.mugsunco.org.au 

Tue 12 

ACT Apple Users Group [ACT] 

www.actapple.org.au 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au/nextmeetings 

www.imug.com.au/meetings.php 


Wed 13 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

AUSOM Retirees & Others [VIC] 

www.ausom.net.au/nextmeetings 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

Thu 14 

Melbourne Cocoaheads [VIC] 

www.melbournecocoaheads.com 

Sat 17 

Apple-Q [QLD] 

www.apple-q.org.au 

Sun 18 

Byron Shire Macintosh Users [NSW] 

www.ozshop.net/bsmug 

Tue 20 

Bendigo Education Apple Users Team [VIC] 

www.beaut.org.au 

Sun 24 

Apple-Q [QLD] 

www.apple-q.org.au 

Mon 25 

Alice Springs Apple User Group [NT] 

www.bizcom.com.au 

Tue 26: 

Mug (Internet Macintosh User Group) [NSW] 

www.imug.com.au 

Thu 28 

Central Victorian Macintosh Users [VIC] 

www.cvmu.net 

Sat 30 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 
- List compiled by Nicholas Pyers 
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[MUSIC] 


Hot|nks 

moocowmusic.com/Band/ 

Band 


The iPhone as music machine 

W ith the iPhone now a local reality, it’s worth 
thinking about the musical applications it 
can be put to. The WWDC announcement 
covered one significant application available from the 
App Store at launch: Band from Moo Cow Music. It’s 
a feature-packed application that allows you to record 
drums, bass, guitars and keyboards onto the one song. 
The 12 Bar Blues option gives you the option of playing 
a guitar solo with full backing band and seems to be one 
of the more immediately fun aspects of Band. There’s 
also more esoteric instruments like DJ scratching and 
one called “Audience” which allows you to record ap¬ 
plause by pressing in sections of a large crowd. 

Band is no one-finger data entry slouch either - up 
to five-fingered chords can be played and the lack of 
physical feedback is partly compensated for by the ani¬ 
mation of the instruments being played. Press a string 
and it plucks. 

Band also has a number of features you’d normally 
only find on a more full-featured application: overdub¬ 
bing, configurable metronome and undo options are 
three that caught my eye. There’s even a decent mixing 
capability to polish your final product. I can already see 
the iPhone song sharing that’ll be occurring as people 
try to outdo each other - it’s extreme air guitar. 

Moo Cow Music has created another great application 
also available from the App Store. Pianist is a full 88- 
key piano. This would be my first purchase as a keyboard 
player - I just love the idea of being able to explore 
chords or create melody lines simply and on a “proper” 
keyboard. Like Band it has multi-finger chords, a con¬ 
figurable metronome and the ability to overdub. 

I’m making one fairly safe prediction for the coming 
few months: lots more music applications will be ap¬ 
pearing and they’ll have increasing feature sets. I’d even 
go so far as to predict a version of GarageBand for iP¬ 
hone at some stage - a 16GB iPhone has plenty of stor¬ 
age for a good set of Apple Loops and it’d make a superb 
scratch pad for music on the go. The day a good quality 
audio input for iPhone is available, the creative options 
will expand further. A vocoder for iPhone anyone? 

For obsessive songwriters or just iPhone users wanting 
to do something more engaging than games, things are 
looking up. — David Holloway 



Professional, 

sound 


• for your 

iPhone 


MM 50 iP - Give your iPhone 
the sound it deserves 


Superb stereo sound with high dynamics and excellent bass response 
Subtle in-ear monitors that effectively block out surrounding noise 
Integrated in-line microphone with convenient answer/end button 
High dynamics and excellent bass response 
Silicon sleeves - available in three sizes for an exact fit to your ear 
High-quality headphones for any MP 3 player or a PC 


For more information, please contact; 

Australia: Free Call 1800 648 628 
New Zealand: ( 09 ) 263 9885 

www.syntec.com.au 


www.macworld.com.au 














[PEOPLE] 


A rare word from Ive 

While Jonathan Ive, Apple’s senior vice president of in¬ 
dustrial design, may be well known for his creative prow¬ 
ess, he’s also notable for his retiring nature: unlike a lot of 
Apple’s other executives, he doesn’t give many interviews 
or do public appearances. But that reticence belies the im¬ 
portance of his role at Apple; aside from Steve Jobs him¬ 
self, there is arguably no one more significant at the com¬ 
pany. Ive recently garnered two “Black Pencil” awards, 
handed out by British charity Design 8t Art Direction- 
aka DftAD (not to be confused with ADHD, or Advanced 
Dungeons 8t Dragons, which gives the somewhat less 
prestigious “Best Bugbear” award). The Black Pencils are 
extremely prized in the industry, given that they are not 


automatically awarded every 
year; if no design in a given 
year meets the organisation’s 
standard, DftAD will opt not 
to hand out any awards at all, 
as happened in 2003. In the 
wake of receiving the awards, 

Ive spoke to England’s The In¬ 
dependent: “My goal is simply to try to make products 
that really are meaningful to people. Ultimately, there is 
something motivating and inspiring in seeing someone 
using an Apple product and enjoying an Apple product.” 
— Dan Moren 



[MOBILITY] 



Air New Zealand installs 
iPod docking stations 

The love affair between iPods and airplanes is nothing 
new-heck, iPods have even traveled to space. According 
-to-a report on England’s Times Online web site, Air New 
Zealand is now preparing to expand this relationship 
even more with the inclusion of Panasonic’s X Series 
in-flight entertainment system in 13 Airbus A3 20s and 
five Boeing 767s. Once the aircraft are outfitted with this 
high-end gadgetry, passengers who own iPods (which, as 
we know, is pretty much everyone in the world) and even 
other portable media players will be able to hook them 
up to the system and listen to their music, watch videos 
on seat-back screens, and control the iPods through the 
custom interface. —AayushArya 


[APPLE] 


Apple dinged on the environment 


Despite Apple’s big push last year on environmental 
issues, it seems that the green community still isn’t 
impressed. While Greenpeace marginally raised Apple’s 
ranking in its latest scorecard, nonprofit Climate Counts 
has a few choice words to say about Cupertino’s stance 
on the environment. In its most recent scorecard, the 
organisation ranks Apple at the bottom of the list for 
electronics companies, with a score of 11 out of a possi¬ 
ble 100. Apple is deemed “a choice to avoid for the cli¬ 
mate-conscious consumer” (we say bravo for the catchy, 
alliterative verdict). Even second-to-last Nokia scored 
37, and IBM led the pack with 77. As with Greenpeace, 
a lot of Climate Counts’ criticisms concern Apple’s lack 


of transparency 
on environmen¬ 
tal issues, some¬ 
thing the com¬ 
pany has been A Greener Apple 

improving upon 
slowly. A year 

after Steve Jobs posted his “A Greener Apple” memo, 
in which he promised that Apple would provide updates 
of its efforts and accomplishments “at least annually,” 
all is quiet from corporate HQ. I think it’s about time 
for the company to deliver on at least that promise. 
— Dan Moren 
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Custom ringtones for your iPhone. 


Hector D. Byrd’s iPhone 


“Playlist 3” set to sync i 


J\_v 


j 


S-P'Z't: K.'X --- 



Now your iPhone can have custom ringtones using your own audio files. 
Simply drag, drop, and sync - it’s that easy. 


Download your free trial now: 

http://www.AmbrosiaSW.com/amw 

r '' - v ' 


AMBROSIA 

SOFTWARE INC 


iToner requires Mac OS X 10.4.10 or later. Ambrosia Software, Inc. and the Ambrosia Software logo 
are registered trademarks of Ambrosia Software, Inc. iPhone is a trademark of Apple Inc. 
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SUBSCRIBE IN AUGUST AND 
RECEIVE THESE BONUS GIFTS: 


1 YEAR = AN ERGO LITE 

2 YEARS = 1GB COMPACT MP3/WMA PLAYER + ERGO LITE 


( * 


V, 


ERGO LITE: 

Ergonomically and sleekly designed, this aluminium mini-torch also comes with a keyring 
clip, so you can carry it around everywhere! Batteries included. 


\ 


MP3 PLAYER: 

This compact 1GB MP3 player allows you to take your music library wherever 
you go! Whether you're on holiday, travelling to work, school or going for a 

jog, add a little music to your life! 

‘Compatible with PC/Windows and Mac platforms. Accessories included: Earphones, USB cable, user's manual 






Subscribe now: 

2 years $129 (save $38) or 1 year $79 

Subscribe online: 

www.niche.com.au/subscriptions 
and get $5.00 off the subscription price! 

Freecall: 1800 804160 


*Promotion available to residents of Australia only. 


27917_1 

















[OFF THE NET] 


Disc of the month: Audiophile 

A collection of audio and music tools for the Mac. 


Ableton Live. Your companion from creation to pro¬ 
duction to performance. 

Airfoil. Send any audio to AirPort Express units, Apple 
TVs, ft even other Macs and PCs, all in sync! 

Alarm Clock Pro. Waking up to buzzers and radio 
stations can now be consigned to your past. 

Amadeus Pro. A powerful multi-track audio editor sup¬ 
porting a variety of formats. 

Audacity. Open-source software for recording and edit¬ 
ing sounds. 

AudiaIHub. AudialHub is designed to chop through the 
mighty jungle of sound formats. 

Audio Hijack Pro. Record any audio with - it’s the cor¬ 
nerstone of your digital audio experience. 

AudioCodex. Real-time effects media player that tightly 
integrates your media. 

Audiodia. A real-time sound processing application. 
AudioMixer. Play and mix multiple audio tracks. 

Canto Pod. Offers users of iPods the ability to download 
song lyrics for later viewing. 

ClickRepair. Declick and decrackle your audio. 
CrossAmp. Cross-platform audio player. 

Desktoplyrics. Display the lyrics of the song currently 
playing in iTunes right on your desktop. 

Disco XT. DJ mixing and music playback software. 
Djay. Turns your Mac into a full blown DJ setup using 
all your songs from iTunes. 

EasyWMA. Convert wma, wmv/flv audio, asf and ogg 
vorbis fdes to aiff, mp3, m4a or wav. 

Express Dictate. Works like a dictaphone. Send dictation 
to your typist by e-mail, internet or over the network. 
Fission. Copy, paste and trim audio, as well as split fdes, 
all with no quality loss! 

Futuredecks Pro. Mix your songs, nothing else needed 
but your imagination. 

iLike. Get updates, music, and videos from your favou¬ 
rite artists; Share your music library and tastes. 
iRedLite. Control iTunes using your Apple Remote. 
JackOSX. Connecting audio from any OS X application, 
to any OS X application. 

LibraryMonkeyPro. Audio asset librarian, editor, CD 
ripper, and batch-processor. 

Lineln. Play sound coming in through a microphone or 
any other device. 

Max. Creates high-quality audio fdes in various formats. 
MegaSeg. Easy to use, yet powerful music mixer, broad¬ 
caster and scheduler. 

MusicPort. Stream iTunes music over the internet be¬ 
tween Macs. 


Naiocast. A free HTTP streaming server that allows live 
transmission of audio fdes. 

Nicecast. Create your own internet radio station or lis¬ 
ten to your iTunes library from anywhere in the world! 
Pure Vinyl. Audiophile quality digital LP playback, con¬ 
version, editing and archival software. 

QuickVoice. Feature-rich voice recorder with voice e- 
mail, voice reminders, and voice stickies. 
recorder.xhead. A voice recorder, audio player and audio 
conversion application that is designed to be easy to use. 
RecordPad. Ideal application for recording voice or 
other audio to add to digital presentations, creating an 
audio book or to simply record a message. 

SFX Machine Pro. Create audio effects from scratch. 
SFX Machine RT. The ultimate audio effects software. 
SiriusMac. Stream Sirius satellite radio to a Mac. 
SoundByte. Digital automation software for a variety of 
recorded sounds. 

SoundGrinder. Batch audio conversion application. 
SoundGrinderPro. Batch audio conversion application. 
SoundSource. Switch your audio input and output 
sources with a single click, and even adjust their volume 
settings. 

SoundStudio. The best waveform editor and batch-pro¬ 
cessor combination ever available! 

StreamRipperX. Record and listen to internet radio sta¬ 
tions broadcast in the popular mp3 format. 

Switchmac. The most comprehensive and stable audio 
fde converter around. 

TapeDeck. Simple, fun audio recording software for Mac 
OS X using the familiar metaphor of a cassette recorder. 
TuneQuiz. Fun game that tests your musical knowledge 
from your iTunes library. 

TwistedWave. Powerful and easy to use audio editor. 
Ubercaster. Complete production suite for podcasting. 
UltraMixer. DJ mixing software which enables you to 
mix digital music in various formats. 

VoiceCandy. A fun, effortless, recorder for your Mac. 
Wakeup. An alarm clock that plays tunes. 

WavePad. Full-featured professional audio editor. 
WireTapStudio. Record the discrete audio output of any 
application, as well as all system audio. 

The applications supplied on this CD are supplied as is and we make 
no representations regarding the applications or any information re¬ 
lated thereto. Any questions, complaints or claims regarding the ap¬ 
plications must be directed to the appropriate software vendor. 
Various different license types apply Some titles require further pay¬ 
ment direct to the application publisher to enable the full feature sets 
and functions. — Nicholas Pyers 


www.macworld.com.au 


AMW August 08 027 ◄ 















m 



Your IT Specialists 



Apple 

MacPro Workstation 

Awesome machines 


• 2.8GHz - 4 Core 2G/320G/SD @ $3250 

• 2.8GHz - 8 Core 2G/320G/SD @ $3950 

• 3.0GHz - 8 Core 2G/320G/SD @ $4995 

• 3.2GHz - 8 Core 2G/320G/SD @ $6095 

• 20" LCD @ $895, 23” @ $1 350, 30" @ $2695 



* 

Apple 

iMacs 

Updated all-in-one Macs 

•20" 2.4GHz - 1G/250G/SD @ $1550 
•20" 2.66GHz - 2G/320G/SD @ $1920 
•24" 2.8GHz - 2G/320G/SD @ $2320 
•24" 3.06GHz -2G/500G/SD @ $2895 



Awesome New Model^ B-. 1 1 ^ 

From 

$1495“ 

Ring for options 

wm m 



Apple 

MacBook 



New Faster Models 

•From Intel Core 2 Duo 2.1GHz - < 

• 13" 2.1 GHz -1G/120G/CD @$1495 | 

• 13" 2.4GHz - 2G/160G/SD @$1795 

• 13" 2.4GHz - 2G/250G/SD @ $2095 

• MS Office 08 UPG @ $399 

• MS Office 08 Full Box @ $620 



CS3 Design Suites 

Collections for Mac & Win 


• CS3 Design Premium Full Box @ $2640 

• UPG from prev CS @ $950 Upsell @ $2275 

• CS3 Design Standard Full Box @ $1895 

• UPG from prev CS @ $670 Upsell @$1395 



MacBook Pro 

New Faster Models 


• 15" 2.4GHz - 2G/200G/SD @ $2695 

• 15" 2.5GHz - 2G/250G/SD @ $3395 

• 17" 2.5GHz - 2G/250G/SD @ $3795 

• 17" 2.6GHz - 2G/250G/SD @ $4095 


Cool Tablets 
From 

$295 

Save money off RRP 


Wacom 

Drawing Tablets 

Its like pen on paper digitally 

• Intuos 6x8" @ $495 

•Intuos 6x11" @$570 • Cintiq 12" @$169! 
•Intuos9x12" @$650 -Cintiq21" @$299! 



High Quality Output 
From 

$595 

Special Pricing 


FujiXerox 



Colour Laser Printers 


Fast reliable Mac & Win 


C1110A4 Colour 

• 9600x600dpi 

• 12ppm colour 

• Ethernet, Postscript 

@$595 


C3055DXA3 Colour 

• 9600x600dpi 

• 8ppm colour, Duplex 

• Ethernet, Postscript 

@ $2495 


Authorised Training Centre 


Apple Certified Pro Training 

We are an Apple Authorised Training Centre 
offering Pro training on: 

• Final Cut Pro & • Motion 
We are running certifed courses in late July 
and August 2008. If your interested email us on: 
training@powermedia.com.au 



Storage Drives 

Fast portable storage 


USB2.0 Drives 

• 500G @$169 

• 750G @$229 
•1000G @$299 
2 yr warranty 


USB2, FW4/800 Drive 

• 500G @ $259 

• 1000G @$459 

•2000G @ $749 

3 yr warranty 


15 Years in Business - we are the people you can trust 


For all enquiries & sales call us on (02) 9280-2333 
powermedia.com.au sales@powermedia.com.au 


We reserve the right to change incorrect prices/ specifications resulting from printing or typographical errors. 
All prices quoted are inc GST. * Prices are while stocks last. Ring to claim your bonus offer on purchase. 
Address: 91 Reservoir st, Surry Hills, NSW, 2010, Fax:02 9280-4777 












































































Openers, closers 
& lower thirds 


Gorog 


Capturing and editing video footage is only half the job when 
creating a great movie. The rest of the post-production — like 
adding effects and titles — is often where the true genius in 
movie making lies, and it’s often the hardest to get right. 


HotMnks 

www.youtube.com/watch?v=R7p1 v6NWnhw 

25 of the best title sequences 

cooltext.com/Fonts-Movies+and+TV 

Movie and TV fonts 
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H ow often have you seen a movie that was re¬ 
ally great, but you can’t remember what it was 
called and who it was produced by, because the 
titles were so bad? I’ve even seen movies that had me 
asleep before the movie began, thanks to a long and 
boring title sequence. 

Adding titles to your own movies is easy, and, in the 
final analysis, adds value to the viewing experience. 
Title sequences can give your viewers lots of informa¬ 
tion about what they’re about to see, or what they’ve 
just seen. Information like the name of your movie, who 
made and produced it and the actors’ names gives your 
audience the chance to better appreciate the effort that’s 
gone into the production. 

You can also use titles to give your audience clues 
about other important details, like where and when the 
story took place. And if required, sub-titles can be used 
to help your audience understand the movie if it’s been 
filmed in a different language. 

In broad terms, title sequences can be broken into 
opening or closing credits. Opening credits, as the name 
suggests, should be shown at the beginning of your 
movie and list the most important cast members. Clos¬ 
ing credits come at the end of the movie, and should 
include a list of all the cast and crew involved in mak¬ 
ing the movie. 

Before jumping into the deep end, it’s worth thinking 
about some of your favourite movies and tiying to recall 
the titles they used. One example that always sticks in my 
mind is Alfred Hitchcock’s Psycho title sequence by Saul 
Bass - the combination of music and jolted title makes 
for a chilling opening, well before there’s any sign of a 
shower curtain. Another more recent favourite of mine is 
the title sequence for the Pixar movie Monsters Inc. 

According to Big Film Design, a New York-based 
consultancy that specialises in title production, “A title 
sequence is more than just a list of credits. It can be 
a mini-movie which sets up the film that it’s a part of. 
It can establish mood, period and style. A title sequence 
can take care of back story. It can soothe the audience 
or get them agitated. Title sequences are an art form 
of their own”. 

Big Film Design would know, it’s been involved in 
producing title sequences for many big-budget Oscar- 
winning movies like No Country For Old Men and 
Michael Clayton, and also TV series like Sesame Street, 
30 Rock and Six Degrees. 

Another expert in Title Sequences, Deborah Allison 
says that great title sequences forge a “contract with the 
audience at the outset, instructing them of the param¬ 
eters within which the film operates, alerting them to the 
tonalities of the film to come, and encouraging them to 
approach that experience in a frame of mind where they 
will be receptive to the pleasures it has to offer”. 



HOW do yOU do it? We all know that creating title 
sequences like those found on the silver screen isn’t 
something that iMovie ‘08 can do, but with a little bit 
of tweaking, and some patience, adding proper title se¬ 
quences can even make your home movies look better. 

There are two different styles of titles: Overlays (where 
the words appear over the moving image); and full¬ 
screen (where the titles appear against a black back¬ 
ground). Full screen titles are generally found at the be¬ 
ginning and the end of a movie, while overlays are more 
common in the middle. That’s not to say however, that 
you can’t throw a full-screen title in the middle of your 
movie - and in fact, some do, as a way of breaking up 
a movie into several parts. 

Often home movies have many titles in them that are 
used to tell the audience where you are, the date the 
movie was taken, and who was in it. My latest home 
movie for example, consisted of movies from the first 
twelve months of my son’s life, and at the start of the 
footage for each month I added a short title sequence 
that explained to the audience what and who they were 
about to see. 

If you’ve had experience putting together PowerPoint 
or Keynote presentations some of the techniques are rel¬ 
evant when creating movie titles too. The general “less 
is more” rule applies well for instance. Titles should be 
kept as brief as possible, making it easy for the audience 
to read and absorb. As in all written material, spelling 
mistakes should be quickly eliminated. 

Also, white text on a black background is easiest for 
the brain to process. In movies, this can be substituted 
for light characters on a dark background, but in some 
instances dark characters on a light background can also 
be effective. 

Choosing a font is also important when designing 
your titles. If the font you choose is too thin interlaced 
displays, like TVs, can cause lines to flicker — caus¬ 
ing strain on your viewers’ eyes. That’s why it’s gen¬ 
erally recommended that thicker fonts are used in title 
sequences. In the same vein, the size of the font should 
be appropriate to view from a distance. The bigger the 


► 030 AMW August 08 


www.macworld.com.au 



















title, the easier it will be to read. While both of these tips 
sound like common sense, you’d be amazed to discover 
how many people make these fundamental errors. 

Finally, from a technical perspective, if the movie 
you’ve made will be watched on a TV (as opposed to a 
flat-screen or computer display) you’ll need to consider 
overscan. Overscan is when a video image is cut off at 
the edges of the screen. If your title is on the edge it 
might well be cut off when viewed on a TV set. Most 
video editing programs allow you to see these borders, 
and design your titles accordingly. 

Another good habit to get into before you begin de¬ 
signing your titles is to create a list of the text you 
want to add to your movie in a text document. That 
way, you can lay out the sequence of titles, check for 
spelling errors, and get a feel for the number of titles 
you’ll need. 

Creating titles in iMovie ‘08. Adding titles in 
iMovie ‘08 is easy. To access the titles menu either go 
to Window > Titles, or click the Titles button in the iM¬ 
ovie toolbar. Bringing up the Titles window gives you 
a list of different titles styles. You can choose from any 
of the styles, but my favourites are Centered or Lower 
Third for the title sequence. It’s important to note how¬ 
ever, that you don’t need to choose just one sequence 
per movie - you can drag in multiple sequences any¬ 
where in your movie. 

Once you’ve selected the title sequence you prefer, 
click and drag the sequence to the position in the time 
line where you want the titles to appear. If you’re build¬ 
ing your opening sequence, click and drag the title and 
drop it in front of the first clip. Adding the title sequence 
to the front of a clip tells iMovie that you want to create 
the clip over a black background, rather than overlaying 
the title on the movie. 

If, however, you want to overlay your titles on an 
existing clip, simply drag the title sequence to the posi¬ 
tion of the clip where you want the title sequence to be¬ 
gin. You’ll notice as you drag a title sequence over a clip 



iMovie highlights either the first third of the clip (to in¬ 
dicate that the title will overlay only a third of the clip), 
the whole clip, or the last third of the clip. This feature 
makes it easy to build your title sequence quickly. 

Once you’ve dropped your clip into the timeline 
you’ll need to start adding text to the title sequence. 
You’ll notice once you’ve placed your clip that iMovie 
shows you text boxes within the title sequence. This is 
where you place your cursor and start typing. If you 
added a simple Centered sequence all you need to add 
are a title, and a subtitle if you’ve got one. An example 
for the title might be My Family Holiday and the sub¬ 
title May 2008. 

If your title sequences are over black you can always 
create multiple different title sequences and link them 
together using transitions. For instance, you might start 
to use the Centered theme, but want to add a number of 
centered titles. To do this, drag in the Centered theme 
as many times as you need, and once in the timeline 
add the text to each frame. You can then add transi- 


Choosing the right font 

Choosing the right font for your title sequence can 
have an effect on how your audience views your 
movie. Some fonts, for example, aren’t suited for 
use on screen — they are too difficult for the brain 
to interpret quickly. Instead, stick to fonts that are 
easy to read and legible. 

The same rules that apply to selecting a serif or 
sans serif font for your web site or presentation 
can be applied when adding titles to your movie. 
Typically serif fonts (like Helvetica) are easiest to 
read but often look formal and serious. Sans serif 
fonts (like Times) are often more informal and can 
be easier to read in captions. 

If you want to have a bit of fun with the fonts in 
your titles sequences try downloading some of the 
samples at CoolText (see “Hotlinks”). 
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tions between the frames to add some motion to the 
opening sequence. 

Each pre-built title sequence that Apple includes comes 
with a default font. In my experience these generally 
look good, however you may want to customise the font 
that you use in your movie. To customise the font your 
title uses click the Show Fonts box in the top of the 
viewer window to bring up the standard Mac OS X font 
dialogue, with a few differences. 

As well as standard Collection, Family, Typeface and 
Size options, the font dialogue also gives you some 
iMovie-only options. These give you more control, and 
are especially important when designing titles. For ex¬ 
ample, the Outline option means you can use coloured 
titles, and still make them easier to read by adding an 
outline. Also, if you want to change the colour of the 
text in your title remember to highlight the text first 
and then click on the Text Colour button at the top of 
the Fonts dialogue. 

After you’ve added your title sequence to your time¬ 
line you’ll notice iMovie adds a cartoon-style bubble 
above your clip to indicate the presence of a title 
sequence. To change the time the title sequence runs, 
simply click and drag either end — the time (indicated 
in the middle of the title bubble) will change as you 
drag. You can also click and drag the entire sequence 
to move it anywhere else in your timeline. 



To finish off your masterpiece you can add another title 
sequence at the end. An appropriate theme for the end 
of your movie might be Scrolling Credits. As the name 
suggests, this theme will let you scroll your credits from 
the bottom of the screen to the top. 

You can add as much text as you want to this theme, and 
can format it any way you prefer. By default, this theme 
is set to keep the text centred, but it’s easy to left- or 
right-align the text by deleting the tabs in front of the 
text (to get the text centred again place your cursor to 
the left of the text and press the tab key). 

You can control the speed of your scrolling credits by 
clicking and dragging the bubble above the clip. If you 
only want to scroll the credits over a black screen you 
can extend the black frame by clicking on the small 
clock icon that appears if you mouse over the black 
frame, and changing the length of time the black frame 
is on screen. 

Once you’ve added your title you’ll need to preview 
it. Do this by playing the movie as you normally would, 
or by pressing the spacebar. It’s also important to re¬ 
member that you can’t change the style of the sequence 
once you’ve added it to your timeline - if you later de¬ 
cide you prefer a different style you’ll need to delete the 
existing sequence and drag in a new one. Deleting the 
sequence is as easy as selecting the title sequence and 
pressing the Delete key. 

LiveType 2. While iMovie ‘08 lets you create great¬ 
looking title sequences easily, the flipside is that there’s 
not a huge amount of flexibility. If you need more flex¬ 
ibility, and more options when building your title se¬ 
quence you may need to consider upgrading your movie 
editing program to either Final Cut Express, or Final 
Cut Pro (now part of Final Cut Studio). Both Final Cut 
Express and Studio include a standalone title program 
called LiveType 2. 

LiveType 2 lets you create professional and sophis¬ 
ticated title sequences - the sort of stuff you might 
see in movies or on TV. In a traditional workflow, 
creating title sequences is very complex, but Live- 
Type 2 lets novices create stunning titles using Alpha 
channel technology. 

Because LiveType 2 is tightly integrated into both 
Final Cut Express and Final Cut Studio, learning the 
technology means you can easily move between the 
two applications. You can also use LiveType 2 in DVD 
Studio Pro (now part of Final Cut Studio). 

Once you’ve created your LiveType sequence you 
import it to your project and add it to your movie 
timeline. You can still edit the LiveType sequence even 
if you’ve added it to your timeline as Final Cut Pro 
and Express actually maintain a link to the original 
LiveType sequence. ^ 


► 032 AMW August 08 


www.macworld.com.au 




























NEC COLOUR MANAGEMENT SOLUTIONS 


Empowered by Innovation 



NEC 


When colour is critical. 


The ability to interpret and reproduce colours accurately is not only a matter of survival to Madagascar’s 
chameleons, it is also critical to the wellbeing of any colour and image editing business. 

NEC sets new standards in the fields of colour editing and visualisation. NEC LCD colour management displays 
deliver uncompromising contour sharpness, colour reproduction and luminance, as well as featuring unparalleled 
coverage of the Adobe® RGB colour space. And when partnered with the NEC SpectraView Colour Calibration 
Solution (comprising of selected 90 Series models with sophisticated colour profiling software and a light shielding 
hood), the result is a highly accurate, reliable and feature-rich display calibration and profiling solution. 

With models ranging from 19-inch up to 30-inch in screen size, not only are these displays smart investments for 
you and your company, they are the perfect partner for your creativity. 


To find out more, call 131 632 from anywhere in Australia or visit nec.com.au 









Fleur Doidge 

believes everyone 
has a story to tell. 



Holfnks 

www.nolobe.com 

Nolobe web site 

www.stairways.com 

Stairways Software web site 


No lobe required 


O ne-time lead developer 

at Stairways Software, Mat¬ 
thew Drayton, liked the com¬ 
pany’s flagship app for the Mac so 
much that he led an employee buy¬ 
out in February last year and formed 
his own independent software 
development outfit to take the app 
even higher. 

This year his new Western Australia- 
based company, Nolobe, has already 
announced updates to the program, 
known as Interarchy, while honouring 
existing licenses of the award-winning 
file transfer and web maintenance 
client for the Mac. 

Twenty-nine-year-old Drayton led 
the development of Interarchy for 
around six years at Perth-based 
Stairways, which launched the app 
in 1993 as Anarchie 1.0. “I went to 
work for Peter N Lewis at Stairways 
Software at the start of 2001. I had 
just finished my computer science 
degree and desperately wanted to 
write Mac software. Peter gave me 
that opportunity,” he said. 

According to Pokolbin, NSW-raised 
Drayton, Interarchy’s target customer 
is anyone who needs to transport files 
around the internet; web developers, 
system administrators, power users 
and the like. 

“Our mission is to write great Mac 
software that is a pleasure to use," 
he said. “We are looking to expand 
into the image editing market with a 
new program called Iris. Iris has been 
created for previously overlooked 
Mac owners who simply wanted an 
accessible and easy to use image 
editing application that provides 
professional results." 

Iris 1.0 should be available by the 
time you read this. Nolobe has also 


just released a major revision to 
Interarchy — version 9.01. But 
Drayton says the most important 
factor is the customers, without 
whom Nolobe couldn’t exist. 

So what’s with the name? “I wish I 
had a good story about what Nolobe 
means but I don’t. It is just a short 
punchy name like Kodak or Pixar; it 
doesn’t mean anything,” Drayton said. 

He wanted something short and 
punchy, and his wife came up with 
the name. 

“There has been a fair bit of 
conjecture from our users as to what 
Nolobe means. I think my favourite 
theory was that our software is so 
easy to use you don’t have to use 
your brain. Hence, ‘no lobe’.” 

At the moment, Nolobe is just 
Drayton and his wife. His brother 
worked with them for a while but has 
moved on. Drayton’s sister is also a 
business owner. Her Mint Marketing 
& Design does a lot of design work 
for Nolobe. 

“My passion is programming. It has 
been ever since my dad introduced 


me to BASIC on the Apple lie. It is 
what I enjoy most,” said Drayton. 

“I also like being in control. It is my 
company; I get to steer it in the direc¬ 
tion I want. I guess I have my dad to 
thank for that too.” 

That said, Drayton is currently 
looking to expand and is aiming 
to hire one or two staff to help with 
maintenance and development of the 
Interarchy and Iris applications by the 
end of this year. 

Opportunities in Australia and glob¬ 
ally exist and are growing, especially 
with the popularity and convenience of 
online sales. Although the Australian 
market for Nolobe product is currently 
rather small — accounting for about 
three per cent of Nolobe’s total sales 
— other English-speaking markets 
add to it to form the greatest portion 
of its customer base, followed by 
French-speaking, German-speaking 
and Japanese-speaking markets. 

"We sell online. Anyone with a Mac 
and an internet connection can buy 
our software,” Drayton said. “The 
future is bright. Apple keeps selling 
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more and more Macs. Our potential 
customer base keeps going up. I 
don’t think there has ever been a 
better time to be a Mac developer.” 

For Drayton, the advantage of Apple 
product is in the attention to detail. 
“You can’t get away with anything on 
being pixel-perfect and I think this 
reflects positively on user experience,” 
he explained. 

Conversely, the few times he has 
sat down and worked on a PC have 
mostly left him frustrated and annoyed 
— longing for the pleasures of the 
iPod and the Mac. There’s "nothing 
major” he doesn’t like about Mac 
product and, arguably, some of the 
things he doesn’t like are relatively 
new and a function of the increasing 
trend to ‘lockdown’ in much modern 
information technology, particularly if 
targeted to consumers. 

“[However] from a user perspective, 

I don’t like how I no longer have full 
control of my Mac,” explained Drayton. 

"Some things I understand — like 
the removal of user-customisable 
themes — but others I don’t. There 
is no good reason why I shouldn’t 
be able to customise the behaviour 
of 3€-Tab. Nor should I not be able 
to delete the Movies folder. It is my 
Home folder — I should be able to 
do what I want to it.” 

What’s more, as a developer, 
Drayton says he can be frustrated by 
the successful promotion of technolo¬ 
gies by Apple that really don’t matter 
to the majority of users. 

"Take 64-bit for example. It is only 
important to a small segment of the 
Mac user base but, thanks to Apple’s 
marketing department, a lot of people 
are asking for it without really knowing 
why. I’d much rather devote develop¬ 
ment resources to something more 
useful,” he said. 

Meanwhile, Nolobe is looking at 
creating a boxed version of Iris for sale 
in Apple stores following an approach 
by Apple to do so — a prospect 
Drayton finds thrilling albeit somewhat 
foreign. The developer is also starting 
to branch out into advertising but up to 


this point has pretty much survived by 
word-of-mouth and press coverage. 

"Although Interarchy has been 
around for 15 years it has been exclu¬ 
sively sold electronically,” he said. 

Also, Interarchy 9 introduces a 
new file transfer protocol based on 
SSH and Perl that will allow users to 
do some “very powerful and unique 
things” in the future. “I am very excited 
about it,” Drayton said. 

Drayton is also watching the latest 
iPhone evolutions and revolutions with 
interest, like many Mac users. “The iP¬ 
hone SDK is very interesting but I fear 
some of the heavy-handed restrictions 
will stifle innovation. I’d really like to 
do a mobile version of Interarchy so 
people can administer their web site 
on the run but the SDK as it currently 
stands is too limiting," he said. 

He also worries about Apple being 
the exclusive provider of applications 
via the App Store, because, he says, 
there’s no guarantee Apple will actu¬ 
ally publish a developer’s application. 

“We will be taking a wait and see 
approach with iPhone apps. I think it 
would be foolish to commit heavily to 
developing an iPhone app when there 
are so many unanswered questions,” 
Drayton said. 

The biggest challenge, Drayton 
says, is finding time to do everything. 
On top, of course, of making enough 
money to survive. “Very few indie 
Mac programs make enough money 
for their developers to work on them 
exclusively. Often it is a labour of love 
— they will have a regular job to pay 
the bills and come home each night 
and work on their program.” 

Recently, Drayton hasn’t had much 
spare time to do other things he en¬ 
joys — such as basketball and mak¬ 
ing models. He has a large remote 
control model plane he is looking 
forward to finishing and he also likes 
to garden — which provides much 
amusement for his family. 

“My wife would say I am never not 
at Nolobe. But I’m lucky — I love 
computer programming and Macs 
and this is what I do for a living.” ^ 
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F or a few years in the mid-’90s, there were Mac 
clones, computers that ran the Mac operating 
system but weren’t made by Apple. Shortly after 
Steve Jobs’s return, Apple shut down official Mac clon¬ 
ing for good. 

But today’s Macs are really Intel-based PCs. And any¬ 
one with a little bit of know-how can assemble a PC out 
of parts similar to those that Apple uses to build Macs. 
Throw in the work of a group called the OSx86 Project, 
which has altered OS X to run on PC hardware, and Mac 
rclones are once again a reality. 

Are they legal? Probably not, because the license that 
Ibmes with Mac OS X specifies that it be installed only 
on Apple-labelled hardware. However, Apple hasn’t gone 
m the offensive to prevent hobbyists from installing OS 
C on their homebuilt PCs. And a couple of months ago, 
U a company named Psystar was selling an Intel PC with 
Ha preinstalled version of Mac OS X. (It’s entirely pos¬ 
sible, though, that by the time you read this Psys¬ 
tar will have received an unpleasant letter from 
Apple’s lawyers.) 

Although most Mac users won’t want to cross 
over to the dark side and run Mac OS X on non- 
Apple hardware, we here at Macworld are a cu¬ 
rious lot. Which is why we set out on a journey 
to discover whether a Mac really is more than 
the sum of its parts, by building a Mac clone, 
buying a Psystar Open Computer, and testing 
them both in the lab. 


ww.psystar.com 

)tentially illegal cloner 
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It’s Alive! There’s a gap in Apple’s desktop lineup. The 
Mac Pro is overkill, and the Mac mini isn’t expandable. 
While the iMac has become a strong option for many, 
a lot of Mac users would prefer having a system with 
much more room for expansion. 

I’m one of those people. So that’s what I decided to 
build. I call my creation the Frankenmac. 

To create my dream Mac system, 1 
set myself a budget of $US1000 (about $A1050 - not 
including a keyboard, monitor, and mouse), and started 
shopping for computer parts. 

When you build your own PC, you must decide ex¬ 
actly what goes into it. You must choose the moth¬ 
erboard, processor, cooling system, video card, hard 
drives, CD/DVD burner, memory, case, and more. And 
if you’re building a Mac-compatible PC, you have to 
limit yourself to hardware that’s compatible with Mac 
OS X. I spent a lot of time searching on the web to find 
out what would work and what wouldn’t. As you can 
see in the table “Frankenmac parts,” the total parts cost 
was just over $US980 (and the same parts purchased in 
Australia would cost $A 1451.26, not including ship¬ 
ping - of course if you shop around you may be able 
to beat that price). 

When I set out to configure my machine, I wanted to 
make it reasonably fast, with the best video card I could 
fit into my budget, and lots of room for expansion. (I 
plan on using it for cross-platform testing and for run¬ 
ning key Windows productivity software such as Half- 
Life 2, Crysis, and Microsoft Flight Simulator.) 

. After all of the parts arrived at my home, 
it took me a few hours to build the machine. If you’ve 
never built your own computer before, it’s an inter¬ 
esting experience - there’s something quite satisfying 


Frankenmac parts 


Part 

Description 

Cost 


Motherboard 

Asus P5K-E 

$152.99 

[$A223.94] 

CPU 

Intel Core 2 Quad 

Q6600 2.4GHz 

$219.99 

[$A293.37] 

CPU Hear Sink 

Zalman CNPS7700-Cu 

$48.00 

[$A69.00] 

RAM 

4GB DDR-2 800MHz 

PC6400 

$94.99 

[$A88.0 

0] 

Video card 

MSI Nx8800gt 

512MB OC 

$189.99 

($A368.95] 

Case 

Antec Sonata III 500 

$119.9C 

[$A239.00] 

Optical drive 

LGHL-DT-ST 

GSA-H62N 

$40.00 

[$A59.00] 

Hard drive 

Seagate 500GB 

SATA 2 

$93.00 

[$A110.00] 

Other 

Shipping Charges 

$23.45 

[$Aunknown] ' 

Total 

$981.41 [SA1451.261 
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about putting it all together, powering it up, and hear¬ 
ing that first “beep” that lets you know you haven’t just 
turned your collection of parts into a collection of junk. 
Of course, if you don’t hear the beep, you’ll have an 
entirely different reaction, one that borders on panic. 
Thankfully, I heard the beep. 

Next, I installed Vista on the PC, just to make sure 
everything functioned. From there, I spent several hours 
getting OS X to work right; while the process is straight¬ 
forward, there are a lot of steps involved and a number 
of BIOS settings to tweak. To install both Windows and 
OS X on one drive, I had to jump through even more 
hoops. Finally, after many hours of reading, assembling, 
disassembling, screaming, installing, uninstalling, re¬ 
installing, cursing, pestering friends, and generally not 
having much fun, I was done: my machine was up and 
running, and capable of booting into either Windows 
Vista or Mac OS X 10.5.2. 

From the outside, my machine doesn’t 
look anything like a Mac. The case from Antec is a glossy 
black, with a door that hides the externally-accessible 
drive bays, along with two USB ports, one external 
SATA port, and audio jacks on a shiny metallic strip on 
the front. And when it starts up, the BlOS-loading screen 
and black-and-white text-based boot loader (which lets 
you choose between Vista and OS X) is a dead giveaway 
that this is not your normal Mac. 

However, if 1 were to hide the case and set you 
down in front of the monitor when the system was 
already running, you’d be convinced you were using 
a “real” Mac. It ran all the OS X programs I tried with¬ 
out problems. 

On the hardware front, everything also seems to 
work fine. The onboard Ethernet, audio, USB, external 
SATA, and FireWire ports all function. My Wacom tablet 
worked without a hitch. 

After a week or so with the Frankenmac, it was time 
for me to transfer it from my own personal mad-seien- 
tist lab to Macworld Lab, where it could be speed-tested 
against real Macs and the Open Computer clone from 
Psystar. The results were pretty good - see the sidebar 
“It came from the lab!” for all the details. 

I’ve created a monster! Given the positive result 
of my tinkering, you may be tempted to build your own 
Mac clone. Before making such a decision, however, you 
need to consider the pitfalls of building or buying your 
own Mae clone - and there are many. 

Building a computer from parts isn’t a 
simple thing to do - to put everything together, you’ll 
need patience and the ability to follow poorly-translated 
instructions. To get the best pricing on the various parts, 
you have to be willing to shop around. I wound up buy¬ 
ing parts from four suppliers, and by doing so, I saved 
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It came from the lab! 

While Rob was assembling his home-built Franken- 
mac, we were ordering a Psystar Open Computer for 
testing in the Macworld Lab. The system we bought 
features a 2.2GHz Intel Core 2 Duo processor, 2GB of 
667MHz RAM, and a 250GB hard drive with Mac OS 
X preinstalled. Though Psystar’s base model includes 
Intel’s integrated graphics, we splurged and pur¬ 
chased an Nvidia GeForce 8600GT for $US110. We 
also purchased a FireWire add-on card. Total cost for 
the system we ordered was $US715 (Psystar quotes 
an additional $US ~ ~ ~ for shipping to Australia). 

It was obvious right away that product packaging 
is one area where Psystar is not following Apple’s 
lead. When the box arrived, we found it stuffed with 
white foam packing peanuts, which made the un¬ 
packing process a big mess. 

When we tried to start up the computer, it made 
a noise like we’d turned on a garbage disposal. 

It turns out that one of the internal power cables 
was getting caught in the fan. After we rerouted the 
cable, the crunching sound disappeared, but the fan 
was still loud. 

We also couldn’t get Time Machine to run properly, 
though Psystar released a fix. (Of course, if Psystar 
were to disappear, future fixes would also vanish 
— scary.) The Open Computer also can’t handle 
FireWire Target Disk Mode, Safe Boot, zapping of 
PRAM, or startup drive selection via the option key. 
Open Computer. Overall, the Open Computer’s 
performance ranked somewhere between a 2GHz 
Mac mini and a 2.4GHz Core 2 Duo iMac. Speedmark 
5 results show the Open Computer to be quite a bit 
faster than the high-end Mac mini, but slower than the 
low-end iMac. However, the upgraded graphics card 
we bought enabled the Open Computer to blow away 
the iMac in our tests of 3D game performance. 


The Frankenmac. Rob Griffiths’s Frankenmac sys¬ 
tem performs like a higher-end iMac, with a few test 
results rivaling Apple’s fastest Mac Pros. The Fran¬ 
kenmac earned a Speedmark 5 score of 222, slightly 
slower than that of the 2.4GHz Core 2 Duo iMac. 

One area in which the Frankenmac failed to 
live up to expectations was in our series of hard- 
drive tests. Rob configured the Frankenmac so that 
three operating systems were running on separate 
partitions on the machine’s 500GB drive, which 
probably slowed things down a bit. In more proces¬ 
sor-based tasks, such as MPEG compression 
and 3D rendering, the Frankenmac’s four process¬ 
ing cores helped it beat all our other reference 
systems handily. 


Macworld Lab test 


Speedmark 5 test results 


Psystar Open Computer Core 2 Duo/2.2GHz 

21 3W 

FrankenMac Intel Core 2 Quad/2.4 GHz 

222| 

Mac mini Core 2 Duo/2GHz 


20-inch iMac Core 2 Duo/2.4GHz (April 2008) 

230 1 

Cinema 4D XL 10.5 test results 

| Psystar Open Computer Core 2 Duo/2.2GHz 6Cd 

FrankenMac Intel Core 2 Quad/2.4 GHz 

3» '-{pUS 

Mac mini Core 2 Duo/2GHz 


20-inch iMac Core 2 Duo/2.4GHz (April 2008) 

as 


For Speedmark scores, longer is better. For Cinema 4D XL scores, shorter is better, 
and results are in seconds. Reference systems are in italics. Speedmark 5 scores are 
relative to those of a 1.5GHz Core Solo Mac mini, which is assigned a score of 100. 
All systems were running Mac OS X 10.5.2 with 2GB of RAM—macworld lab testing 
by Brian Chen, James Galbraith, and Jerry Jung. 


couple of hundred bucks. But finding the cheapest parts 
takes time and effort. 

Once you’ve built your machine, the end product isn’t 
something you’ll be able to get serviced at your local 
Mac store. It doesn’t even have a single warranty - each 
part has its own, which means you’ll be in for a service 
nightmare if you have problems. You’ll have to diagnose 
the cause, figure out which part or parts are involved, 
negotiate a return approval from each involved supplier, 
and then ship those parts out for replacement. One of 
the companies I bought parts from went out of business 
shortly thereafter, so I’m unlikely to get service if any of 
those items fail. 


Even if your machine is running fine, you may experi¬ 
ence odd hardware issues. When I shut down the Fran¬ 
kenmac, Mac OS X itself shuts down and the screen goes 
blank, but the fans and hard drive continue to run until 
I press the power button. 

Software issues. Future system updates may cause prob¬ 
lems with the Mac OS X installations on both the Fran¬ 
kenmac and the Open Computer. Since Apple obviously 
doesn’t test for compatibility with these systems, the next 
software update could very well wreck everything. Though 
Psystar released a version of Mac OS X 10.5.3 for the Open 
Computer, the lack of support for software updates di¬ 
rectly from Apple makes us extremely uncomfortable. 
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Frankenmac vs. Mac Pro 

The Mac Pro (top) certainly boasts a much more 
elegant and functional internal design than the 
Frankenmac. 


Legal matters. Perhaps most importantly, to make your 
machine run Mac OS X, you have to violate the OS X 
end-user license agreement - and perhaps copyright 
law, depending on how you go about building it. That’s a 
big issue for people who might take the build-it-yourself 
route, and of course it calls into question the future of 
any company that attempts to make a business out of 
building Mac-compatible PCs. 

There’s nothing inherently wrong with making a PC that 
happens to use components known to work in Mac OS X, 
but whoever installs Mac OS X on that computer — you 
or the company supplying it to you - is entering an area 
that is legally grey at best and flat-out illegal at worst. 


Design and aesthetics. Beyond the functional, 
legal, and moral issues, there are aesthetic and design 
concerns. While the Frankenmac’s case is attrac¬ 
tive, it’s clearly not in the same league as the case 
on the Mac Pro. The back has some rough edges, the 
front door feels flimsy, and opening the case requires 
removing a couple of thumb screws and wiggling a side 
panel loose. 

If you open the cases on a Mac Pro and the Franken¬ 
mac, you can really see the difference (see the illustra¬ 
tion “Frankenmac vs. Mac Pro”). On the Mac Pro, all 
the cables are hidden, the slide-in drive bays are cov¬ 
ered with numbered doors, non-user-accessible parts 
are hidden behind aluminium covers, and the entire 
thing has the look of the engine bay in a high-end 
automobile. The inside of the Frankenmac, on the other 
hand, bears a striking resemblance to the engine bay 
in my first car, a 1973 Chevy Vega: loose wires every¬ 
where, sharp edges just waiting to cut an unsuspecting 
finger, and parts that clearly shouldn’t be touched sit¬ 
ting right there in the open. 

The Mac Pro has function going for it as well as form. 
Both machines let you mount internal drives in slide-in 
bays; but on the Mac Pro, the drive and bay slide right 
into the SATA connector. On the Frankenmac, I have to 
dig into a bundle of cables and fish out a SATA connec¬ 
tor, and then thread it down to the drive bay. The Mac 
Pro provides eight RAM slots on two easy-to-use slide- 
out cards, while the Frankenmac has four slots located 
on a hard-to-reach portion of the motherboard. 

The error of my ways, it was a lot of fun to 

taste the forbidden fruit of a non-Apple Mac. But the 
truth is, I’m not willing to live with all of the limita¬ 
tions of a build-your-own Mac. When I buy a machine 
from Apple, I know that one warranty covers every¬ 
thing, that all the parts have been designed to work 
together, that system updates won’t leave me with a 
non-bootable system, and that as much thought went 
into the design of the interior of the machine as went 
into the exterior. 

And as for Psystar, kudos for saving customers the ef¬ 
fort I had to go through to build my Frankenmac, but on 
every other count the same story goes: it’s not as well- 
designed, not as well-built, and the other issues make it 
just too much of a minefield. 

I wish Apple would make the Mac model of my 
dreams, so I wouldn’t be caught in a no-man’s-land 
between the Mac Pro, the iMac, and the Mac mini. But 
even though my minitower fantasies remain unful¬ 
filled, I’m more than happy letting Cupertino build my 
Macs for me. If I’ve learned anything from my journey 
with the Frankenmac, it’s that Apple is much better at 
building Macs than I am. ^ 
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The clone wars 

In April 1995, Power Computing CEO Steve Kahng 
was asked how his company, which had just re¬ 
leased its first Mac clones, planned to compete with 
Apple Computer. “We’re going to squeeze a nickel 
out of every dime,” he said, smiling. 

Two and a half years and three Apple CEOs later, 
Steve Jobs took back that dime. In between were the 
clone wars, which ravaged both Apple’s reputation 
and its bottom line. 

At first, Apple’s decision to license its system soft¬ 
ware and motherboard designs to third-party manu¬ 
facturers seemed like a good idea. Licensing Apple’s 
crown jewels would jump-start the Mac platform in 
the same way that free access to the MS-DOS oper¬ 
ating system had done for the PC platform, or so the 
reasoning went. But it didn’t work out that way. 

Apple announced its licensing program in Decem¬ 
ber 1994, with Power Computing as the first licens¬ 
ee. A slew of other clone-makers jumped in. 

On August 24, 1995, however, came an event 
that threw the entire Mac market into disarray: the 
release of Windows 95, which brought numerous 
Mac-like features to PCs for the first time. 

Apple finished 1995 having sold a record 4.5 million 
Macs, but its wheels were already beginning to wob¬ 
ble, if not fall off entirely. In May 1996, Power Comput¬ 
ing announced that it had sold 100,000 clones in its 
first year of operation. A Wall Street Journal article 
reported that a full one-half of the people who bought 
Power Computing machines would otherwise have 
bought a Mac from Apple. The licensing program was 
clearly cutting into Apple’s bottom line. 

Then, in December 1996, Apple announced that it 
had acquired NeXT Software, and with it that com¬ 
pany’s CEO, Steve Jobs. That was the good news; 
the bad news was that Apple sold only four million 
Macs in 1996. Apple’s product line lumbered along, 
with ill-performing Performas and other humdrum 
machines. Power Computing was consistently ship¬ 
ping faster, less-expensive computers than Apple’s. 

Something had to be done. Jobs retook the reins at 
Apple, displacing Gil Amelio. After failing to renegoti¬ 
ate Apple’s contracts with the clone vendors, Jobs 
came up with a masterstroke of banzai management. 
Since all clone licensing deals specified System 7, 
the next iteration of Apple’s operating system was 
dubbed Mac OS 8, shutting out all the clone makers. 

Jobs had pulled the plug on the clones, and in 
September Apple bought Power Computing’s assets. 
Within eight months the last clone maker had 


dropped out of the Mac market. The clone wars were 
over, but Apple had sustained serious casualties. In 
1997, Apple sold a mere 2.8 million Macs. It took the 
company years to rebound. 

Apple’s move to Intel chips has led some observ¬ 
ers to suggest that the clone days might return. 

Apple seems to have had its fill of clones, if the 
words of Phil Schiller, the company’s senior vice 
president of worldwide product marketing, are any¬ 
thing to go by. “We will not allow running Mac OS X 
oon anything other than an Apple Mac,” Schiller said 
in the wake of Apple’s 2005 switch to Intel chips. 

A few hobbyists may hack their PCs to run OS X, 
but the days of official Mac OS licensing are long 
gone. — Rik Myslewski 
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Meet Bento. 


The new personal database from FileMaker that's as easy to use as a Mac. 



Bento organises all your important information in one place 

So you can manage your contacts, coordinate events, track projects, prioritise tasks, and 
more - faster and easier than ever before. 



nm \ 


Bring it together 

Link your information from Address Book, iCal, iPhone and more. Organise just about every 
type of information you have, all in one place. 



See things your way 

Just drag and drop or point and click to change themes, columns displayed, label positions, 
text sizes, shading effects, alignment, and more. Now seeing, searching, and sorting your 
information is simpler and faster than ever before. 



Designed exclusively for Mac OS X Leopard 

Bento takes advantage of many of the new features of Leopard, including live linking to iCal 
data, core animation, advanced find, Time Machine backups, Quick Look, and multimedia 
features. 


Buy Bento at a store near you, or buy online at www.filemaker.com.au/bentoMac Only AU$79 (Inc GST) 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are either trademarks or registered 
trademarks of FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 
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DESKTOPCREAI AWARDS2008 


DATE: FRIDAY 29 AUGUST TIME: 7:00 PM -12:00 AM 

VENUE: CQ, 113 QUEEN STREET, MELBOURNE DRESS: FUNKY COCKTAIL 

FOR MORE INFORMATION EMAIL create08@niche.com.au TEL 03 9948 4900 
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www.createawards.com.au 


GET YOUR TICKETS NOW 

ONLINE AT WWW.CREATEAWARDS.COM.AU 
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Education and the Mac 


Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


Stairways to Heaven 


I s there a “right way” to use 
software? 

I’m asked this question frequently, 
but usually in an oblique way. “All 
students need to know how to use 
Microsoft Word/Excel/Powerpoint/ 
insert name here” often crops up 
when parents and teachers discuss 
the role of Information Technologies in 
learning — usually confusing learning 
and training. 

I’ve been consulting on office tech¬ 
nologies since 1986 and I could fit all 
the proficient Word users I’ve come 
across around one desk. I’ve seen 
documents issued by trainers that 
clearly demonstrate that they don’t 
know how to use the product they 
want to teach. 

A few years ago, I was called by an 
ex-student who had “studied Word 
for three years at college” and was a 
self-proclaimed expert. She wanted 
to know if there was a quick way to 
construct a Table of Contents for a 
long document. ‘Just build it using the 
Styles used for heading and subhead¬ 
ings," I offered, to which she replied 
“what are styles?” 

How many times have you come 
across this in your travels? 

Even when you get a proficient 
user, they’re usually so wedded to 
that one application or suite that they 
won’t use any other. So, we get tables 
constructed in Excel, PowerPoint for 
animation and Word used for publish¬ 
ing (shudder). 

And here’s a dilemma. Maybe this 
is all OK. It looks fine when printed 
out — the computer equivalent of “it’ll 
be alright on the night” — but, really, it 
won’t. It’s Hell and I want Heaven. 

There are two things wrong here. 

The data that I prepare for printing may 
eventually need to be re-purposed 

Hotjjnks 

www.apple.com/au/education/solutions/sitelicense.html 

Site licensing for the iWork and iLife suites from Apple Australia 



for a magazine layout, for inclusion 
in a web site or even for an autocue. 

So paragraph spacing using carriage 
returns, centring using spaces and 
so forth will cause grief if typefaces or 
column width change. 

The same arguments can be made 
for images. What really makes Movi¬ 
emaker on Windows inferior to iMovie, 
in my opinion, is that the decision as 
to final format is made before import in 
Moviemaker (I have other reservations, 
but in this context, it’s a deal breaker). 
In iMovie, I can do all my editing, then 
choose to output as DV, for the web 
or even 3gpp for a mobile phone. The 
point is that, in a multimedia world, I 
may not know all my eventual output 
formats, or, more importantly, I may 
want to produce similar content for 
many different devices. 

Also, I may need to ship the data 
into and out of another application, 
as the original software may not do 
what I want. 

Case in point: a year seven class 
who need to produce display packag¬ 
ing for their recently completed prod¬ 
uct. It needs to be constructed from 
one A3 sheet of light card, with as little 
cutting and joining as possible (nice 
link with nets in Maths by the way) 

Everyone wants to use Word to do 
this, so let’s revisit the problem. We 
need to draw accurately-dimensioned 
lines for folding, have flexibility in 
typeface and type positioning and 


be able to manipulate graphics as 
backgrounds, highlights and callouts. 
Will Word do that? We try and it won’t, 
so the question then becomes: what 
can we use? 

Kids try out different products — so 
much more interesting than teaching 
one. We try Geometer’s Sketchpad, 
a maths program (it’s good at doing 
lines), Photoshop Elements (it’s good 
at doing images) and Word Art, but 
how to put the whole thing together? 

We settle on Pages which, as part 
of the iWork suite, is now available 
to Australian schools as a $319 site 
licence for up to 500 students and 50 
staff machines, and discuss other, 
similar programs and approaches. A 
powerful 45-minute lesson that was 
great fun to be a part of. 

However, now I’ve got another piece 
of software involved and I’m back to 
my dilemma. How much of the me¬ 
chanics of any program do you teach? 

My Science background, with its 
precision and accuracy, compels me 
to be a bit anal here and force the 
issue, but do I have the time? Will I 
compromise the intention of the unit 
of work if I do so? 

I decide that, in this instance, I won’t 
be so prescriptive — the box design, 
with its need for accurately-positioned 
lines, will be enough. I will point out 
the re-purposing issues, play the 
“someone else may need to work on 
this so we need to do it right” card, 
but I suspect it will turn into the yada- 
yada-yada teacher-speak that kids 
always put into the background. 

But, I’m going to reshape this unit 
to give us time to do it right and for 
them to realise why it is right. I might 
split the groups into art departments 
and wordsmiths to force the issue. I’ll 
rebuild my stairway to heaven. 

"Yes, there are two paths you can go 
by, but in the long run there’s still time 
to change the road you’re on" ^ 
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A Recording Revolution is here... 



BELKIN. 

TuneStudio" 

Mix and Record Music onto your iPod or Mac 

Now you can create and share high-quality digital 
recordings onto your iPod or Mac with Belkin’s TuneStudio. 
This 4-channel mixer allows input of up to four different 
instruments or audio sources, and records the audio onto 
your iPod or Mac for instant playback. 

• Integrated USB connection lets you record and play 
back directly from your Mac 

• Records directly to iPod or Mac in CD quality: 16-bit, 44kHz 

• Each channel is equipped with three-band EQ, 
pan and level controls 

• Phantom-power-enabled XLR inputs provide up to 
60dB of microphone gain 

Available at your local music dealer or authorised apple reseller. 
For more information, go to www.belkin.com/tunestudio 

Distributed in Australia exclusively by CMI Music & Audio. 
www.cmi.com.au 

Distributed in New Zealand exclusively by Direct Imports. 
www. directimports. co. nz 

BELK|N ocmi EB 

www.belkin.com/anz music & audio P ty/itd Directimports 















DON'T SETTLE FOR POOR AUDIO QUALITY. 


SoundlinQ2 will completely integrate an iPod or iPhone 
into your Lexus/Toyota 


VAIS TECHNOLOGY 



BbQG 

sesa 

Viil 



or 


SoundLinQ features a plug-and-play design for easy 
connection without the risk of voiding your vehicle's 
warranty, no matter who performs the installation. 

Utilizing a direct connection through your audio system, 
SoundLinQ delivers amazing clarity not available using 
auxiliary jacks, FM modulation or cassette adaptors. The 
unit interfaces as an Original Equipment Manufacturer 
(OEM) device and delivers all the features associated with 
your factory system. A clear, full-text display appears on 
your navigation screen or radio LCD display. Playlist and 
song selection ability is delivered through your vehicle's 
radio controls, and your steering wheel controls. As if 
that wasn't enough, SoundLinQ will even charge your 
iPod while in use. 




+ Fully compatible with 4th and 5th generation iPod, 
iPod mini and iPod nano 


+ Text clearly displayed on radio LCD or navigation screen* 

+ Touch screen browsing of playlists and song selection** 

+ Upgradeable via USB adaptor/cable (Windows XP software) 

+ Active steering wheel control of your iPod unit 
+ "Simple" mode for control through the iPod itself 
+ Easy plug-and-play installation protects your warranty 
+ Recognized as OEM quality equipment 
+ Charges the iPod while in use 

+ New iPod video unit available. Viewable on Sat Nav Screen*** 


AVAILABLE AT: 


NEW SOUTH WALES: 

Cronulla Car Sound: 02 9545 5577 
Profit Car Sound: 0419 400 990 
Druery Car Stereo: 02 9938 3988 


QUEENSLAND: 

Northfield Car Sound Macgregor: 07 3849 4006 
Northfield Car Sound Nundah: 07 3266 7366 
Northfield Car Sound Moorooka: 07 3892 2555 


VICTORIA: 

Innovision: 03 97690344 


SOUTH AUSTRALIA: 

GT Auto Sound: 08 8365 5455 


WESTERN AUSTRALIA: 

Luna Car Radio: 08 9328 6344 

AUSTRALIAN CAPITAL TERRITORY: 

The Handsfree Department: 02 6290 0221 

For more recommended resellers: 

www.advancedice.com.au 


DISTRIBUTED BY: ADVANCED ICE - 02 9029 0887 - sales@advancedice.com.au 


* For radio units supporting CD text 

** For vehicles featuring multi-functional touch screen displays 

*** Not available in all cars 
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www.ergonis.com 

KeyCue 

tinyurl.com/gmailshortcuts 

Gmail keyboard shortcuts 

tinyurl.com/yahooshortcuts 

Yahoo Mail shortcuts 

tinyurl.com/googledocsshortcuts 

Google Docs shortcuts 

ettoresoftware.com/EttoreSoftware/About_Typelt4Me.html 

Typelt4Me 

www.smileonmymac.com/TextExpander/ 

TextExpander 2 

www.obdev.at/products/launchbar/index.html 

LaunchBar 

www.petermaurer.de/butler/ 

Butler 

www.blacktree.com 

Quicksilver 



Save time, type less 


U ntil Apple starts rolling thought- 
controlled Macs off the 
assembly line, we’ll still 
depend on keyboards, mice, and 
trackpads to tell our computers 
what to do. But some of the ways gF 
we control our Macs take more 
time than others. Here’s how to ac¬ 
complish the same tasks while typing 
and mousing less. 

Keyboard shortcuts rule. 

Still using menus to access your pro¬ 
grams’ commands? Keyboard short¬ 
cuts are called shortcuts for a reason. 
Instead of choosing File: Open from 
the menu, press 3€-0; instead of Edit: 
Copy, press 3€-C. Making this simple 
change will save you a significant 
amount of time and muscle fatigue. 

You’ll find common keyboard short¬ 
cuts listed to the right of command 
names in menus. (If you’re mystified by 
what you see there, check out the side- 
bar “Decode shortcut symbols.”) The 
Mac uses many common shortcuts 
across all programs — for instance, 

3€-S for Save and 3€-Z to Undo an 
action you just did. That makes it easy 
to develop a repertoire you can use at 



any time. (See the sidebar "10 Essen¬ 
tial shortcuts everyone should know.”) 
But many other menu items offer 
shortcuts as well, and the more you 
learn, the more seconds you can 
shave off common tasks. 

Search for Apple shortcuts. 

Browse your menus to find keyboard 
combinations for the things you do the 
most. Discover even more by choos¬ 
ing the Help menu in the Finder or an 
Apple program you use a lot, and then 
typing shortcuts or program name 
shortcuts in the Search field. (A few 
programs, such as Apple’s iTunes and 
iPhoto, even have a Help > Keyboard 
Shortcuts menu item.) In some cases 
you’ll see a help topic leading to a spe¬ 
cial page that shows shortcuts, some 


of which don’t display in menus. 

In Apple’s Safari, for example, you can 
open a page in a new tab by pressing 
while clicking on a link or book¬ 
mark. Go to the Google search 
box by typing ^-option-F. Press 
the spacebar to jump down one 
screen on a web page, or shift- 
spacebar to jump up. 

Some programs have special short¬ 
cuts for tasks that don’t involve menus. 
In iPhoto ’08, for example, you can 
set shortcuts for the most common 
keywords you use to tag your photos. 

lOOO 
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Decode shortcut symbols. Confused by the strange symbols you 
see in the shortcuts listed in your program menus? Here’s a guide 
to the right keys. 
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Safari 

Edit 

Bookmarks 

X , Preferences 

X V Paste 

XX B Show All Bookmarks 

OX K Block Pop-Up Windows 

S A Select All 

OS N Add Bookmark Folder 

XX E Empty Cache 

Find 

Window 

X H Hide Safari 

F Coogle Search 

S M Minimize 

XX H Hide Others 

& J Jump to Selection 

Spelling and Grammar 

XX M Minimize All 

X Q Quit Safari 

X } Select Next Tab 

File 

X : Show Spelling and Grammar 

S j Select Previous Tab 

X N New Window 

S ; Check Document Now 

XX L Downloads 

X T New Tab 

XX T Special Characters .. 

XX A Activity 

SO Open File 

View 

Help 

X L Open Location... 

OS B Hide Bookmarks Bar 

X ? Safari Help 

OS W Close Window 

S / Hide Status Bar 

KeyCue 

"COS WClose All Windows 

SW Close Tab 

XS W Close Other Tabs 

L _ 

X | Hide Toolbar 

History 

OSH Home 

\S K KeyCue Settings 


View all shortcuts Using a utility such as KeyCue, you can see all of Safari’s menu-item 
shortcuts at a single glance 


Choose Window: Show Keywords (or 
better yet, press 3£-K) to see a list of 
keywords. Drag the ones you want to 
use to the top section of the window. 
You’ll see a letter at the right of the tag 
bubble showing its shortcut, usu¬ 
ally the first letter of the tag. (You can 
change these shortcuts if necessary 
by clicking on Edit Keywords, clicking 
on Shortcut, and then typing a different 
letter in the Shortcut field.) To apply 
keywords to your pictures, browse 
your iPhoto library with the Keywords 
window visible and then select a photo 
and press a key to tag it. 

Find and create Office shortcuts. 
Microsoft Office programs not only 
contain a multitude of shortcuts, but 
also allow you to create your own 
shortcut for any command. To view all 
Microsoft Word 2008 shortcuts, choose 
Tools > Customize Keyboard. (Access 
the same dialog box in Word or Excel 
2004 by selecting Tools > Customize 
> Customize Keyboard.) From here, 
you can change existing shortcuts 
or add your own for menu items that 
don’t have any. 

Learn from cheat sheets. 

While you can browse your favourite 
programs’ menus and help files to 
uncover shortcuts, there’s a quicker 
way to see at a glance almost all the 
shortcuts you can use. With Ergonis 
Software’s KeyCue 4.1 (see “Hotlinks”) 
utility, you press and hold the key for 
a half- second to display a window list¬ 
ing all the keyboard shortcuts available 
in the current program (see the illustra¬ 
tion "View all shortcuts”). Access any 
of these by pressing an additional key 
— for example, in many programs, P 
to print. (You’re already holding down 
the key.) Or use your mouse to 
click on a command in the list. Using 
KeyCue as a ready reference will also 
help you learn the shortcuts you use 
most, so that eventually you can type 
them directly. 

KeyCue’s one shortcoming is that it 
can’t show the hidden shortcuts some 
programs, such as Microsoft Office, 
include. It accesses only the ones 
displayed in menus. 


Explore shortcuts for the web. 

The programs on your Mac aren’t 
the only ones with shortcuts — many 
web applications use them, too. If 
you use Gmail, you can find a list of 
shortcuts (such as C for Compose, 
to create a new message; N for Next 
message; R for Reply; and so on) in 
Gmail’s help files (see “Hotlinks"). 
Yahoo Mail offers a similar range of 
shortcuts (see “Hotlinks”). Likewise, 
you can use your keyboard for cruis¬ 
ing through your Google Docs 
(see “Hotlinks”). 

Create custom shortcuts 
with OS X. Some programs — 
like those in the Office suite — let 
you create your own shortcuts for the 
tasks you perform often, but most 
don’t. That’s where OS X 10.5 (Leop¬ 
ard) or OS X 10.4 (Tiger) can help. If 
the menu commands you use don’t 


have keyboard shortcuts, you can in 
many cases add your own. 

Open the Keyboard & Mouse 
preference pane and click on the 
Keyboard Shortcuts tab. Click on the 
plus-sign (+) button below the short¬ 
cut list. A sheet opens. Using the Ap¬ 
plication pop-up menu, choose the 
program for which you want to set 
the shortcut. If you don’t see it in the 
list, scroll to the bottom, select Other, 
and navigate to that program in your 
Applications folder. If you want to 
create a shortcut that works in almost 
all your programs, then select All 
Applications in the pop-up menu. 

(The shortcut won’t apply to some 
older programs or anything running 
in Classic mode.) 

Now, in the Menu Title field, type 
the exact name of the menu item for 
which you want to set a shortcut. 
Make sure it’s spelled correctly, or 


10 essential shortcuts everyone should know 


KEYSTROKE* 

ACTION 

3€-Shift-A 

Opens your Applications folder while in the Finder 

^-double-click 

Opens a folder in a new Finder window 

option-drag 

Copies a file instead of moving it in the Finder 

^-option-drag 

Makes an alias of selected item(s) 

§€-delete 

Moves selected item to the Trash while in the Finder 

S-tab 

Cycles through all open programs 

F11 

Shows desktop (moving aside all open windows) 

F9 

Shows all windows 

^-spacebar 

Starts a Spotlight search from anywhere 

§€-Z 

Undoes last action 


*lf you’re using a laptop, you may need to add the fn key. 
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Set up shortcuts. Enter the exact name of a 
menu item, and assign it any key combina¬ 
tion that’s not already in use. 

your shortcut won’t work (see the 
screenshot "Set up shortcuts”). If the 
menu item’s name contains an 
ellipsis (_...), type option-semicolon 
(;) to create that character. Click 
on the Keyboard Shortcut field and 
press the key combination you want 
to use. Click on OK to save the short¬ 
cut. If the program is open, quit and 
relaunch it. Your keyboard shortcut 
will appear in the menu, and you can 
use it whenever you want. 

If your shortcut doesn’t work, a 
different menu item may already be 
assigned to those keys. (Tip: avoid 
using the option key.) Unfortunately, 
you’ll be warned of problems only if 
you’re creating a Finder shortcut. 
Remove the problem shortcut 
by scrolling down the Keyboard 
Shortcuts list, clicking on the triangle 
next to the program, selecting the 
shortcut, and clicking on the minus- 
sign (-) button. Then try another key 
combination. If you ever want to get 
rid of all your custom shortcuts, click 
on Restore Defaults. 

Type less. Keyboard shortcuts 
aren’t the only time-savers available 
to you. For instance, you may find 
yourself repeatedly typing the same 
things — your name, street address, 
e-mail address, or phrases you often 
need when writing a report or novel. 
Wouldn’t it be wonderful if instead of 
typing circumbendibus, you could 
just type ccm and let your Mac do 
the rest? 


Try text-expansion software. 

With software such as Riccardo 
Ettore’s Typelt4Me 4 (see “Hotlinks”) 
or Smile On My Mac’s TextExpander 
2 (see "Hotlinks”), you’ll never have 
to type out your mailing address 
again. These programs let you set 
up a shortcut for long pieces of 
text, and you can even include line 
breaks. For example, to insert your 
address in your text, all you’d have 
o typeis aad. 

Save time launching 
programs. When you want 
to launch a piece of software, you 
probably either click on its icon in the 
Dock, if the program resides there, 
or go to your Applications folder to 
double-click on its icon. (Speak¬ 
ing of shortcuts, when you’re in the 
Finder, you can open your Applica¬ 
tions folder by pressing 3€-shift-A.) 

But there are quicker ways to access 
your programs. 

Use Spotlight. The first way is to 
use Spotlight. In Leopard, Spotlight 
groups applications at the top of the 
results list. So for instance, press 
§€-spacebar to bring up the Spotlight 
menu and type saf; you’ll find that Sa¬ 
fari is likely the top hit. If it’s not, it will 
show in the Applications group, and 
you can open it without having to dig 
through your Applications folder. Spot¬ 
light can do this with any program, 
including those in your /Applications/ 
Utilities folder. 

Employ a launcher. If you’re ready 
to become a hard-core keyboard 
user, you might want to look into 
launcher software. Three such ap¬ 
plications in particular offer quick 
program access; in addition, they 
let you open files just by typing a 
few letters and even let you per¬ 
form operations on files. Objective 
Development’s LaunchBar 4.3 (see 
“Hotlinks”) is my favourite. It does all 
of the above, plus it lets you browse 
your Mac’s files from its own menu, 
run commands on files, execute 
Google searches, run AppleScripts, 
and much more. 


Peter Maurer’s Butler 4.1.5 (see 
"Hotlinks”) and Blacktree’s Quicksilver 
(see “Hotlinks”) offer a whole range 
of shortcuts and timesaving features. 
For example, you can create pop-up 
web search boxes to search any site 
from anywhere, control iTunes play¬ 
back from any program, use multiple 
Clipboards, or create pop-up menus 
that let you navigate any Finder folder 
from any application. It’s worth trying 
them out to see what they can do 
for you, and especially to discover 
the dozens of features each of these 
programs offers. 

Make the keyboard your 
friend. All of these strategies will 
help you keep your hands off your 
mouse. You may well find that you 
get more done in less time when you 
learn everything you can do with your 
keyboard. — Kirk McElhearn 


Easily create new 
tabs in Safari 

Apple’s Safari has always 
boasted some good tab-bar 
tricks — drag a tab horizontally 
to rearrange your tabs, drag 
vertically to rip a tab off and 
create a new window showing 
that web page, and move tabs 
between windows by dragging 
from the tab bar of one window 
to the tab bar of another. 

But Safari 3.1 includes one 
very useful addition: if you 
double-click in an empty space 
on the tab bar, the web brows¬ 
er creates a new empty tab. 
True, you can do the same 
by pressing 3§-T, but some¬ 
times your hand is already on 
the mouse when you realise 
that you want a new tab. If you 
can’t see the tab bar, select 
View: Show Tab Bar to make 
the bar visible at all times, 
even when you have only one 
site loaded. Rob Griffiths 
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Hotjjnks 

gimp.org 

GNU Image manipulation Program source code 

darwingimp.sourceforge.net 

A compiled version of GIMP 

www.inkscape.org 

Inkscape 

www.kronenberg.org/ies4osx/ 

Internet Explorer for OS X 

www.winehq.com 

Wine 

darwine.sourceforge.net 

Darwine 

www.macports.org 

www.finkproject.org 

Catalogues of X11 apps 


Run apps in X11 

f you’ve ever thought about running Unix programs on 

your Mac, you might have assumed that meant you were 

stuck with the command-line interface. But you aren’t. 

Go to Leopard’s Applications: Utilities folder and double¬ 
click on X11 .app. That will open xterm. At first, you might 
think it’s just another command-line tool like Mac OS X’s 
Terminal. But xterm is actually a gateway to something 
much bigger: the X11 graphical computing environment. 

From X11 (which runs side by side with Mac OS X’s na¬ 
tive Aqua environment), 

you can run a host of graphical Unix programs — applica¬ 
tions that haven’t been fully ported to Mac OS X — as well as 
applications on remote Linux or Unix systems. Here’s a quick 
look at X11 and a few of the things you can do with it. 

(Note: If you’re still running Tiger, you won’t find X11 
installed by default; you’ll have to insert your Mac OS X 
install discs, run the Optional Installs package, and install 
it from there.) 

Where to get X11 programs. The os x install 

of X11 comes with a few programs of its own. For example, 
type /usr/X11/bin/xeyes & at the X11 command-line prompt, 
and you’ll open xeyes, a little program that puts a pair of ani¬ 
mated eyes on your X11 desktop; move your cursor, and the 
eyes will follow it. Type /usr/X11/bin/xcalc &, and you’ll get an 
X11 -based calculator. To get a list of the X11 programs that 
come with OS X, type Is /usr/X11/bin. You can then get more 
information about any of the programs listed there by typing 
man program name. That will summon the Unix manpage 
viewer and the text-only documentation for that program. 

To be honest, the X11 applications that come with OS X 
aren’t all that exciting. To get more interesting ones, you 
have to download them. 

The X11 program that I most highly recommend is GIMP 
(GNU Image Manipulation Program; see "Hotlinks”). It’s 
a great image editor that’s actually comparable in some 
ways to Adobe Photoshop. If you download it from gimp. 


org, you’ll get a huge pile of source code that you’ll then 
have to build into an operable program. It’s far easier to 
download the GIMP binary from Wilbur Loves Apple (see 
“Hotlinks”). There, you’ll find GIMP 2.4.5 for both OS X 
10.5 and 10.4 (Intel and PowerPC). Once you download 
that, you can just open the disk image and copy Gimp, 
app to your Applications folder. 

While GIMP may be the best-known X11 program that will 
run on the Mac, there are hundreds of others worth check¬ 
ing out: Inkscape (see “Hotlinks”) is a free vector-drawing 
program similar to Adobe Illustrator. If you want to run 
Microsoft Internet Explorer on your Intel Mac, you can do so 
with ies4osx (see "Hotlinks”), an X11 based application that 
uses the Wine (see "Hotlinks”) Windows emulator 

to run any of four different versions of Explorer. Note that 
ies4osx uses a Mac-specific variant of Wine called Darwine 
(see “Hotlinks”), which is provided as a download on the 
ies4osx site along with ies4osx itself. 

Finally, if you really want to explore the world of X11 soft¬ 
ware, you can download and install either MacPorts or Fink 
(see “Hotlinks”). Both are open-source applications that at¬ 
tempt to catalogue and help you install dozens of different 
X11 programs. But be warned: If you’re not familiar with the 
command line and Unix file management, don’t bother with 
either of them. 

Different Interfaces. Whatever applications you want 
to try, you’ll notice immediately that they have their own 
look-and-feel, and it’s different from OS X’s. 

For example, if you open GIMR xcalc, and xeyes at the 
same time and then switch between them, you’ll notice 
that the X11 menu bar at the top of the screen remains the 
same no matter which application has the focus. If you can 
get used to not zipping up to the top of the screen to find a 
program’s menus, you should do just fine with X11. 
Individual X11 programs often have menus and other in- 



OS X’s X11 programs. The X11 applications in OS X — including 
xeyes and xcalc, shown here — aren’t exactly scintillating, but you’ll 
find plenty of others available on the internet. 
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\ About: - Mozilla Firefox 3 Beta 5 



Remote Firefox. Using X11, you can run applications — such as the 
Linux version of Firefox — over a remote connection. 

terface elements of their own in addition to that overall X11 
menu bar, and those elements aren’t consistent from one 
program to the next. For example, to open a menu in xterm, 
you control-click; other programs display their menus at the 
top of their own windows. 

Other interface conventions vary in X11. For instance, 
most of the time you can highlight a text selection in an X11 
application, and select Edit: Copy or press tt-C to copy it. 
However, when you switch to another X11 program to paste 
in that selection, you’ll notice that the Edit: Paste menu item 
in X11 ’s global menu is greyed out; 3€-V won’t do anything. 
Instead, each X11 application uses its own pasting com¬ 
mand. Most commonly, you’ll press the middle mouse 
button to paste; if your mouse doesn’t have three buttons, 
go to Preferences: Input, select the Emulate Three Button 
Mouse option, and follow the instructions. 

Running X11 remotely, if you have access to a 
remote Unix or Linux system (either in your office or on the 
internet), you can connect to it via Secure Shell (SSH) and 
then run remote X11 applications that will display on your 
Mac’s desktop. 

For this to work, the remote computer needs to be config¬ 
ured to permit SSH logins and to allow X11 to run over 
SSH. To do this, open xterm and type ssh -X user_name@ 
host_name (replacing user_name with your remote user 
name and host_name with the host name or IP address of 
the remote computer). Log in with your password. 

That done, try running an X11 application: xterm, xeyes, 
firefox, or anything else that’s installed on the remote system. 
Depending on the speed of the connection, that application 
should open fairly quickly (see the screenshot “Remote Fire¬ 
fox”). If you get the message “error: Can’t open display: DIS¬ 
PLAY is not set,” this usually means the administrator of the 
remote computer needs to enable the X11 Forwarding option 
in the sshd_config file before you log in. — Brian Jepson 


Take screenshots 
with iPhone 


If you’ve ever seen something interesting on your 
iPhone’s screen and wanted to capture it — or, 
more practically, you’re someone who writes about 
the iPhone and has lamented its inability to take 
screen shots — you’ll be happy about a small 
feature in the iPhone 2.0 software. Yes, you can 
now take screen shots on your iPhone. It’s a trick 
that developers have been whispering about for 
some time now, but we’re happy to see that this 
geeky feature has made it into the shipping version 
of the software. To take a screen shot, hold down 
the home button and then push the top button. The 
screen will flash and the resulting image will be 
placed on your camera roll. From there, you can 
sync it back to your computer via iPhoto, e-mail it 
to friends, or do anything else you can do with any 
other photo in your camera roll. 

You might think you’ll never use such an esoteric 
feature, but some day there’ll be some bit of 
information on a web site you want to write down 
but don’t have a pencil, or you’ll figure out that 
complicated level on Enigmo and need to tell your 
friends, and you’ll thank me. - Jason Snell 
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WITH THE FL CK OF A SWITCH 


Distributed by 

www.jands.com.au 


SHURE 

LEG EN DARY 
PERFORMANCE'" 


Designed for music lovers looking to upgrade the earbuds included with their 
MP3 players, the compact SE110 is a perfect introduction to the stunning 
performance of Shure earphones. Pair them with the Music Phone Adapter 
(MPA), which converts your Shure earphones into a stereo mobile headset for 
music phones, and you can switch easily between music and calls. 

To learn more visit www.shure.com.hk today. 


SE110 Earphones & MPA shown with iPhone. 
iPhone not included. 









STM Query 
of Ihe month 


There was quite a bit of chat in the 10.5.3 update thread 
re the speed at which AirPort was operating. How do 
you find out this info? I’ve had a look but can’t find it. 
I’m not concerned about it but just interested. I’ve not 
had the problems reported by some with the Status 
bar variability (under 10.5.2) but wanted to see how my 
connection was going generally. 

(Interestingly when I’m using Windows XP under Boot- 
Camp there is a small status indicator onscreen to tell 
about the connection speed.) 
gazza 

Two ways to check that I know of - the Network Utility has 
the connect speed in its main window — Airport is usually 
interface enl. Much quicker is to hold down the Option key 
while clicking the Airport menu item. — Sean McNamara 

Each month STM (02 8338 0222) gives a medium 
Rogue backpack to the Australian Macworld reader 


who send in or posts to the forum the 
most intriguing query. 

STM’s medium rogue backpack cre¬ 
ates mischief for would-be thieves by 
concealing the laptop compartment 
from view and hiding it in an internal 
wall of the bag - so nobody knows 
you’re carrying a laptop except you. 

Medium rogue features STM’s 
unique protection system , cush¬ 
ioning the laptop with high-den¬ 
sity padding and a foam suspen¬ 
sion cradle. Its clean design makes 
the backpack ideal for streetwear 
as well as the boardroom. 

Send your query to matthew.powell@ niche. 
com.au or post in the forums at www.macworld.com. 
au/forums. All queries and solutions are the sole 
property of Niche Media. ^ 
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Network Utility 


1 Info Netstat AppleTalk Ping Lookup Traceroute Whois Finger Port Scan 


Please select a network interface for information 

Network Interface (enl)tj 

Interface Information _ 

Hardware Address: 00:lb:63:c4:53:a0 
IP Address(es): 10.0.1.201 
Link Speed: 54 Mbit/s 
Link Status: Active 
Vendor: Apple 

Model: Wireless Network Adapter 
(802.11 a/b/g/n) 


Transfer Statistics 
Sent Packets: 209921 
Send Errors: 0 
Recv Packets: 291956 
Recv Errors: 208 
Collisions: 0 


.J 4)) B (43%) sean IT] 

AirPort: On 

Turn AirPort Off 

✓ MacAssistBase 

0:lb:2f:98:5f e4 
Channel: 6 
RSSI -53 
Transmit Rate: 54 

mrbond 

Join Other Network... 

Create Network... 

Open Network Preferences.. 


Page-scroll Mail's message list 


If you use Mail and its preview pane to read your messages, 
you’ve probably noticed some odd behaviour. For example, 
say you’ve clicked on a message in the list. If you press the 
up or down arrow, Mail selects the previous or next message 
in the message list. If you press page up or page down, how¬ 
ever, the message list does not jump up or down a full page 
— in fact, the list doesn’t move at all. Instead, page down 
takes you to the next page of your message. 

On one hand, this makes sense — you can read lengthy 
messages in the preview pane and browse your list of 
messages with the keyboard, without having to switch the 


focus from one section to the other. On the other hand, it’s 
inconsistent — why is one set of keystrokes sent to one 
place while another goes elsewhere? If you want to move the 
message list by more than a message at a time, you have to 
resort to dragging the scroll bar with your mouse. 

Someone at Apple thought this was a bit odd, too, and 
included a workaround. If you press and hold the control 
key and then press page up or page down, the message 
list will move up or down a page at a time. To preview a 
different message, you still need to use the arrow keys 
(or the mouse) to change the selection. — Rob Griffiths 
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Send photos at the right size 


I recently had to chase through 
this issue for my brother, and 
thought it might be helpful 
for others. 

The problem was that when 
e-mailing from iPhoto us¬ 
ing Mail (by clicking on 
the e-mail button within 
iPhoto) the images always 
were sent as small files, 
regardless of what size was 
selected in iPhoto. 

The resolution came when I 
discovered a small drop-down 
menu in the lower right corner of 
the new e-mail window in Mail. It 
allows the user to specify size of 
the images sent as attachments. 
However, this setting overrides 
the setting in iPhoto. Hey presto, 


large images sent! This is a simple 
thing, but one that frustrated my 
brother for several days. Hope this 
helps someone else. 

‘‘Danger Mouse" 
via the AMW forums 

Each month , Microsoft gives a 
Bluetooth Notebook Mouse 5000 
valued at $70 to the Australian 
Macworld reader who submits 
(via e-mail or the web site) the 
best and most useful undocument¬ 
ed tip. Enjoy wireless freedom 
with the Bluetooth Notebook 
Mouse 5000 - no transceiver to 
connect or lose! Keep USB ports 
free for other devices, and take it 
with you in a convenient carrying 
case. Microsoft's high-definition 


laser technology means the mouse 
is more responsive , more precise 
and tracks more smoothly than 
standard laser mouses. It also 
features a battery indicator light 
and an on/off switch to conserve 
power when it's not in use. The 
ergonomically-designed Bluetooth 
Notebook Mouse 5000 features 
four fully- configurable buttons 
and a scroll wheel. E-mail your 
tip with the subject header “Help 
reader tip ”, including your full 
name , address and phone number, 
to matthew.powell@niche.com.au 
or use the “Submit a tip ” 
button on the Help section of 
www.macworld.com.au. All reader 
tips become the sole property 
of Niche Media. ^ 


Control the new iTunes visualizers 


Visualizers are iTunes’ eye candy — they’re a mix 
of strange, flowing, glowing, morphing, hypnotic shapes 
and colours that move and sway on screen as you 
listen to music. Mac OS X 10.5 (Leopard) adds three new 
iTunes visualizers — Lathe, Jelly, and Stix. To see one, 
choose View: Visualizer and select it by name in the menu. 
Press 3€-T to activate it. Do the visualizers have any tricks? 
Of course! 

All three will display an album_information overlay 
when you press I. To see the frame rate of the current 
visualizer, press F. That’s all the special features Lathe 
has. Stix hides a few more — press the up arrow once, 
for example, to create a mirror image of the current 
visual effect. Press the down arrow to change the speed 
of the effect. 

It’s Jelly that has the most hidden features. Press the 
up or down arrow to cycle among different jelly styles. 
If you see one you like, press M to lock it (otherwise iTunes 
will automatically cycle among all seven). When in lock 
mode, the arrow keys won’t do anything; press M again 
to unlock Jelly, and you can then use the arrow keys 
again. Press and hold 1 or 2, and the centre of the current 
jelly will move farther away or much closer to your view¬ 
point. Press and hold any combination of 8, 9, and 
0 (zero), and you’ll add an extra “glow” to certain areas of 
the jelly. Press and hold all three keys, and you may 


wish you were wearing sunglasses at your desk as the 
effect strobes (see the screenshot “iTunes eye candy"). 
All of these number-key effects are temporary; they stop 
as soon as you release the keys. 

— Rob Griffiths 



iTunes eye candy. Using some hidden commands, you can control 
certain features within the iTunes visualizers. Here I’ve given the 
Jelly visualizer some added visual pop by holding down a few 
special keys. 
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Create iCal events from anywhere 


While I rely on Apple’s iCal to help me track meetings and 
to-do items, I’ve always found the actual process of adding 
new events much more complex than it needs to be. Typi¬ 
cally I’ll be in some other program when I realise that I need 
to create an event, which means I must launch iCal, find the 
right date, double-click to create the event, and then press 
3€-E to bring up the Edit Event box. Thankfully, a quick Au- 
tomator workflow can make all this a lot easier. 

Launch Automator (/Applications). In the sheet that ap¬ 
pears, click on Custom and then click on Choose. The 
Automator workspace will appear. Click once on Calen¬ 
dar in the Library column on the left. Then drag New iCal 
Events from the right-hand Actions column into the blank 
work area on the right. This action creates a new iCal event 
with the data you provide, but you can also make it dis¬ 
play a dialog box first, so that you can enter information 
for the event on-the-fly. At the bottom of the action, click on 
Options and then select the Show This Action When This 
Workflow Runs option. 


That’s the only required change, but 
feel free to change the Add To and 
Alarm settings. Once you have the 
dialog box set up as you’d like it to 
appear, select File: Save. When the 
Save sheet appears, name your 
workflow (“Create iCal Event", 
perhaps), and choose a save 
location such as your user folder/ 

Documents. Select Application 
from the File Format pop-up menu 
and then click on Save. 

Now quit Automator, find the file you just created, 
and double-click on it. After a brief delay, you’ll see a 
New iCal Events dialog box on screen; fill it in and then 
click on Continue. Your little mini-application will then 
silently add this new event to iCal. If iCal isn’t running, 
it will launch but will politely stay in the background. 
— Rob Griffiths 



Annotate non-PDF images in 10.5's Preview 


The version of Preview in OS X 10.5 has some nice additions 
to its 10.4 predecessor, including more annotation abilities 
for PDFs. What I didn’t know, until very recently, is that you 
can also annotate JPEGs, TIFFs, and other non-PDF imag¬ 
es. You might not think that’s the case, because if you open 
such an image in Preview, while the Tools > Annotate menu 
is active, all the sub-menus beneath Annotate are greyed 
out. Flow can you use a non-active menu item? 

In this case, the answer to that question is "by using the 
same tool on the toolbar.” In Preview, select View > Cus¬ 
tomize Toolbar, then drag the Annotate tool onto the toolbar. 
Now open a JPEG, TIFF, PNG, etc. Click and hold on the 
Annotate menu, and you’ll see a drop-down menu showing 
the four available annotations. Select the tool you’d like to 
use, then just click-and-drag in the image file to add that 
annotation. 

Once you’ve placed an annotation, you can also make 
modifications to it. For the shape annotations, use the minus 
(-) and equal (=) keys to make the shape’s lines thinner or 
thicker. To change the colour of a shape, bring up the colour 
picker (3€-Shift- C, or View > Show Colors). Select the colour 
you’d like to use, and the shape will instantly change to re¬ 
flect your selection. 

If you’re working with the Note tool, the colour picker will 
change the colour of the note’s text. You can also change 
the font by using the Fonts panel (3€-T or View > Show 
Fonts). Select the text within the note, then choose the 


font face and size you’d like to use. (You can also change 
the size of the font in the note using the minus and equal 
signs.) It may look like you can also use the buttons at the 
top of the Fonts panel (underline, strikethrough, shadow, 
etc.), but you can’t — while those features will show up as 
you edit, they’ll vanish as soon as you click elsewhere in 
your Preview document. 

If you’re annotating a PDF, you can’t use the line thick¬ 
ness tools, nor can you change the font face or size of your 
notes. About the only thing you can do is change the colour 
of shapes on a PDF, using the colour wheel. — Rob Griffiths 


O O - Automator.jpg 

Prev.ous Next Zoom Move Select S O;-. 5 :■ ■ 


Drag your favorite items into the toolbar 



Actual Size Rotate Crop Move Select 


(-jsD 

Scale Slideshow 



Mat 


(TsD 


Separator 




Space 


B 


(tel.) 

Zoom To r« 

O * 

Annotate 

Inspector Sidebar 


... or drag the default set into the toolbar. 

u v 1 — ■ O -■ : * is 

Prevous Next Zoom Move Select Slideshow Sidebar 


Show 1 icon & Text ( Pont ) 

—1— ^"^/vr - 


AMW August 08 057 ◄ 


www.macworld.com.au 








































iPhone Central 


Optus to open doors at midnight 


‘yes' 

OPTUS 


Optus. the first Aussie telco to hive provided 
deti'led information about its iPhone 3C plans, is 
also going to be the first Aussie telco selling the 
device, with ns Ceorge Street Sydney store open 
from one minute past midnight Thursday night (ie 
Friday morning) for its most enthusiastic 
customers. The event, open to existing Optus 
customers who placed their S50 deposits for 
'priority queueing." will include food and drinks 
and entertainment from Faustina Agoiley. aka 



2 COMPETITIONS WIN AN IPHONE 


1 Latest IPhone Central ‘•’cut 


iPhone Forum 




iPhone ready! 


A 
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Do more with the 
media browser 

Leopard’s media browser makes it easy to look through 
your photos, music, and movies before opening them 
or inserting them in a document or e-mail message. You 
can access the media browser from within any media- 
enabled program — such as a web browser, Apple’s 
TextEdit, or Microsoft Word — by selecting File: Open 
(or access it from other similar menus, such as Mail’s 
File: Insert File menu). In the sidebar of the Open dia¬ 
log box, scroll down to the bottom, where you’ll find the 
Media section. Click on Photos, Music, or Movies, and it 
will appear (see the screenshot “Browse your media”). 

The media browser has a couple of tricks up its sleeve. 
For instance, you can display your media in either icon or 
list view by control-clicking on an empty area of the media 
browser — next to a picture, for example. When you do, 
a contextual menu will appear. Choose Display As List, 
and then control-click again to see a new Show Columns 
entry in the contextual menu. Select it and a submenu will 
let you specify which columns to make visible. 

This trick is great if you need more information to help 
you determine which particular media file you’d like. 

You can also preview your media here, much the way 
you can using Leopard’s Ouick Look in the Finder. Select 
an item in the media browser and then press the space¬ 
bar. If you’ve chosen a music or movie file, it will start 
playing; photos will zoom to fill the media browser’s dis¬ 
play area. Press the spacebar again to stop the preview. 
With both photos and movies, you can use the left and 
right arrows to move from one photo or movie to the next. 
If you’re listening to a song, the up and down arrows will 
move you between songs, but you’ll have to press the 
spacebar twice to stop the previous song and start the 
next. — Rob Griffiths 



Browse Your Media When you’re using a program that supports 
photos, music, and movies, Leopard’s Media Browser makes it 
easy to browse through your media to find just the right file. 


Save all Mail 
attachments to iPhoto 

When you receive an e-mail message with attachments, 
Apple’s Mail — both the Leopard and OS X 10.4 (Tiger) 
versions — displays a Save button, with a triangle drop¬ 
down indicator immediately next to the word Save in the 
message’s header. Typically, a triangle indicator like that 
reacts to a mouse click, expanding to show more details. 
But in Mail that’s not the case. Instead, if you click on the 
triangle, Mail saves all of that message’s attachments, as 
it would if you had clicked on Save. 

However, Mail can do more with attachments, as long 
as you know the secret: click and hold on the Save but¬ 
ton, and a menu appears, listing each attached file’s name 
along with a Save As button. Select any individual file, and 
you’ll save just that attachment to disk. The hidden gem 
here is the final menu item — Add To iPhoto. With one click 
and hold of the button, you can add all of a message’s 
attached images to iPhoto. It’s all or nothing — you can’t 
pick and choose among images. Still, if you have relatives 
who are constantly sending updated kid pictures, this little 
menu can be a time-saver. - Rob Griffiths 


Quickly capture 
video frames 

There are lots of ways to capture single frames from 
QuickTime videos. You can, for instance, open the movie 
in QuickTime Player, find the frame you’d like to grab, and 
press 3€-C to copy that frame. Switch to Preview and press 
3€-N, and you’ll see your copied frame in a new document. 
You can also use the built-in shortcut for taking a picture of 
part of your screen — press 3€-shift-4, and drag around the 
frame you’d like to capture. But here’s a third easy way that 
takes advantage of Leopard’s Quick Look mode. 

First, select the video in the Finder and press the space¬ 
bar to play the video in Quick Look. Press the Pause button 
at the bottom of the Quick Look window, and then use the 
timeline slider to find the exact frame you want to capture. 
Click and hold somewhere over the image, and then drag 
and drop what you captured onto your desktop (or an open 
Finder window). 

The result will be a Movie Clipping file that will open in 
QuickTime when you double-click on it. From there, you 
can use S£-C to copy the image and paste it in Preview, 
or (if you have QuickTime Pro) you can paste it into a 
new QuickTime document or use File: Export to save it in 
another format. — Rob Griffiths 
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Fix camera glitches 


I n the world of digital imaging, 
arguably the biggest and most an¬ 
noying bugs that beset our efforts 
to bring home the winning picture are 
self-made, DIY foul ups. They’re all 
sitting inside your camera, waiting for 
your inattention. And these you can 
fix yourself. 

Fault: Blurred Images. You take 
that once-in-a-lifetime shot of your son 
scoring a goal in soccer. It looks OK 
on the LCD but when you get it home 
it’s blurred. Why? 

Was it camera blur caused by 
your own shaky hand? The message 
is that if you’re shooting action the 
less that moves the better — on the 
camera side. Let the action be the 
prime movement. 

Hold the camera steady; brace 
your arms into your sides. Get as 
close to the action as possible: if 
you use a longer end of the zoom 
you’ll need to apply a higher level 
of operator efficiency. If you have to 
use a long focal length, use as fast 
a shutter speed as possible; to help 
with this, select a higher ISO — up 
to about 400 should still give you 
a printable image that will deliver a 
pixel-free result. 

Use the burst mode (if your camera 
has it) to capture a run of images with 


at least one shot that is sharp and 
looks good. One camera, the Nikon 
Coolpix S600, has an Active Child 
mode: frame and select the active 
child — the camera tracks and focuses 
on the moving subject as you shoot. 
Make sure you focus the camera on 
the subject or select an auto focus 
mode that will follow a moving player; 
if the subject is fairly distant, lock the 
focus on infinity. 

Fault: Murky shadows, burn¬ 
ing highlights. Many cameras have 
modes that will optimise the capture 
of highlights and shadows. These 
really work and will deliver a far better 
printed result that has an optimum 
rendering of highlights and shadows. 

Ricoh’s Caplio R7 camera has a 
mode in which, even after a shot is 
captured, lets you adjust the bright¬ 
ness and contrast, the skew of the 
image as well as “colour toning’’ 
in-camera — the corrected image is 
then saved as a separate file. 

You can even fix the problem later 
in Photoshop: in Layers, duplicate the 
image; then select Screen, which will 
lighten the composite image; reduce 
the Opacity of the uppermost image; 
Flatten. Then save. 

Fault: Dim picture. A common 
problem and one that’s easily fixed. If 
you make a shot of a person against 
a bright background — sky, beach, 
snow — adjust the exposure over-ride 
to prevent the auto exposure system 
from exposing for the bright back¬ 
ground; an extra f-stop will do it. This 



way, the sky background will burn out 
but the more important subject will be 
correctly exposed. 

Another and far easier option is to 
use one of the scene modes that many 
cameras supply: choose beach, snow 
or similar. 

Movie zooms. Many people, 
including this writer, use a digicam 
to make quick if crude movies. It’s 
convenient and, with a decent size 
memory card loaded, you can capture 
a reasonably lengthy production. 

However, the camera makers aren’t 
stupid: if they make still cameras so 
ultra-capable in the movie department 
there would be no market for true 
video camcorders. 

Digicams for movies are not so 
good in less than bright light. For one 
thing, the shooting speed of video 
demands a shutter speed that most 
times causes under-exposure. The 
message: shoot in sunlight and no 
indoors movie making with a digicam! 
— Barrie Smith 


Helpers 

• Keep your lens clean. Use 
lens wipes — available from 
camera stores. 

• If the camera just won’t go, 
perhaps it’s a simple 
matter of the battery not 
making a correct contact 
with the terminals inside the 
camera. Remove battery, 
wipe battery and camera 
terminals, replace. 

• The LCD screen goes off just 
when you need it: maybe 
you need to reset the power 
off interval to a longer period 
so it doesn’t self-cancel. 

• The flash won’t fire. Reset to 
“auto” or “forced on”. 
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TRY&BYTE 


r 

Kensington iPhone Range 



Kensington Battery Pack and 
Charger for iPod / iPhone and USB 
devices 

• Rechargable Lithium-Polymer battery 
pack extends playing time up to 100 
hours music, 21 hours video and 6 
hours talk 

• Power adapter with USB port included 

• Connects to devices via USB 
(iPhone/iPod cable included) a mini 
USB cable is also included to charge 
cellphones, PDAs and more 


- . 

I" 

Agent18 iPhone Cases 



Agent18 Shield for iPhone 3G 

• Classic Agentl 8 clear case for the 
iPhone 

• Simple two piece design 

• Full access to buttons, ports and dock 
connector 



RRP $119.95 



RRP $39.95 


RRP $39.95 


1 


Kensington LiquidAUX Deluxe for 

iPod / iPhone 

• Car kit with remote control, for 
vehicles with in-dash auxiliary ports 

• Wireless remote control, can be 
mounted on steering wheel to 
play/pause and skip tracks 

• Dock fits most iPods and iPhones, 
even with a case. Flexible gooseneck 
and rotating cradle for optimal 
placement 

• Charges iPhones and iPods 

1 


Agentl 8 EcoShield for iPhone 3G 

• Eco-friendly iPhone case, made from 
recycled plastic, packaging is also 
recycled 

• Simple two-piece design 

• Full access to buttons, ports and dock 
connector 

• Includes a universal dock adapter 

• Available in a range on colors 
including black, white, green, 

and blue 


Ultimate Ears 


For the last ten years, Ultimate 
Ears has been designing custom 
ear monitor products for your 
favorite professional musicians 
for use on stage and in the 
studio. Musicians put their hearts, 
their souls, their breakups, their 
memories and their passions into 
every song and they count on 
Ultimate Ears products to get the Ultimate Ears triple.fi 10 
most of out of their music. pRp. $499.95 





Ultimate Ears super.fi 5 pro 
RRP: $349.95 


Ultimate Ears super.fi 4vi for 

iPhone 

RRP: $160.00 



Distributed by Try and Byte. 


Unit 17,6-8 Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from: 

Apple resellers: apple.com/au/buy 
Apple retail: apple.com/au/retail 
Apple online: store.apple.com.au 






























My Mac Academy 

ENJOY OUR WINTER SALE! 


10% OFF Apple Displays! Free 500Gb Hard Drive! 



"Special" Apple Display Sale: Get 10% OFF 
your Apple display (when purchased with 
a computer)* 


* Credit Card Surcharge Applies 


Bonus Lacie 500GB USB hard drive 
when you purchase your Apple Computer 
with an AppleCare extended warranty 




iMac 20"-2.4GHz $1,599.00 

iMac 20"-2.66GHz $1,999.00 

iMac 20"-2.8GHz $2,399.00 

iMac 20" - 3.06GHz $2,999.00 


MacBook Pro 15"- 2.4Ghz 
MacBook Pro 15"-2.5Ghz 
MacBook Pro 17"-2.5Ghz 


$2,699.00 

$3,399.00 

$3,799.00 


MacBook 13"W-2.1GHz $2,699.00 
MacBook 13"W - 2.4GHz $3,399.00 
MacBook 13" B - 2.4GHz $3,799.00 


^Credit Card Surcharge Applies 


10% OFF LaCie Hard Drives! 



LaCie Hard Disk 

Design by Neil Poulton 

FireWire Sr Hi-Speed USB 2.0 


500GB £1993$ $180.00 
1TB £419tftf $377.00 



LaCie Mobile Disk 

Hi-Speed USB 2.0 

160GB $J29tftf $116.00 
250GB $143.00 

320GB $J99tfff $179.00 



La Cie Little Disk 

Design by Sam Hecht 

FireWire & Hi-Speed USB 2.0 

160GB $149tftf $134.00 
250GB $J79r0tf $161.00 
320GB $229tf0 $206.00 


VAX Bags 



In Barcelona the first collection of VAX laptop cases has been born 
for the entire world to enjoy. 

This collection is the answer to many customers who are demanding 
a change in design and ways of transporting their laptop. 




































iPhone 3G 

My Mac has partnered with Optus to provide you with the best 
iPhone retail and business plans. 

Come and talk to our specialists to tailor an iPhone plan to best 
meet your requirements. 

Or for our corporate customers, we can set up a special multi 
handset facility to provide maximum flexibility for voice and data. 
We will be running special introductory iPhone classes as well as 
one on one consultation on integration of multiple iPhones into 
existing corporate web server environments. 


With any iPhone or iPod get 15% OFF an EXO case! 



r- 

Exclusive Accessories 


-^ 

Vaja Laptop Bags 

Vaja classic Retro 

Vaja i-Volution Top 

1 1 Direct from Argentina, k|| 

^ Protect your new 3G iPhone 

Direct from Argentina, 

|i f using only the finest cow 

K with this classic Argentine 

using only the finest cow 

a hide, crafted by skilled 

leather case. Available in 

hide, crafted by skilled 

artisans, these beautiful 

many colors. 

artisans, these beautiful 

. 1 bags and cases are unique. 


bags and cases are unique. 

^ They complement perfectly 

VHP 

They complement perfectly 

the exquisite design of our 


the exquisite design of our 

Apple products. 

L__ 


Apple products. 


10% OFF ON ALL GAMES 

Enjoy our range of Mac games for a discounted price. 


10% OFF ON SCANNERS AND PRINTERS 

This promotion applies while stocks last. 


"IS* 







My Mac Sydney 


20 Bronte Road 
Bondi Junction 2022 
Sydney, NSW 



Phone: 02 8383 1600 
Fax: 02 9386 9381 


www.mymac.com.au 


y ortvi Premium Dealer 



My Mac Melbourne 

172 - 192 Flinders Street 
Melbourne Victoria 3000 
Phone: 03 9662 9666 
Fax: 03 9662 9855 
www.mymac.com.au 





















































Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Elementary my dear— 



Elements 6 

for Mac 


Author Barbara Brundage 
Publisher O’Reilly 
ISBN 9780596529529 
RRP $59.95 



Author Scott Kelby and 
Matt Kloskowski 
Publisher New Riders 
ISBN 9780321524645 
RRP $59.95 


Photoshop Elements 6 for 
Mac — the Missing Manual 

takes a comprehensive reference- 
style approach to the latest version 
of this popular photo-editing and 
organising software. 

The first of seven parts unscrambles 
the maze of windows and palettes and 
shows you how to move your photos 
in and out of Elements. Quick rotation, 
resizing and cropping come next. The 
second part uncovers the magic of the 
Quick Fix window, and reveals the es¬ 
sential skills of making selections and 
using layers. 

Part three covers basic and ad¬ 
vanced retouching, how to use the 
RAW converter, using Photomerge for 
panoramas and group shots and fi¬ 
nally removing and adding colour. Part 
four adds artistic value to your photos 
with brushes and shapes, type, filters, 
effects, layer styles and gradients. 

Done? Then part five shows you how 
to print your photos or send them to 
the web. There’s also a useful chapter 
on creating photo projects. Part six 
looks at using graphics tablets and 
finding additional resources while part 
seven covers installation and trouble¬ 
shooting. 

To cater for users at all levels you’ll 
find the Missing Manual sidebar 
staples of Up to Speed for novices 
and Power Users’ Clinic for advanced 
operators. If Elements is your choice 
of photo editing software then you 
should find this book a valuable aid to 
unlocking its full potential. 

Hotjjnks 

tinyurl.com/4ovzrk 

Photoshop Elements 6 tutorials on YouTube 


The Photoshop Elements 
6 Book for Digital Photog¬ 
raphers by Scott Kelby and Matt 
Kloskowski caters for both Mac and 
Windows users and covers much the 
same ground but in a different style. 
Set up and manage your photo col¬ 
lection, unlock the power of Camera 
Raw, crop and resize, correct colour 
and deal with problems specific to 
digital photographs. 

Use masks and other selection 
techniques to access the detail. Re¬ 
touch faces with some nice examples 
of photo-cosmetic surgery and learn 
how to remove unwanted objects from 
your photos. Master special effects 
including panoramas, high-contrast 
portraits, vignetting and background 
replacement. Experiment with a vari¬ 
ety of sharpening techniques. 

Exhibit your work (with watermarking 
and copyright info) as an online gal¬ 
lery, a PDF presentation or a variety of 
clever and compelling formats. Or use 
your work in a slideshow, a postcard, 
a calendar or a disk label. 

inally get a handle on calibration 
and colour management, sample an 
Elements workflow and link to ad¬ 
ditional resources. 

The style is a little funkier and more 
off-the-cuff than the previous title. 
Greater use is made of colour illustra¬ 
tions, the layout is more artistic and 
the learning style is more example- 
based. In short, more visually 
inspiring and more suited to serious 
photographers. 


what's on? 


Adobe 

Photoshop 
Elements 6 



Author Kate Binder 
Publisher SAMS 
ISBN 9780672330179 
RRP $29.95 


Sams Teach Yourself Adobe 
Photoshop Elements 6 in 24 

Hours is yet another approach. For- 
get the idea of one caffeine-induced 
all-nighter, this is a series of 24 one- 
hour lessons to be taken at your own 
pace. Each lesson chapter opens with 
a list of what you’re about to learn and 
closes with a summary, a brief Q&A, a 
workshop section comprising a short 
quiz (with answers) and one or two 
short activities for you to practice what 
has been preached. 

Part one gets you used to working 
with Elements — the workspace, file 
handling, photo import and organisa¬ 
tion, quick fixes, selections, layers, 
printing and sharing online. Part two 
deals with simple corrections, while 
part three deals with rescuing and 
repairing photos with more serious 
flaws. Part four has fun with filters, ef¬ 
fects, painting and drawing, fashioning 
composite images and creating books, 
calendars, cards and such. A cheery 
tone makes learning enjoyable and a 
colour gallery of extended images from 
various lessons adds to the plentiful 
greyscale illustrations throughout. 

Although you can dive in anywhere, 
this 500-page title is ideally suited 
to organised folk who like structured 
learning, delivered in measured doses. 

p.s YouTube has a good number 
of helpful tutorials on Elements 6. 

A quick search yields lessons on 
using the Magic Extractor, changing 
backgrounds, adjusting skin tone and 
creating black and white art. I also 
found a series of weekly tips from 
Australian Philip Andrews. ^ 
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Stay in touch 
with your studio 

The world's fastest growing software for the 
creative industry now available on iPhone.* 



Streamline has always had the sort of features and functionality 
any creative company needs to keep track of the day to day. 

Your electronic whiteboard, timesheet and job tracking partner 
that also features powerful realtime reporting, invoicing and 
CRM tools. 

And just when you thought Streamline couldn't get more 
accessible, we are proud to announce our new iPhone 
application. Keep track of jobs, clients, staff and projects all in 
one easy location - your pocket. 



Only available in countries where iPhone is sold. Software also compatible with iPod touch. 
Conditions apply, see www.join-pipeline.com for more information. 



streamline 

total studio management. 


w 

windows 


4 


Mac 

Universal 


Award winning job management software for the creative industry 

• CRM • Job Tracking • Sales Analysis • Time Sheets • Invoicing • Production 

• Scheduling • Gantt Chart Projects • Management Reporting • iPhone 


Available from 


Get online, download the demo- 

previewstreamline.com.au 

Phone 1800 103 018 


comp 

nouu 


Designwyse 

Professional Computer Solutions 


Phone: 02 9951 7977 Phone: 03 9554 6095 

Phone: 03 9684 3600 Phone: 1800 334 684 








































WIN an iPhone 

with Australian Macworld 


You read that right. Australian Macworld is giving away an actual iPhone. Better than that - 
we're giving away two. And one very cool speaker system from Altec Lansing to boot. 


And what do you have to do to get one? Show us how much you want it. 
And how do you do that? Show us how much you hate your old phone. 
And how do you do that? We’re glad you asked. 


All you have to do to enter is destroy your old phone in the most imaginative way possible 
and send us video evidence of the destruction. The best videos will be posted on 
www.macworld.com.au and also on YouTube, and the two most creative will win an iPhone each. 



First Prize* 

Altec Lansing T612 iPhone Speaker system + iPhone 


Second Prize* 

iPhone 



Tube 


(0 


We’re not looking for simple ‘whack it with a hammer’ stuff either - 

you’re more creative than that. We’re looking for true supervillain destruction here. 

Make your old phone suffer for its heinous crime of not being an iPhone. 

There are a few conditions: 

1. Be safe. No reckless behaviour that’s going to get you or anyone else hurt. 

2. Be legal. Don’t do anything that involves, for example, the destruction of anyone else’s property 
or the use of prohibited weapons. 

3. Be smart. Remove your phone’s battery first - those things are dangerous. 

4. Be responsible. Once your phone is destroyed, hand the remains over to Mobile Muster 
(http://www.amta.org.au/aoi.asp2ID=Recycling) so they can dispose of the materials safely 
and reclaim anything that can be recycled. Don’t send that stuff to landfill. 

Note that this is a competition of skill and creativity and no element of chance is involved. All 
entries will be judged on merit. Competition ends on 13th August. 

You must be registered (free) with macworld.com.au to be eligible for entry. 

* Conditions apply. See www.macworld.com.au/iphone-terms 




















AMW lab: 

wireless internet routers 

No strings attached 






Y our router is a key part of your network. It 
allows the various computers and other devices 
on your LAN to use the internet connection and 
to access shared resources. It needs to be reliable and not 
get in the way of your work. 

When the first routers hit the consumer market they 
were difficult to configure and often unreliable. Reboot¬ 
ing a “hung” router was often a daily chore. Since then, 
a great deal has changed with manufacturers addressing 
issues of usability and reliability. However, the techni¬ 
cal standards to which they conform have also changed 
with some, such as the 802.11 n standard, still in draft. 

Purchasing a router can be a tricky business. That’s 
possibly why many ISPs offer routers with their inter¬ 
net connection contracts. However, if you’re after some 
specific features then you’ll have to do some research 
and hit the stores. 

Fast Ethernet versus Gigabit, start by look- 

ing at the nature of the internet connection. If you’re 
an ADSL user then a combined modem/router might be 
a good idea. It’s one less power supply to connect to the 
wall and may make the initial set up a little easier. We’d 
recommend that you look for a unit that supports ADSL 
2+. Even if you’re not currently using that level of 
service you’ll be future proofed if or when you decide 
to upgrade your service. 

Wired connections use a standard called Ethernet. The 
earliest standard supported connections of 10Mbps and 
was boosted to 100Mbps a few years later. All routers 
on the market today support at least 10/100 connec¬ 
tions. These are sometimes called “Fast Ethernet”. Over 
the last 12 months or so, domestic routers have started 
appearing that support Gigabit Ethernet, or 1000Mbps. If 


you’re in the business of moving large files within your 
network, gigabit Ethernet routers can offer significantly 
faster file transfers. 

Cutting the wires. Where home networking gets 
tricky is with wireless connections, or WiFi. Wireless 
networks can transmit data over either the 2.4GHz or 
5GHz frequency bands. The original WiFi standard, 
802.11b, uses 2.4GHz, as does the later 802.11 g. 802.11b 
can send data at a rated maximum of 11Mbps at a range 
of about 30 metres (with no walls or other interference) 
Routers that support 802.11 g are backwards compatible 
with “b” devices but can move data at 54Mbps (provided 
all devices on the network use 802.11 g). 

Between the releases of “b” and “g” came 8032.11a. 
It uses the 5GHz frequency and can transmit data at a 
rated maximum of 54Mbps. Its advantage is that the 
5GHz frequency is less congested than 2.4GHz. However, 
by the time 802.11a was released, 802.11b was so preva¬ 
lent that it never garnered much market share. 

More recently, the 802.lln standard came into play. The 
IEEE hasn’t yet ratified the final version of this standard 
but the hardware that will support 802.lln is settled so 
the final version of the standard should be supported 
by a simple firmware upgrade to your router. 802.lln 
supports both the 2.4Ghz or 5GHz frequency bands so 
it’s backwards compatible will all the previous standards. 
However, not eveiy router comes with radio transmitters 
for both frequencies. That means you can buy an 802.lln 
compliant router that only supports 2.4GHz. 

Other bits. Finally, there are some other features to 
look at. Many routers include a USB port for sharing 
either printers or hard disks. However, if you’ve got a 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 


RATINGS KEY 

Outstanding 
Very good 
Good W 
Flawed ^ 
Unacceptable \ 
Dangerous §r 


www.macworld.com.au 


AMW August 08 067 4 







3€-J 



Virgin Mobile 

GlobeSurfer 

Broadband/ 

II 


Linksys WRT310N 


Apple Time Capsule 


Billion BiPAC 7300N 

Router 

Router 

Router/NAS 

Router/ADSL Modem 
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\\\ 

Works anywhere, no excess charges 


Speed, range 


Integrated solution, easy to use 


Lots of features, performance 

Speed, limited connectivity 


No USB 


limited features 


Complex set up 

$60 per month for 24 months 


$240 


$429 for 500GB, $699 for 1TB 


$219 

Virgin 


Linksys 


Apple 


Billion 

Virgin 1300 555 100 


Linksys 1800 605 971 


Apple 133 622 


PC Range 08 8186 1800 

Anthony Caruana 


Anthony Caruana 


Anthony Caruana 


Anthony Caruana 

www.virginbroadband.com.au 


www.linksys.com.au 


www.apple.com/au/timecapsule 


www.billion.com.au 
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multifunction printer, the scanning functions aren’t 
likely to be supported through the router. QoS, or Quality 
of Service, allows traffic on your LAN to be prioritised. If 
you’re using VoIP, this can be used to ensure that phone 
call quality isn’t diminished when you’re downloading 
large files through your internet connection. 

One of the challenges with routers is that there are 
so many to choose from. Rather than compare half a 
dozen similar devices we’ve gone for a slightly different 
approach and will tiy to cover a cross section of the 
router market. Each of the units in our rogue’s gallery 
delivers a different balance of features and performance. 
The routers we’ve chosen will support the needs of a 
diverse population as, in our experience, there’s no one 
router that is perfect for everyone. 

The Mover. If you’ve moved home frequently and 
tried to provision ADSL or some other broadband 
service you’ll know that it can take many days and try 
your patience. That’s where Virgin’s Mobile Broadband 
service comes to the fore. With its customarily cheeky 
approach — when the router is started the LED message 
says “You’re turning me on” — Virgin has managed to 
deliver a product that, while not super speedy, can get 
you up and running on the internet in a short time. 

Their service is built around the GlobeSurfer II 
modem/router. Rather than using an ADSL connection, 
there’s a SIM card on the side and it uses the Optus 3G 
network (which Virgin resells) to provide an internet 
connection. There’s a single 10/100 Ethernet port and 
802.11 b/g WiFi. 

Set up is easy. Turn the GlobeSurfer II on, connect it 
to your computer with an Ethernet cable and follow the 


simple instructions. As it uses a web browser for set up 
it’s very Mac friendly. 

Performance is limited and Virgin blocks peer-to-peer 
and BitTorrent traffic. However, for web browsing and 
e-mail, the rated maximum of 512Kbps is adequate. We 
were able to frequently exceed 300Kbps. Unlike most 
other 3G services, if you exceed the monthly 2GB traffic 
cap there are no excess usage charges - your bandwidth 
is simply shaped back to 64Kbps. 

The Sports Car. Linksys’s latest routers seem to 
bear a more than passing resemblance to sports cars. 
Their sleek black exteriors look more like the front of a 
Lamborghini than a networking appliance. The WRT310N 
ticks most of the boxes for a home router with Gigabit 
Ethernet, 802.11 n wireless and a Mac friendly setup tool, 
the Linksys EasyLink Advisor or LELA. 

The Mac version of LELA guides you through the pro¬ 
cess of configuring the WRT310N using clear English 
rather than technical jargon. If you’re running either 
Boot Camp or virtualisation software, the Windows ver¬ 
sion includes a full, graphical network management 
tool that provides a visual representation of your entire 
network. A Mac version is promised as “coming soon” 
but no firm date has been announced. There’s a browser 
based configuration tool as well. 

Performance was excellent. File copies between our 
iMac and MacBook Pro using their Gigabit connections 
were speedy with a 350MB file taking mere seconds to 
copy between machines. The WRT310N’s wireless range 
was strong with a full strength connection maintained 
for about 25 metres. Wireless access is limited to the 
2.4GHz band. 
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There’s no USB port on the WRT310N, which is a little 
disappointing in such a high-end unit - meaning that 
you’ll need to resort to using file and printer sharing. 

The Time Traveller. Apple’s Time Capsule has 
garnered plenty of attention. It’s really a combination 
of two devices - a NAS and a router. 

The Time Capsule’s spec sheet is certainly impressive 
with dual band WiFi, Gigabit Ethernet and a USB port 
for printer and disk sharing. However, it’s a little un¬ 
usual as it only support three wired connections (most 
routers offer four). Performance was as expected form 
such a well-equipped unit with 350MB file transfers over 
Gigabit taking seconds. Wireless range was in excess of 
20 metres within a house. Even more impressive is that 
it achieves this without any antennae poking out of the 
simple, white body. 

Where the Time Capsule varies from other routers is 
that it contains a hard disk. Our test unit came with a 
500GB SATA drive rated at 7200rpm. Once the Time Cap¬ 
sule was on, the drive was instantly visible on our LAN 
and could be used as either a central storage point or for 
Time Machine backups. However, we were let down as it 
can’t be used as an iTunes server - a feature many other 
NAS devices now support. 

Setup was very simple through Apple’s Airport Utility. 
Our main complaint with the Time Capsule (and this goes 
for the Airport Extreme as well) is that it lacks QoS. 

The All-Rounder. Billion is one of those companies 
that’s snuck up on its opposition and delivers some great 
products at very competitive prices. While in some ways 
(such as software usability) they’re a little rough around 



the edges, they manage to squeeze lots of features and 
excellent performance. 

The Billion BiPAC 7300N delivers an excellent ADSL2+ 
modem as well as a four-port router and 802.11 n WiFi 
over the 2.4GHz band. Connecting the 7300N to an ADSL 
service was simple with the web-browser configuration 
utility providing easily-located boxes for entering the 
username and password. We were able to get a connec¬ 
tion at the maximum rated connection speed but your 
ability to do so will vary depending on proximity to the 
exchange and quality of telephone cabling in your area. 

The setup utility was well laid-out but there were 
few options that were set out in plain English. For ex¬ 
ample, wireless security options were labeled by their 
acronyms. We think a better approach would be to use 
descriptions such as “No security”, “Better” and “Best”. 
While Billion isn’t alone in this, their routers offer a 
dazzling array of configuration options that, without 
the instruction manual, would be incomprehensible 
unless you were a networking guru. 

Wireless range was fair with 15 metres being about the 
limit of coverage before signal quality started to drop 
below full strength. That’s probably good enough for most 
homes but might be an issue in double-storey properties. 

Wired connections were limited to Fast Ethernet, or 
10/100Mbps. Commensurately, file transfers that took 
seconds with Gigabit routers took minutes. We doubt 
that this would be a show-stopper in many homes but 
could be more of an issue in small offices. 

The Visionary. The Belkin Nl Vision stands out in 
a crowd. Rather than the standard short, flat profile of 
most routers, the Nl Vision stands upright. The face is 
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dominated by an LED display that provides instant feed¬ 
back on the number of wireless connections, network 
speed and other information. 

When a computer is connected to the N1 Vision for the 
first time, the web browser automatically redirects to the 
set up utility - there’s no need to track down the default 
network address in the documentation. The set up wizard 
takes you through the various configuration options. 

It has to be said that the N1 Vision’s pricing puts it very 
much at the premium end of the market. Performance 
was excellent with wireless range extending beyond 20 
metres before signal strength started to fall away and the 
Gigabit Ethernet for wired connections ensured that data 
was moved around our network in quick time. 

One feature that we found handy with the N1 Vision 
was its ability to set up two separate wireless LANs. 
While the default wireless settings allowed file and 
printer sharing to proceed easily, there’s an option to 
enable a Guest WLAN. If you have visitors stop by that 
need to use your internet connection, they can use the 
Guest LAN to access the internet but they’re quarantined 
from the other machines on the network. 

The only feature we found to be missing from the N1 
Vision was a USB port for printer and disk sharing. 

The Little Fella. SMC has a long tradition in the net¬ 
working game so it stands to reason that products it 
delivers are well thought out and designed specifically 
for the target markets. The Mini Barricade G Router is 
pitched at the traveler looking to share a network con¬ 
nection quickly and easily. At about the size of a deck 
of cards, it would take up little space in the luggage and 
makes it dead easy to create a hotspot directly from an 
in-room internet connection at a hotel. 

In order to maximise the Mini Barricade’s portability 
there’s no need to pack a power supply as it can run from a 
USB port using the supplied cable. There’s a power supply 
included as well so you could, conceivably use the Mini 
Barricade at home and take it with you when travelling. 

Given its tiny footprint, there’s just the one LAN port. 
WiFi is limited to 802.11 g but we didn’t see this as a ma¬ 
jor drawback as the Mini Barricade is about portability 
rather than performance. 

Set up was simple. We connected it to the Ethernet 
port of our test system, launched a web browser and, us¬ 
ing the instructions in the Quick Installation Guide, ran 
the Setup Wizard. While the typeface used in the wizard 
was a little small, the various options were clearly de¬ 
scribed in plain English. 

There was no point testing wired performance, as there 
was only one Ethernet port. Wireless range was a handy 
15 metres before signal strength started to fall away — 
more than enough if you’re planning to use it in a hotel 
room or small apartment. 


The Max. NewerTechnology doesn’t have a retail pres¬ 
ence in Australia but that hasn’t stopped it from seeing us 
as a worthwhile market. The MAXPower is a competent, 
if unspectacular, router that may not light up the world 
on the spec sheet but, even allowing for overseas shipping 
for deliver from the US, delivers good bang for buck. 

Setup is a very simple affair. We connected an Optus- 
Net Cable service to the MAXPower directly and had 
a working internet connection in seconds. The actual 
unit can be either sat flat on its base or, using the sup¬ 
plied stand, placed upright. This is handy if you want to 
reduce the MAXPower’s footprint. It can also easily be 
wall mounted with a couple of screws. One thing to note 
is that the MAXPower doesn’t ship with a localised pow¬ 
er plug. The power supply can deal with 240v but you’ll 
need an adaptor to plug it into an Australian outlet. 

Changing configuration options was simple using a 
web browser although we did find that some of the CGI 
scripts used by the set up tool failed when used with 
Safari. We found Firefox 3 a far more reliable browser 
with the MAXPower. 

The MAXPower has four wired connections that are 
limited to the 10/100 Fast Ethernet standard. While power 
users might bypass the MAXPower for that reason, most 
home users, particularly if shopping for an inexpensive 
solution, won’t be too phased by this. In our testing, we 
didn’t find that the 10/100 connection made a noticeable 
difference in the retrieval of e-mail or web pages. Moving 
large files between machines on the network was slower 
than with Gigabit routers but that was to be expected. 

Wireless support is limited to the 2.4GHz band with the 
most recent draft of 802.11 n supported as well as the older 
“b” and “g” standards. What astounded us was the MAX¬ 
Power’s incredible range. We’re used to having manufac¬ 
turers boast of their superior wireless range but the MAX¬ 
Power lived up to the claim. We maintained a full strength 
signal to our MacBook Pro at 40 meters through a single 
wall. Connectivity dropped away very sharply from that 
point but this is the first router we’ve tested that managed 
to maintain a solid connection at that distance. 

Australian Macworld’s buying advice, when it 

comes to the crunch, which would we be prepared to 
spend our own money on? We really liked the Belkin 
N1 Vision. Feature-for-feature it’s almost the same as 
the Linksys WRT310N but the availability of Guest Mode 
tips it over the line for us. However, if wireless range is 
a significant determining factor then the NewerTechnol¬ 
ogy MAXRange would come into serious consideration. 

That said, for the times when we’re on the road and 
stuck in a hotel room, the SMC Mini Wireless Barricade 
was just so handy. The fact that it was pocket-sized and 
only needed a USB cable for power makes it a great ad¬ 
dition to the mobile traveller’s kitbag. 
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Smartphone 
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Good phone; great web browser; great media player 
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iPhone 3G 

Pretty darn good, but not perfect 

F ew devices have ever been hyped to the extent of 
the iPhone. And the extra year and a bit of wait¬ 
ing between when it debuted in the USA and when 
you can officially buy it in Australia have made the hy- 
pestorm all the more intense. It’s hard to believe any 
device can live up to such expectation. So does it? 

Yes. And, also, no. 

Above all, a phone. There’s a reason Apple didn’t 
call this device the “iPod phone” or similar. It is, first and 
foremost, a telephone. And it’s a good one. 

I had a great deal of difficulty finding anywhere where 
I couldn’t get at least some reception. Even seven levels 
underground in a carpark lift, I could make and receive 
phone calls. That’s pretty impressive. What’s more, the 
iPhone squeezes the most out of whatever limited signal 
it can get, so even those deep underground phone calls 
sounded clear. 

Tapping the Phone icon on the touch screen brings up 
a large standard-format alphanumeric keypad, so you 
can dial numbers like 133-MAC (which you can’t easily 
do on the BlackBerry’s QWERTY keyboard). Once you’ve 
dialled, another screen comes up with options to put the 
call on speaker, mute, hold, add another call or pop out 
to your Contacts list. 

At a touch, you can dial a phone number, send an SMS 
or an e-mail to anyone in the list. 

The speaker is also good and loud, so it’s very effec¬ 
tive for times when you want to chat without holding 
onto the phone. And unlike with the BlackBerry, people 
I spoke to over the speakerphone sometimes couldn’t tell 
I was on speaker. 

Internet to go. The other thing the iPhone is noted 
for is access to the internet wherever you happen to be. 


The addition of 3G makes that an even more attractive 
proposition, at least if you happen to be in a 3G area. 

The iPhone comes with a mobile version of Safari pre¬ 
installed. Without a doubt it is far superior to any web 
browser I have ever used on any mobile device. With 
most mobile devices, even fairly good ones such as the 
BlackBerry 8300, I’ve hesitated before breaking out the 
web browser. Speed and usability have just generally 
been that poor. 

Not on the iPhone. 

The touch interface makes the difference here. Using a 
scrollwheel or a little ball or even a stylus to work your 
way around a web site just doesn’t work as intuitively as 
grabbing, sliding and tapping. 

As well as the web browser, the iPhone comes prein¬ 
stalled with a number of other applications that make use 
of mobile data. Before you buy an iPhone, be sure that 
you’re happy with the mobile data component of the plan 
you’re on. Unlike with other phones, you will use it. 

Unfortunately, the iPhone can’t be used as a modem 
connected via Bluetooth. It’s not a feature I use a lot, but 
it’s handy to have when I need it. 

Check your mail. At the moment the king of mobile 
e-mail is RIM with its BlackBerry platform. The Black¬ 
Berry, it’s fair to say, is an e-mail device that’s had other 
functionality tacked on the back for good measure. It 
could similarly be argued that the iPhone’s e-mail func¬ 
tionality feels a little bit tacked on. 

On the BlackBerry, you have your choice of seeing 
all your messages from all your accounts (plus SMS) in 
one big inbox, or having them separated out into sepa¬ 
rate lists. If you choose the latter, you can go straight 
to each separate inbox from its own icon on the main 
screen. 

On the iPhone, however, you have to have all your ac¬ 
counts separate, and you access them by clicking on the 
Mail icon on the main screen. Clicking on that brings up 
the various different accounts, and you tap the account 
you want and then tap “Inbox” to see your new mes¬ 
sages - three clicks to achieve what you can do on the 
BlackBerry in one. For a company that prides itself on 
user interface design, this is a problem. 

There are other limitations. You can’t mark messages as 
read without actually reading them - a potential secu¬ 
rity problem. You can’t search your inbox, apply filters 
or screen out spam. These are the basics for what e-mail 
should be able to do. 

If Apple wants to compete with RIM for the e-mail 
power-user market it needs to do a lot better than this. 

Oh yeah, the iPod. If you’ve used an iPod touch you 
know how the iPhone 3G works as an iPod - it’s identi¬ 
cal. You can search albums in Cover Flow, play videos 
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in widescreen, buy songs from the iTunes WiFi Store, all 
that. (You can’t purchase songs over a 3G connection. 
Trust me, that’s a good thing.) 

One thing the iPhone can do that the iPod touch can’t 
is play music without headphones plugged in. It’s got 
speakers, so why not? The sound quality isn’t great, but 
it can do it. 

Like any other iPod, you sync your data with the iP¬ 
hone via iTunes. Using iTunes you can copy your Ad¬ 
dress Book, iCal calendars and synchronise Mail folders 
(presuming you use Apple’s Mail) between iPhone and 
your Mac. Unlike any other iPod though, the data is ac¬ 
tually useful to have on an iPhone. 

One slight annoyance is that if you’ve taken any pic¬ 
tures using the iPhone’s camera, iPhoto launches as 
well as iTunes when you plug in the iPhone. It may be 
too much to ask, but given I can sync iPhoto librar¬ 
ies to iPhone via iTunes, it’d be a whole bunch more 
elegant to be able to go the other way as well. 


“NoteBook is a must-have if 
you’re using your computer 
as a true digital hub.” 

Tera Patricks, Mac 360 .com 


“NoteBook is now open on 
my desktop all the time ” 

Shawn King, Host/Exec. 
Producer, Your Mac Life 



Australian Macworld’s buying ad¬ 
vice. I like the iPhone 3G. For all its quirks 
and things that it could do better, it’s a plea¬ 
sure to use. It’s as good a phone as I’ve ever 
used, a better internet browser than I’ve yet 
seen on a mobile device, and of course as 
an iPod it’s, well, an iPod. Its weakness is in 
its e-mail client. Hopefully either Apple will 
either improve that soon or let someone else 
step in. 

The big gotcha is the data plans, so shop around 
carefully before deciding on a provider. ^ 



In USe. The iPhone is more than just a phone, an iPod, a 
mobile web browser and an e-mail client - it’s a unified 
whole made up of these parts. It’s that unity that sets it 
apart from other devices. 

The iPhone is, for want of a better word, fun to use. 
And that can be a good thing and a bad thing. 

The temptation to use the iPhone’s data connection 
heavily is very high. Some users may well find that 
250MB or even 500MB plans don’t make the cut. And 
that might mean some very expensive surprises. 

My recommendation: whenever possible, use WiFi 
(Telstra and Optus both offer free access to their wireless 
hotspots) and switch off 3G (in Settings > Genen 
> Network). You’ll save some money on data, get 
faster access, and the batteries last longer. 

Speaking of batteries, the 3G chipset eats 
them like popcorn. And since you can’t swap in 
an extra battery as with pretty much every other 
phone ever made, you need to be a bit conserva¬ 
tive. In normal usage I found I could barely get 
a day out of a single charge. 
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Remote for 
iPhone 

Must-have app for iPhone users 


i 


Choose a Library... 



t’s no surprise that Apple’s Remote application head¬ 
ed up the App Store’s list of Top Free Apps imme¬ 
diately after the iPhone application store launched. 
After installing Remote on an iPhone or iPod touch, the 
portable’s touchscreen becomes the best remote control 
I’ve yet seen for controlling an Apple TV - or iTunes 
running on a computer — located on the same local net¬ 
work. (Your iPhone or iPod touch must be connected to 
that network via WiFi.) 

When you first launch the Remote 
application on your iPhone or iPod 
touch, you need to complete a one¬ 
time pairing procedure in order to 
choose which iPhone or iPod touch 
controls which Apple TV or which 
copy of iTunes. In the Remote 
program, you tap on Add Library, 
which displays a four-digit pass- 
code on the screen. Then you select 
your iPhone or iPod touch on the 
Apple TV’s new Remotes screen (in 
Settings > General), or in iTunes’ 
Devices list, and enter the passcode. 
You have to perform this simple 
procedure only once for each de¬ 
vice with which you want to pair; 
launching the Remote program in 
the future automatically connects 
the iPhone or iPod touch to your 
Apple TV or to iTunes as long as 
you’re connected to the local WiFi 
network. You can even pair with 


multiple devices and then choose which you want to 
control when you launch Remote. 

When controlling an Apple TV or iTunes using Remote, 
your iPhone or iPod touch’s screen looks much like the 
mobile version of iTunes. At the bottom of the screen 
are Playlist, Artists, Albums, Search, and More buttons; 
the latter displays a screen with Audiobooks, Composers, 
Genres, Movies, Music Videos, Podcasts, Songs, and TV 
Shows - you actually get more options here than you 
do in mobile iTunes. 

After choosing a category, you browse your iTunes or 
Apple TV library just as if you were browsing the me¬ 
dia contents of your iPhone or iPod touch — by flicking 
your frnger up or down and tapping to make a selec¬ 
tion. Choosing an album, track, podcast, or video begins 
playback; cover art is displayed on a Now Playing screen, 
just as if you were listening to audio on the iPod or iPod 
touch. You can even rate tracks when using Remote with 
iTunes. 

If you’re wondering how well Remote lets you “scrub” 
through media, the answer depends on what you’re used 
to. The procedures are essentially the same as those 
on an iPhone or iPod touch: you tap-and-hold on the 
Back or Forward buttons to scan back or forward, re¬ 
spectively, within the current track, or you tap the Now 
Playing screen to manually position the playhead on 
the onscreen progress bar. Which means that in-track 
navigation using Remote is considerably better than us¬ 
ing the Apple TV’s physical remote control, but is sorely 
lacking in precision compared to the scrub feature of 
Click Wheel iPods or the mouse-cursor-positioned prog¬ 
ress bar of iTunes on your computer. 

A great feature found in Remote that’s not available 
in iTunes on the iPhone or iPod touch is Search. Tap 
in a few letters and you instantly get a list of all con¬ 
tent - artist names, tracks, movies, etc. — containing 
the search phrase. Tap on a track or video to play it, or 
tap on an artist or album to browse its contents. Remote 
even remembers your last search, so you don’t lose your 
results if you switch to another screen. Why isn’t this a 
standard feature? 

Remote works well with iTunes, but it’s a godsend for 
Apple TV — especially if, like me, you’ve got a massive 
music collection. With the exception of Shuffle mode, I’d 
given up listening to music on my Apple TV because of 
the painfully-slow music navigation. With Remote, find¬ 
ing and playing any track in my libraiy is easier than 
with any device or remote I’ve used. And I can do it from 
anywhere in or around my house. 

Australian Macworld’s buying advice. The big- 

gest shortcoming of Remote is that you can’t use it to 
browse the iTunes Storeo. For playing media already on 
your Apple TV or in iTunes, Remote is tough to beat. ^ 
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TopXNotes 1.3 


Note-taking utility 

m 

QuickNotes feature 
Some interface quirks 
10.3,10.4,10.5 
$US35 

Tropical Software 
Available online 
Philip Michaels 
www.tropic4.com/ 

TopXNotes 1.3 

Sets itself apart from the pack 

T here’s a surplus of quality note takers available for 
the Mac, each with their share of strengths and 
special features. So why do I favor TopXNotes from 
Tropical Software? Well, like many of the top apps in this 
category, it offers the kind of features you’d expect from 
a basic note-taking application. It’s got a clean, single¬ 
window interface that puts controls for highlighting and 
marking up your text right at your fingertips. 

But what sets TopXNotes apart is its QuickNotes feature. 
Designate a note as a QuickNote, and you can access it 
from the drop-down menu of a floating palette that al¬ 
ways appears on top of other applications. That lets you 
open notes quickly, without having to toggle through oth¬ 
er apps or lose sight of the window you’re working in. 

Other valuable TopXNotes features include the ability 
to group related notes together, open multiple notes at 
once, and view notes organised by group or category in 
the application’s NoteOrganizer window. 


Other valuable TopXNotes features include the ability 
to group related notes together, open multiple notes at 
once, and view notes organised by group or category 
in the application’s NoteOrganizer window. Fans of se¬ 
curity will appreciate the ability to password-protect 
specific notes or to set read-only privileges. 

I prefer to create a new note and just start typing, but 
for users who prefer some guidance, TopXNotes provides 
13 templates for common note-types like shopping lists, 
directions, and receipts where you start typing in your 
own information. For a basic application, TopXNotes 
also offers some useful formatting tools, allowing you to 
set the size, style, colour, and font of your note. I partic¬ 
ularly like the options for highlighting text in different 
colours, as it helps me better organise the information 
in a given note. 

Fans of security will appreciate the application’s pass¬ 
word protection features. You can apply passwords to 
specific notes as well as set read-only privileges. You 
can also set a password that appears when TopXNotes 
launches to keep unwanted visitors from rifling through 
your notes. 

The program is not without its quirks. Hitting 
A Command A -P will print every note you’ve stored in the 
application; if you want to print a specific note, you 
need to instead click on the Print Note icon affiliated 
with that note. It took me several printing attempts - 
and a lot of wasted paper, unfortunately - before I 
figured this out. 

Australian Macworld’s buying advice. TopX- 

Notes’ conveniences more than make up for its quirks. If 
you’re in the market for a lean, mean note-taker, TopX¬ 
Notes lets you jot your thoughts down without a lot of 
distractions. ^ 




It’s all about the 


iphone cases car & power solutions accessories 


Kiworld « 


visit iworldaustralia.com.au 


Available from all major retailers 
03 9532 3300 I fx 03 9532 3211 I em sales@iworldaustralia.com.au 


your lifestyle :: your choice 











llrfvOI 


l 




ft 

iw&\ mw 

i IVAdt* »■ 






H m 

ft -v\ Var* - -' \S 

ft i ■ 

i vha yw 

ft . 




JG 










A vt 





Bn JB 



























&-J 



Nikon Coolpix P80 

Type 


Digital still camera. 

Rating 


m\ 

Pros 


10.1 megapixels, 18x optical zoom 

Cons 


Unable to fire external flash; LCD screen cannot be tilted 

SRP 


$599 

Manufacturer 


Nikon 

Distributor 


Nikon Australia 1300 366 499 

Reviewer 


Barrie Smith 

Hot links 


www.nikon.com.au 



Nikon 

Coolpix P80 

Startling at the price 


C apturing 10.1 megapixels, the Nikon Coolpix P80 
weighsabout400gramsand is relatively tiny when 
compared to a true dSLR, yet it sports a lens that no 
interchangeable lens camera has yet delivered - nor 
could the average person afford it. The 18x zoom 
equates to 27-486mm in SLR-speak; the camera is 
stabilised, thanks to a shifting CCD scheme - you 
wouldn’t want to hold a camera with a lens close to 
500mm without one. 

The camera is ergonomically sound: you can firmly 
hold the camera, thanks to its rubberised surface; the 
power button, command and mode dials are close to the 
thumb while the shutter button and zoom lever are near 
the forefinger. 

Capable of advanced photography, the P80 has five 
exposure modes: auto, Program AE, shutter and aperture 
priority and manual - plus 15 scene modes. 

The maximum image size is 3648x2736 pixels; from 
this you can enjoy a 41x31 cm print. When you need 
to shoot at a continuous rate (4, 6, 13fps) the maximum 
image size is 2048x1536 pixels. 

There is a large rear 6.9cm screen plus a turret view¬ 
finder, the latter being a small LCD and nearly OK to 
assess focus, exposure etc. Thankfully there is also 
a face-detection mode that makes part of that job 
easier. Sensitivity stretches from 64 to 6400 ISO 
- so you can shoot in near total darkness, if you 
don’t mind a little noise. It accepts SD and 
higher capacity SDHC cards. 


Australian Macworld’s buy¬ 
ing advice. I found the P80’s im- 
ages startlingly sharp, with excellent 
colour quality. It’s very hard to beat at 
the price. ^ 



Pentax K20D 
Digital SLR 

Idiot-proof dSLR 

W eighing a kilo, with kit lens attached, the 
metal-bodied Pentax K20D feels strong yet 
easy in the hand, thanks to a tactile body 
shape and a non-slip surface. 

The half frame sized CMOS sensor has 14.6 million 
pixels, building a 4672x3104 pixel maximum image. Ex¬ 
pect a massive 53x35 cm print at 225 dpi. The camera 
captures in RAW or JPEG and RAW+JPEG, saved in Pen- 
tax’s proprietary PEF format or Adobe DNG. 

The shake reduction system uses a free-floating sen¬ 
sor, meaning any lens can be accommodated. This 
promises an extra 2.5 to 4 stops in terms of shutter 
speed. The pentaprism viewfinder is supplemented by a 
6.9cm LCD that provides the usual menu options plus a 
Live View function that displays the image while you’re 
shooting - and monitor the effect of shake reduction. 

A special coating on the CMOS repels dust particles, 
supplemented by a high speed shaking action that forces 
particles to fall onto an adhesive sheet lower in the unit. A 
dust alert function warns of particles on the sensor. 

Other idiot-proofing functions include one that expands 
the dynamic range to help avoid over-exposed areas with 
an approximate boost of one f stop and a custom function 
that tailors hue, colour saturation, contrast and sharpness. 

Getting around the camera’s external 
controls is easy. 

Australian 
Macworld’s buy¬ 
ing advice. The K200 

is an excellent mid level 
DSLR that beats most other 
dSLRs at the price. It will 
sit happily in a keen enthu¬ 
siast’s or pro’s kit bag. ^ 
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RapidWeaver 4. 


Web publishing application 

tttt* 

Inexpensive; easy to use; fast; supports a variety of 
page types; theme-based approach enables instant 
customisation 

Blog commenting requires external hosting; power 
users could find themes limiting 

10.5 

$US79; upgrade from version 3.6, free; upgrade from 
previous versions, $US30 

Realmac Software 
Available online 
Tim Haddock 

www.realmacsoftware.com/ 


RapidWeaver 4.0 

Takes the pain out of 
web publishing 

T hanks to Realmac Software’s RapidWeaver 4.0, 
you won’t need a master of fine arts degree with 
a minor in computer programming to build a web 
site that will do your content proud. 

Does RapidWeaver live up to its name? Let’s put it this 
way: Within an hour of installing the software, I posted 
a pretty darn handsome personal web site, complete with 
a photo album and a podcast I had that needed a good 
home, plus file sharing, a video gallery, an RSS feed, a 
feedback form, and the beginnings of a blog. 

RapidWeaver really excels in its use of themes or 
templates. My biggest paranoia about template-based 
design programs is that eventually every web site starts 
to look the same. But thanks to RapidWeaver’s open 
architecture, which encourages designers to create new 
themes, that’s not much of an issue. 

Program workflow is simple. Starting in Edit mode, just 
click the Add Page button, and paste or type your text 
into a blank white field with the aid of standard word 
processing formatting tools. Drag in your images, set text 
wrapping, and add links. Then, switch to Preview mode 
for the real fun, and instantly toggle among variations of 
your page within 40 provided themes. 

RapidWeaver is also a capable blogging tool, with all the 
requisite auto-archiving and RSS capabilities. One element 
that might turn off some users, however, is that to enable 
commenting - the heart of social media - you have to 
register with, Haloscan, an external commenting service. 

Australian Macworld’s buying advice. Rapid- 

Weaver 4.0 strikes just the right balance between cust- 
omisability and ease of use. ^ 
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Pacemaker 


Feel the beat 


A s a Mac/iPod/iPhone user, one gets used to styl¬ 
ish gear. So when a new piece of audio equip¬ 
ment arrives that engenders the same stylistic 
impact, I get very interested in spending time with it. 
The Pacemaker is easily one of the funkiest pieces of 
hardware I’ve used. What’s even better is it’s also one of 
the most creative pieces I’ve laid hands on. 

It’S about the decks. My first hour with the Pace¬ 
maker was frankly very frustrating. The supplied in¬ 
structions are at best perfunctory and at worst near un¬ 
readable. Thankfully, this oversight is remedied online 
with a superb set of tutorials. Once I’d watched a hand¬ 
ful, things fell into place for me. The Pacemaker is a 
miniature pair of turntables and mixer, a touch screen 
interface with direct connection to your Mac and it re¬ 
cords your mixes as well. 

The poor instructions meant it took me a while to work 
out I needed to download the Editor application from the 
Pacemaker web site to get started. It’s the conduit between 
your Mac and the Pacemaker. MP3, M4A (AAC-LC), AIFF, 
FLAC, WAV, Ogg Vorbis and SND formats are supported. 

It’s a shame the Editor isn’t more Mac-like - I found 
its interface clumsy and at times downright frustrating. 
The functionality to create mixes within the Editor is 
all there but compared to other DJ applications on the 
market it struggles to compete. 

The whole workflow revolves around the DJ analogy of 
a left and right deck and crossfading between the two or 
mixing them together. All this is achieved from the touch 
pad at the bottom and the results are displayed on the top 
section — a big thumbs up for the display quality too. 

The touch pad is similar to the old iPod clickwheel, 
although there are many more combinations to learn. A 
double-tap in the middle brings up the playlist you’ve 
transferred from your Mac via the Editor application. 



Once a song is playing, a tap and drag to the left adjusts 
the volume, a tap and drag up adjusts treble and so on. 
Like a traditional DJ rig you can route audio to both 
your headphones and a line out which allows you to 
preview your mix before it hits the audience’s ears. The 
3.5mm stereo jack isn’t the perfect solution for a profes¬ 
sional but for the rest of us it’s more than adequate. The 
visual feedback for the operator (a pulsing blob on the 
active channel) is useful and feels natural from the get- 
go. Crossfading is also a tactile experience of dragging a 
finger from one channel to another. You’ll quickly rea¬ 
lise the importance of the P-Switch on the left side of the 
Pacemaker as holding it up gives you a range of other 
parameters — think of it like a Function key. 

Another crucial part of DJing is looping sections of 
audio and the Pacemaker allows you to set punch in and 
out points for loops, to split the loop from the in-point 
and out point, to exit and even re-enter the loop. On 
the effects and EQ side of the equation, there’s a 3-band 
equaliser plus roll, echo, reverb and hi-cut/lo-cut effects 
- all operated from the touch pad. 

Tempo and beat. The core of any DJ solution is 
its ability to match tempo and individual beats. You 
wouldn’t think hardware the size of the Pacemaker 
would be a great solution for fine audio work but once 
you’ve conquered the interface it’s actually quite simple 
to do so - particularly if your music tastes keep within 
common time signatures. Dynamic beat detection has a 
0.1 BPM precision and pitch and speed can be altered 
100 percent in either direction. Once your mix is done, 
you can publish it to the Pacemaker DJ web site via the 
Editor to share with others. 

Australian Macworld’s buying advice. If you’re 
seriously into the DJ experience, you’ll want to take a 
very serious look at the Pacemaker - its mobility and 
feature set make it a very desirable piece of kit indeed. 
If you’re just exploring the area, $999 is a lot of money 
to spend on something that has a fair learning curve and 
that may cause some frustration. ^ 
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PH: 02 9029 0887 
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Designwyse 

Professional Computer Solutions 
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PH: 1800 028 316 (Aust) 
0800 444 929 (NZ) 
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Crows Nest 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 

UNSW Quadrangle (El 5), UNSW Main 
Campus Ph: 02 9385 2377 
South Melbourne 64 Clarendon St, 
3205, Ph: 03 9684 3600 
Malvern 1420 High Street, 3144, 

Ph: 03 9508 2600 

Geelong Westfield Geelong, 3220 

Ph: 03 5223 1550 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 
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Ph: 03 9568 8655 
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macmarket 




330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 



Don’t Wait For A DISASTER To Happen! 


YOUR VERY OWN 2477 ON SITE TECHNICIAN... 


The Most Complete, Preventative, Maintenance, Diagnostic, and Recovery Tool Available! 
Used by Apple Users and Technicians for over 20 years... 




10.5 and 10.4 Compatible 

TECHTOOLPRO 

.com.au vwswn^i 

Available through all Next Byte Stores 
and selected Apple Resellers 




Apple ^ 
problems? 

B apple computer & ipod service specialist 

The Mac Doctors 


449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 


Apple Service * 


> iPod Repairs 

1 ✓ ft Authorised Service Provider / FREE ASSESSMENT 

Established July 2001 

/ Workshop or On-Site service 

/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Warranty & non-warranty iPods 

/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 

Phone (03) 9857 0611 • 

WWW 

.synergeticaustralia.com 


Data Detect 

MAC Hard Drive Data Recovery Specialists 


9 


s Australia's Premier Data Recovery Company 
s Hard disk recovery (internal HDD and USB) 

^ Free diagnostic evaluation and quotation 
✓ Your data back or NO CHARGE - GUARANTEED 
s Nation wide free return postage 
s Quickest turn around time 
s Class 100 certified CLEAN environment 
s Emergency services 
^ RAID recovery experts 


www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au 



On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac ^ Aid 



Shop Online! 

’Shopping functionality provided by Getprice Pty Ltd. 


www.macworld.com.au/shop/ ^ 
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Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 


Learn why FontAgent Pro 4 is the world's 


T:1300 761 466 e: freetrial@fontagent.com.au 


CD 


& 


DIGITAL COLOUR PRINT] 


Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 


Call us for a quotation today! 

Freecall 1300 Wysiwyg 


or go to our website t 

www.wysiwyg.com.au 

Request An Estimate Place A New Order Send A File View A Proof 


DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


Mac Centre 


ft Authorised Reseller 


iPhones 

Macs 

Accessories 

Trade-Ins 

Rentals 

Service & Support 


www.maccentre.com.au | 02 9281 4444 

87 Albion Street, Surry Hills NSW 2010 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
-Tel 02 9922 7288 ■ Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 


WVSIWYG 


Kensington* 


Order your FREE 30 day TRIAL PACK Today! 
includes BONUS Tutorial Video plus SPECIAL OFFER! 


DIGITAL COI UR PRINTING 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 

PH: (03) 9827 6588 


Professional Font Management 

4 * ♦ * 

Top Rated 5/5 Cnet.com _ For Pro’s and Novices alike 


fflicfoleeoAd/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service and repairs 
New and used Macs 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 








































Alex Kidman 
is waiting 
patiently for 
Oscar the Grouch 
to pop out of the 
Trash can. 


Can technology be allergic to you? 


E very once in a while, some 
poor soul will pop up on the 
news with a terrible allergy 
to modern living. They break out 
in hives around plastic, have dif¬ 
ficulty breathing near telephones, 
and power lines give them massive 
headaches. I feel sorry for such 
people — not only are the afflictions 
painful to bear, but they’re also ter¬ 
ribly isolating, as so much of modern 
living revolves around technology. 

I’m beginning to wonder, however, if 
technology isn’t starting to pick up on 
the trend of people being allergic to 
it, and fighting back by being allergic 
to people. What’s more, the anti-tech 
allergy might just be contagious. And I 
might just have it. 

In the last fortnight, the tech virus 
struck me twice. I was browsing 
the local ABC shop — I’m a big fan 
of our national broadcaster — and 
picked up a gift for my wife’s birthday. 
Well, I tried to — but attempting to 
pay for the purchase brought down 
the store’s computer systems. The 
purchase had gone through the credit 
machine, but wasn’t recorded on their 
systems, so they couldn’t give me a 
receipt for the goods — but they’d 
charged me for them. To make mat¬ 
ters worse, when they called the bank 
to reverse the first charge, the bank’s 
systems went down. 

Now, once might just be unfortu¬ 
nate, but a week later I headed back 

Hotgnks 

en.wikipedia.org/wiki/Electrical_sensitivity 

Proof that Wikipedia has an article on everything 

en.wikipedia.org/wiki/Minor_characters_from_The_ 

Hitchhiker%27s_Guide_to_the_Galaxy 

Rob McKenna had the precipitation version of this problem 


— at least partly because the first 
card payment hadn’t been refunded 
yet — when a cheap Dr Who CD 
caught my eye (I’m also a sucker 
for the sadly-audio-only exploits of 
Pat Troughton, but that’s a story for 
another day). So while the staff are 
busy working out the initial transac¬ 
tion blunder, I decide to buy myself 
something. Bad move. Same store. 
Same cash register. And exactly the 
same reproducible error, although I 
think the staff went an even redder 
apologetic shade this time. 

For more than a decade, I’ve been 
attending press launches for events, 
and it’s always seemingly been the 
mantra that you can’t have a product 
demo without something going 
wrong. I just never realised that it hap¬ 
pens when I attend them. 

The severity varies — I recall the 
“official" launch of Windows Vista 
included a massively malfunction¬ 
ing projector that the comedian/host 
Hamish Blake offered to "take down 
to Circular Quay and kick the crap 
out of” because it just wouldn’t work. 
Although in that case, perhaps the 
projector was just trying to warn us all 
about Vista. 

I’ve also seen handhelds stop 
working entirely, storage devices 
have their power supplies go up in 
curiously blue smoke and thermal 
photo printers that would print only 
in yellow. Sure, I told myself, it’s 
weird, but that’s just the perils of 
early adoption, and the privilege of 
seeing things first-hand before all 
the bugs have been ironed out. Well, 
either that, or the individual bits of 



technology hated me so much that 
they stopped working out of spite — 
which was always my relative’s claim. 

Now, though, I’m not so sure, and 
Apple is at the heart of it. With the 
company mantra of “it just works”, I 
would have figured that Apple’s gear 
was either resistant to the virus — 
if it is a virus — or just not mean- 
spirited enough to stop working 
altogether. But in the past twelve 
months, I’ve seen Back to my Mac 
go back to no Macs. I’ve seen iPods 
self-brick in my presence. I’ve seen 
Time Machines forget what day it is. 
And the list goes on. 

The tech virus doesn’t even know 
geographical boundaries; at this 
year’s Macworld Expo keynote, Steve 
Jobs couldn’t get Flickr photo shar¬ 
ing working. I was in the audience. 
Coincidence? I’m beginning to think 
not. And if I’m capable of breaching 
Apple’s generally well-built technology 
walls, anything could happen. So if 
you’ll excuse me, I’m going to go see 
what’s currently hot in cave living for 
all of our sakes. ^ 

[Editor's note: Alex was sitting next to me 
in the Expo keynote, when my 3G internet 
dongle from Optus failed to function, thus 
requiring me to do our live blog via SMS. I 
think there's something to this. — M.JC.P] 
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Other World Computing 

Serving the Mac Universe Since 1988 

www.macsales.com 815.338.8685 



School/Corporate Purchase Orders 
accepted with approved credit. 


At OWC® Our Customers Come 1 st ! Quality Products Competitive Prices Expert Support 



Orders ship from USA with extremely competitive shipping rates. All prices quoted in US dollars. 


See Mike run his M 


Slowwww on Standard Memory Blazing Fast with Premium OWC Memory 


Tired of waiting for your Mac® to catch up with you? 
Wake up your Mac by maximizing its memory with 
premium OWC memory. From legacy models to 
brand new, we have what you need for fist-pumping, 
blazing fast performance. 


<miaa0 

$25.99 $51.95 $98.95 





We've got the Right Memory for your 
Mac and our online guide makes 
getting that memory easy. 

www.macsales.com/memory 


Photoshop® CS3 Results 

RAM Configuration 

Stock 

2.0GB 

2048MB (2x1024) 

OWC Powered 

4.0GB 

4096MB (2x2048) 

MacBook® Pro 15" (Mid/Late 2007) 

2.2 GHz Core™ 2 Duo (4MB L2 Cache) 

122.37 seconds 

Only 

85.15 

seconds! 

9S& 

fefcr? 


MacBook Pro 15" (Early 2008) 

2.6 GHz Core 2 Duo (6MB L2 Cache) 

102.50 seconds 

Only 

72.94 

seconds! 



This benchmark measures the time (in seconds) it takes to execute 
a custom 21-step action script using Adobe® Photoshop CS3. 

Lower times are better. 


"RAM Hog" Results 

RAM Configuration 

Stock 

2.0GB 

2048MB (2x1024) 

OWC Powered 

4.0GB 

4096MB (2x2048) 

MacBook Pro 15" (Mid/Late 2007) 

2.2 GHz Core 2 Duo (4MB L2 Cache) 

297.68 seconds 

Only 

84.97 

seconds! 

£0S®> 

(fesSa? 

MacBook Pro 15" (Early 2008) 

2.6 GHz Core 2 Duo (6MB L2 Cache) 

250.28 seconds 

Only 

76.50 

seconds! 

tei? 
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PricoGrabber 
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GREEN-IT i 

Ww 2007 

COMPANIES 


f All OWC memory meets or 
rexceeds manufacturer specifications 
for maximum quality assurance, 
but at the independent prices you 
can afford. Plus, you receive the 
industry-leading Lifetime .,« 0j 
Advance Replacement /' 
Warranty and award- - ilMP ' 
winning US-based \ uwwlr 
customer support. 


This benchmark times how long it takes to run our standard 21 -step 
Photoshop action script in Photoshop CS3 when 50% of the installed 
RAM is taken up with another program. Lower times are better. 


Learn more about OWC's 
new 'Green' Headquarters. 

Conservation & Recycling for 
a greener tomorrow 

http://www.macsales.com/LEED/ 



OWC and OWC logo are registered trademarks and Other World Computing is a trademark of Other World Computing. Other marks may be the trademark or registered trademark property of their 
owners. Prices, specifications, and availability are subject to change without notice. Adobe* product screen shot(s) reprinted with permission from Adobe Systems Incorporated. 














































































Treat your senses with the AVLabs My Tube 


! 


H 


Made for 


□ 


iPod 


© 


Works with iPhone 


Mobile, Music, Video Speakers for iPod. 



Boasting a widescreen 7 inch LCD display and impressive stereo sound,the MyTube 
combines all your favourite songs, videos and images on the one compact device. 


www.avlabs.net 


In store now at the following retailers: 


comp 

nouu 

compnow.com.au 

NSW - Crows Nest & UNSW On-Campus 
VIC - Chadstone, South Melbourne, Geelong, 
Doncaster, Monash On-campus, RMIT On-campus, 
Malvern & South Yarra 



(03) 9818 2100 Hawthorn, Victoria 


i iShop Cairns 

116 Grafton Street Cairns OLD 4870 


(07) 4051 9966 Cairns, Queensland 


MY MAC 


www.macl.com.au -1300 655 088 
www.mymac.com.au Sydney, Canberra, Wollongong, Newcastle, 

Melbourne (03) 9662 9666 Armidale and Brisbane 

Sydney (02)83831600 

Proudly Distributed by: 

AUDION 

Phone: 1300 300 364 - www.audion-mm.com 
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